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TraveE LoANs — 
Banks in leadin 
$175,000,000 morefin the week than 
in the preceding/period. The on-the- 
cuff aggregate flow is $20,489,000,000. 

Sucar Suppty — World produc- 
« tion for 1951-52 will approximate 
previous season’s output of 36,- 
560,000 tons, says the U. 8. De- 
partment of Agriculture. Domestic 
consumption this year is placed 
at 95.5 pounds per capita, same 
as 1950. 

Course or Business— The New 
York Times’ index charts it up- 
wards to 168.4 in latest week from 
166.1 a week earlier. Better than a 
year ago, too, when the level was 
163.9. 


* * 


Down 
Money FLtow—Money in circula- 
tion dipped $84,000,000 in week 
ended Oct. 24, according to Federal 
Reserve Board. 
Commopitmes—Price index for 
week descended to 191.73 from 
193.35 a week earlier. Last year the 
level was 190.25. With 1926 as 100, 
the index covers 35 items. 
* * * 


* 


General 
Ciry Spenpinc—Last year 474 
major cities spent $4,929,000,000 


compared with $4,605,000,000 in 1949, 
according to the U. S. Department 
of Commerce. 





Production 


Automotive News Estimates, 
U. 8S. Cars, Trucks 





169,461 
113,370 114,505 
Last Prev. 1950 
Week Week Week 


For complete production totals 
by makes, see table, page 42. 














NPA Puts Future Model Changes ‘On-Own-Risk’ Basis 





Makers Blast New Auto Quotas 


By William Ullman 

Washington Correspondent 
ASHINGTON. — Efforts of the 
National Production Authority 
to impose new percentage-of-indus- | 
try quotas on auto makers here! 
last week stirred up one of the 
most uproarious meetings ever held 


by the industry advisory committee. 

The revised quotas, which were 
not settled as the meeting ended 
Thursday, are for the second 
quarter of 1952, 

A bitter battle also resulted from 
the NPA decision to give identical 
production quota increases to mak- 
ers of new cars—the Nash Rambler, 





A Month Behind 1950 Mark... 





6,000,000th 


By Bernie Thomas | 
Associate Editor 


A SLIGHT increase in car pro- 
duction last week failed to off- | 
set a drop in truck output, but} 
U. S. automotive plants were able | 
to pave the way for building the | 
6,000,000th vehicle of 1951 tomorrow. | 

Last year’s 6,000,000th unit was 
built on Oct. 2. 

Rolling from U. S. assembly 
lines last week, according to 
Automotive News’ estimates, were 
90,811 cars and 22,559 trucks for a 
total of 113,370 vehicles. The pre- 
vious week’s production was com- 
prised of 90,315 cars and 24,190 
trucks—a total of 114,505. 


An inventory shutdown at Inter- | 
last | 


national Harvester caused 
week’s truck production to drop. 
Meanwhile, a continuing strike at 
10 Borg-Warner plants ripened into 
a serious threat to November car 
and truck production plans. 

Because of the Borg-Warner tie- 
up, Nash stopped its production 
lines last Friday. Packard warned 
that unless the dispute was settled 
by Nov. 15, or another source of 
supply can be found, it may also 
have to go down. 


* Ba 


4 bree fact that Nash emphasized 
in its shutdown announcement 
that it will resume production Nov. 
12, regardless of what happens in 
the Borg-Warner dispute, was tak- 
en to mean that Nash has already 
lined up another source. 

Almost every vehicle maker is a 





B-W Strike Is 


Starting 


To Hit Auto Output 


By Mac Gordon 
Associate Editor 


ITH the UAW-CIO in defiance 

of four federal government 
agencies, including the White 
House, Borg - Warner divisions 
turned to legal injunction proceed- 
ings last week as a possible means 
of ending the critical parts strike. 

Rockford Clutch contemplated 
a direct appeal to the NLRB for 
a back-to-work injunction, on 

grounds of a breach of “good 
faith” by the striking local un- 
ions. Pending in Detroit courts 
was a Detroit Gear petition for 
an injunction against picketing 
of the plant. 

Rockford Clutch, Detroit Gear 
and eight other B-W divisions were 
closed 3%4 weeks ago by the 6,500 
UAW strikers called out to enforce 
what the company considers an 
illegal demand for a master corpo- 
rationwide contract. Borg-Warner 
plants, with NLRB sanction, have 
maintained their own local agree- 
ments since the UAW’s organizing 
days. 

* * * 
A SURVEY of B-W’s vehicle- 
building customers showed that 
stockpiles of affected parts were 


approaching the exhaustion point 
as the shutdown dragged on. Nash 
is suspending assembly work this 
week. An Electric Auto-Lite strike 
in Toledo, which had aggravated 
the supply situation, was settled 
Thursday. 

UAW adamance in its B-W strike 
position evidently was based on 
hopes that major car and truck as- 
semblers, all with master contracts 
of the type sought at B-W, would 
exert settlement pressure on the 
supplier corporation. But such pres- 
sure from the vehicle plants was 
not as weighty in the first month 
of the strike as the union had ex- 
pected. 

Instead, the strikers were cen- 
sured in various ways by the Fed- 
eral Mediation & Conciliation 
Service, Wage Stabilization 
Board, NLRB and even Presi- 
dent Truman, who rebuked un- 
ions which flout government 

(Continued on Page 34, Col. 4) 
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in 51 Rolls 


Borg-Warner customer. However, 
other plants said they thought they 


| might be able to squeeze through 
|most of November. 


With inventory-taking at Inter- 
national cutting truck production 
and supplier strikes having cur- 
tailed Rambler output at Nash 
| for the past two weeks, the auto 
| industry as a whole fell slightly 

(Continued on Page 42, Col. 1) 





Power Braking 
On °52 Packard; 
Prices Up 2%% 


By Pete Wemhoff 


Editor, Automotive News 


TICA, Mich. — Power braking 

(“Easamatic”) and “fashion 
keyed” interiors are highspots of 
the 1952 Packard 
line which will go 
on dealer display 
Nov. 14 at prices 
averaging only 
2% percent above 
1951 models. 

All models ex- 
cept the Patrician 
400 were raised 
$59; the Patrician 
was hiked $105.44. 
These prices in- 
clude the recent 
|boost in excise taxes. The power 
|brake is optional at $39.45 retail, 








LeKoy Spencer 


—|while the Ultramatic Drive price 


|remains the same except for the 
excise boost ($4) which put the 
automatic transmission’s price at 
| $189. 

| The new cars, test driven by 
newsmen at Packard’s Proving 
Grounds here last week, give the 
first concrete evidence of the auto 
industry’s effort to save critical 
materials. Through use of smaller 

(Continued on Page 40, Col. 3) 
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Patrician 400 Heads Packard's 
Termed by its maker as the ultimate in style in the 1952 offerings of Packard is the Patrician 400. Shown to dealers in Detroit 

last week, the latest line features Easamatic power brakes, an improved Ultramatic drive and styling by Dorothy Draper. Colorful 

two-tone combinations are emphasized. Prices are up $105.44 on this model; $59 on all other lines. More pictures, page 40. 


the Henry J and the new Willys 
car, yet to make its bow. 

* * 
‘> makers also were told by 

Courtney Johnson, head of 

NPA’s motor vehicles division, that 
from this time on any maker who 
attempts new models does so at his 
own risk because of the machine- 
tool jam. 

Before the meeting with the car 
makers Thursday, NPA officials 
indicated that they would fix the 
quotas and make them stick 
despite maker objections—which 
were anticipated. 

They worked on the quotas until 
9 p.m. Wednesday night. However, 
after the Thursday meeting, the 
figures were on an indefinite and 
tentative basis. 

On Friday, NPA was to tackle 
the truck makers with revised 
quotas. Up for discussion, too, was 
the question of how the allotment 
of trucks was to be divided among 
light, medium and heavy units. 

* * * 


Igoe makers charged that 
NPA’s new formula for portion- 


ing car production did not take 
current competitive positions into 











account as required under provi- 
sions of the new Defense Produc- 
tion Act. 

As far as could be learned, NPA 
didn’t tell the car makers whether 
the industry will be able to build 
as many, more, or fewer cars in 
the second-quarter of 1952. 

However, Johnson reportedly is 
prepared to go before the Defense 
Production Administration’s re- 
quirements committee and ask for 
enough materials to build at least 

(Continued on Page 41, Col. 1) 


Dealers Called In| 
For First Time 


On Output Needs 


ASHINGTON.—New-car dealer 

representatives will be con- 
sulted by NPA today (Nov. 5) on 
the nation’s production require- 
ments. 

This is the first time in the de- 
fense effort that dealers have been 
consulted on the production end. 

While the new NPA dealer ad- 
visory committee will go into all 
products handled by auto dealers, 
advice on the replacement parts 
situation will get top billing. 

Additional points on the agenda 
are new models, dealer problems 
arising from government regula- 
tions, equipment and accessories, 
antifreeze and chemicals. 

The Office of Civilian Require- 
ments is taking a hand in the 
meeting, with Nelson A. Miller, of 
that branch, being the presiding 
officer. 


U.C. Sales Gain, 
But Prices Drop 


By Bob Gordon 
Associate Editor 


SLIGHT improvement in used- 

car sales has been reported in 
several areas recently. The pickup 
followed a sharp slump early in 
October. 

There are some dealers, how- 
ever, who declare that the latest 
improvement in used-car volume 
took place only because sales 
| early in October were so bad. 

They commented that the mar- 
ket had drifted off to such a point 














Top Cars 
New-car registrations for eight 
months, plus 41 states for Sep- 
tember: 

1951 Pos. Make 1950 Pos. 
1—841,797 Chev.  1,053,145— 1 
2—678,428 Ford 875,609— 2 
3—441,812  Plym. 350,731-— 4 
4—307,731 Buick 395,423— 3 
5—262,880 Pontiac 328,428— 5 
6—233,240 Dodge 206,072— 9 
7—215,232 Olds. 274,959— 6 
8—181,489 Mercury 237,290— 7 
9—157,694 Stude. 217,435— 8 

10—120,196 Chrys. 99,310—12 

11—103,481 Nash 134,886—10 

12— 85,872 DeSoto 74,779 —13 

13— 77,199 Hudson 111,592—11 

14— 73,591 Cadillac 69,665—14 

15— 51,544 Packard 51,697—16 

16— 42,140 Kaiser 63,331—15 

17— 41,852 Henry J 

18— 20,485 Willys 26,811—17 

19— 19,747 Lincoln 25,384—18 

20— 4,284 Crosley 5,338—20 

21— 2,510 Austin 4,379—21 

22— 2,413 Ang.-Pref. 1,247—22 

23— Frazer 11,074—19 

Total All Makes 
3,977,003 4,625,546 
For further details see page 
24, today’s issue. 
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(Continued on Page 34, Col. 1) 
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That’s Forecast on Dealer Service Volume .. . 
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$1,600,000,000 in ‘52 


By Jack Weed 
Service Editor 
HICAGO.—Dealers should do a 
service business in excess of 
$1,600,000,000 in 1952, according to 
E. J. Krause, general service man- 
ager of Buick, who spoke to mem- 
bers of the Equipment & Tool In- 
stitute last week at their annual 
meeting. 
Krause was a featured speaker 
at the meeting along with Phil B. 
Hopkins, general manager of 
Chrysler Corp.’s Central Service; 
E. D. Longenecker, Lincoln-Mer- 
cury service manager, and Karl 
Greiner, of Packard. 
Krause based his estimate on a 
national survey made by Buick 


Col. MecIlwain 
Guilty in Toledo 


Discount Deals 


By Dick Roberts 
Staff Correspondent 

TOLEDO. — Col. Shirley W. Mc- 
Iiwain, former commanding officer 
of the Rossford Ordnance Depot, 
was found guilty last Wednesday 
by a general court-martial of act- 
ing “wrongfully and dishonorably” 
in three automobile transactions he 
made here since 1948. 

The court ordered him to be 
reprimanded and to pay a fine of 
$1,500. He was accused of accept- 
ing unduly large discounts and 
tradein allowances in the pur- 
chase of two new Oldsmobiles 
from Hertzfeld-Oldsmobile here 
and of a Cadillac from Rhodes- 
Hertzfeld, Muncie, Ind. 

Evidence introduced during the 
eight-day trial showed that Col. 
McIlwain had traded, in all, six 
used cars for six new cars between 
July 30, 1948, and March 7, 1951. 

Col. MclIlwain told the court- 
martial last week that he saw noth- 
ing wrong in accepting large dis- 
counts. 

He said he had intended no 
wrong in accepting favors, and 
neither considered nor was asked 
to “throw business” to the Olds- 
mobile concern. 

Appearing as a witness at the in- 
vestigation, Harold E. Hertzfeld, 
president of Hertzfeld Oldsmobile, 
Inc., and treasurer of Rhodes- 
Hertzfeld Co., Muncie, Ind., testi- 
fied that there is nothing unusual 
about granting discounts in his 
business. He denied, however, that 
the discounts or allowances were 
given to influence the Ordnance de- 
pot commander to give government 
business to his firm. 

Hertzfeld said that the colonel 
had received five, and possibly six, 
new cars during the nast three 
years through getting large enough 
discounts and tradein allowances 
on his used cars to pay for the new 
ones. It was pointed out that this 
was done for “the advertising val- 
ue” of having the colonel driving 
his product. 

He said $15,000 worth of dis- 
counts were allowed during De- 
cember of last year. He exvlained 
discounts are given at the end 
of the year to move out old in- 

(Continued on Page 40, Col. 1) 





{which showed that the average 
|owner spends approximately $118 
per year on parts and labor with 
his dealers. This was considered 
along with the fact that there will 
be about 14,000,000 cars on the road 
under four years old in 1952. 

This is the age bracket from 
which the franchised dealer gets 
the greatest share of his service 
sales. The number of four-year-old 
and under cars will have shown an 
increase of approximately 30 per- 
cent from last. year, he claimed. 

+ ° * 

|< Reperctrsen also pointed out that 

constantly increasing mileage 
driven and the added highway con- 
gestion will probably increase colli- 
sion work to the point that total 
labor and parts sales by franchised 
dealers may even surpass the esti- 
mated total of $1,600,000,000. 

The big problem that faces 
dealers, according to Krause, is 
to hold the manpower and find 
the space in which to take care 
of this greatly increased volume 
of service work which is antici- 
pated. 

One of the answers to the prob- 
lem, he pointed out, is for dealers 
to do their work properly in the 
first place and eliminate the 40 
percent of “comebacks” which 
practically every dealer has today. 

He said, “if 40 out of every 100 
owners didn’t have to come back a 

second or third time, think of the 
additional work our shops would 
be able to handle. Our space effi- 
ciency would be noticeably in- 
creased without the expenditure of 
a red cent and, needless to say, our 
owners would feel more kindly to- 
ward us and our products.” 

* cd + 


THER means of finding more 

space for paying customer 
work; according to Krause, are: 
Eliminate all storage, even of in- 
surance cars awaiting parts or ne- 
gotiation; stop using work stalls to 
park customer and employe cars 


Henry J Price Tilt OK’d 


But K-F Passes It Up 


WILLOW RUN. — Kaiser-Fra- 
zer has no plans to increase 
Henry J prices despite OPS per- 
mission to do so, a company 
spokesman said Thursday. 

The price agency gave K-F 
authorization to advance Henry 
J car and equipment prices to 
dealers by 6.34 percent. OPS, 
following current practice, an- 
nounced only wholesale price 
figures and withheld estimates 
of the possible effect on dealer 
“basic prices.” 











and demonstrators, and do not use 
two stalls for one mechanic. 

Stall space is worth from $30 to 
$35 gross per day and is too valu- 
able to be used for any other pur- 
pose than that of actual working 
on service customers’ vehicles, 
Krause emphasized. 

He also said that in many 
cases it would even pay the deal- 
er to rent outside space for his 
new-car conditioning, used-car 
reconditioning and paint and | 
bump work, or to go to a two- 
shift basis so that the same facil- 
ities could be used for a longer 
period of time. 

On the manpower problem 
Krause pointed out that one out of | 
every seven skilled dealer employes 
has already gone into the armed | 
service or defense industries and | 
that one out of every six remain-} 
ing is currently subject to call. 

One out of every two dealers is} 
already in competition with defense 
plants for skilled personnel and 
skilled auto mechanics are desir- 
able employes for any defense 
plant. He outlined a six-point pro- 
gram to help save them for the 


dealers. 
A GOOD source for replacement 
is to upgrade lube men, help- 
ers and even car jockeys, Krause 
said, and train them to handle the 
work a skilled mechanic now han- 
dles. Watch vocational schools for 
likely men and use handicapped 
persons where possible, he added. | 
Packard’s Karl Greiner gave 
seven places where franchised 
dealer service is lame: (1) fail- 
ure to analyze correctly the cause 
of the customer’s trouble the first 
time he brings his car in; (2) 
poor reception given tourists in 
dealerships away from their 
home; (3) letting inventories get 
too low so that needed parts for 
repairs are not available. (Grei- 
ner agreed that the factory can 
take some of the blame for this) ; 

(4) inadequate explanation to cus- 
tomer as to what to expect after 

repair, causing customer annoy- 

ance and inconvenience; (6) lack 
of explanation at time of sale of 
new car as to what are the free 
services and where the custom- 
er is entitled to get them, and (7) 
too many dealers and service men 
radiate pessimism. 

Hopkins, speaking on the sub- 
ject of obtaining better dealer-cus- 
tomer relations through  well- 
equipped shops and trained person- 
nel, emphasized that with every 
other facility available the end re- 
sult of good public relations and 
customer goodwill would not be ac- 

(See SERVICE, Page 35, Col. 1) 
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Elected by W. Va. Dealers— 





These are the dealers elected at the recent convention at White Sulphur Springs, 
W. Va., to head up the Automobile Dealers Assn. of West Virginia for the coming 
year. Seated (left to right): President A. D. Wolfe, Fairmont, and Walter M. Duncan, 
Beckley, NADA director-elect and immediate past-president of the state association. 
Standing (left to right) are Carlton E. Welch, Charleston, General Manager; Andy 
Williams, Bluefield, first vice-president, and R. D. Chittum, Parkersburg, treasurer. 


Spencer, and George Carroll, Northfork. 


| Regional vice-presidents not shown are William Barrick, Clarksburg; J. B. Bullington, 





Chevrolet’s 40th Birthday | 
Marked Without Fanfare 


DETROIT.—Chevrolet reached its 


40th anniversary last week on 
Nov. 3. 
“Ordinarily,” said T. H. Keating, 


general manager 
of the company, 
“the passing of 
this important 
milestone in the 
life of the world’s 
largest builder of 
automobiles would 
call for some spe- 
cial observance. 

“However, in 

view of our in- 
creasing absorp- 

T. H. Keating tion with de- 

fense contracts and restrictions 
on civilian output, we feel we 
should forego any elaborate 

formal program.” 

Keating pointed out that the 
company has the greatest produc- 
tive capacity in its history and, in 
addition, plans are under way for 
two new defense plants totaling 
2,000,000 square feet. 

“On the civilian side,” Keating 
said, “the number of Chevrolets in 
use is at an alltime high. By the 
end of this year, approximately 12,- 





F THE car makers that have 

reported earnings so far, only 
Packard has been able to make a 
better showing for the quarter end- 
ed Sept. 30, and for the year to 
date. 

Packard earned $4,922,876 for 
nine months, compared with a 





loss of $1,449,799 for the same 








Vance Receives Brotherhood Award— 


Harold S. Vance, chairman and president of Studebaker, and two other prominent 
South Bend residents were presented with scrap books of pictures and testimonial 
letters by the National Conference of Christians and Jews in commemoration of the 
Brotherhood dinner held in South Bend at which the city was honored as being out- 
standing in the U. S. in inter-racial relations during the past year. At the dinner the 
three men received brotherhood awards. The presentation of the books was made in 
Vance's office by Dr. John Kane (right), director of the South Bend-Mishawaka Round 
Table of Christians and Jews. The recipients were (left to right): Vance, Sig Welber, 
merchant, and Bernard J. Voll, manufacturer. 





period a year ago. In the third 
quarter this firm netted about 
three quarters of a cent per 
share, against a loss of about 
five cents last year. 

General Motors and Studebaker 
skidded sharply on a route greased 
by the tax toll and defense plans, 
but especially so in the quarter 
when the retroactive higher taxes 
hit hard. 

GM’s $372,790,913 for the year to 
date was a shrinkage of 48 percent 
from 1950, while the quarterly in- 
come of $92,207,779 was a drop of 59 
percent. 


* * * 


Byes more severe was the guns- 
and-butter economy on Stude- 
baker, which saw its net income 
slide 55 percent for the year to 
date to $8,799,606. For the three 
months’ period earnings fell 85 per- 
cent to $1,188,718. 

Most earnings 


Dealer’s Home Guarded 


After Garage Bombing 


ST. LOUIS.—Police are maintain- 
ing a 24-hour guard at the home of 
Joe Simpkins, owner of Joe Simp- 
kins, Inc. (Ford), following a bomb- 
ing of the garage at his home and 
three telephone death threats. In 
each call a man warned, “this is 
only the beginning. Other bombings 
will follow.” Mrs. Simpkins nar- 
rowly escaped injury in the garage 
blast. Simpkins could give no rea- 
son for the explosion or threats. 


reports are 








War Economy Slashes Auto Profits 


| showing the same trend in vary- 


ing degrees of intensity. 

For example, U. S. Steel’s earn- 
ings of $134,733,557 for the January- 
September period were off 28 per- 
cent from the like period of 1951. 
The tax impact lowered its third- 
quarter take to $27,936,060, or 60 
percent. 

(See stories on pages 29 and 35.) 








Gold Cuff Links— 


Lovis W. Kiefer (left), president of the 
Maryland Automobile Trade Assn., receives 
a pair of gold cuff links in recognition of 
his service for the organization at a re- 
cent meeting to honor the past presidents 
of the association. The links are being 
presented by J. C. Darrell, general man- 


ager. 








000,000 Chevrolet cars and trucks 
will be on the road. 

Chevrolet’s position in the auto- 
mobile market is in sharp contrast 
to the inauspicious beginning of 
the company, founded by W. C. 
Durant to produce a car built by 
Louis Chevrolet, a leading race 
driver of his time, it was pointed 
out. The engineering work on this 
car was performed at 3939 Grand 
River Ave., in Detroit. Later, be- 
fore the company settled in Flint, 
a factory was leased at 1145 W. 
Grand Blvd. 


The first Chevrolet, Keating 
continued, was a five-passenger 
touring car listed at $2,150. In 
1916 the company entered the low 
price field, but it was not until 
the early twenties, after General 
Motors had seriously considered 
dropping the car from its line, 
that Chevrolet became a major 
force in industry. With the ex- 
ception of three years, the com- 
pany since 1927 has built more 
automobiles than any other man- 
ufacturer, Keating stated. 

In summarizing current manufac- 
turing activity, Keating said three 
government plants are being op- 
erated in addition to 28 Chevrolet 
plants in 20 cities. The government 
plants produce shells at St. Louis 
and gear assemblies for tank trans- 
missions at Saginaw, while a third 
in Tonawanda, N. Y., is being tooled 
for aviation engines. 





Ford to Transfer 


Canada Assembly 
To Toronto Plant 


WINDSOR, Ont.—An auto assem- 
bly plant believed to have more 
floor space under a single roof than 
any industrial building in Canada 
will be erected by Ford Motor Co. 
of Canada, Ltd., at Oakville, Ont., 
20 miles west of Toronto, it was 
announced Wednesday. 

The company said it will convert 
its existing assembly building at 
Windsor into an engine plant and 
expand its machine shop and foun- 
dry facilities here. Ultimately, all 
passenger cars and trucks pro- 
duced bv the company will be 
assembled at Oakville, the company 
stated. 

Rhys M. Sale, Ford of Canada 
president, said the assembly and 
engine plants are key projects in 
a huge, long-term program of ex- 
pansion. The total expenditure, 
spread over several vears. will run 
into manv millions of dollars and 
will be divided about equally be- 
tween Oakville and Windsor, he 
said. 

Windsor officials and UAW-CIO 
leaders were “shocked” by the Ford 
announcement, which came as “a 
complete surprise.” No estimate of 
the local employment loss was 
given, however. 
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T IS time to sell America on the 
automobile. It never yet has been 
done. Manufacturers’ or 


such a foundation to produce its 
most fruitful result. 

During my 42 years experience in 
this dramatic business, I have been 
urging such action. During these 42 
years one thing has been constant, 
the public’s demand for automo- 
biles. This public acceptance for 
the product came _ unconsciously. 
The human race did not realize that 
since creation it had been deprived 
of individual means of fast trans- 
portation. The development of the 
automobile provided relief from 
this human limitation. 

This public acceptance, begin- 
ning at the very start of this in- 
dustry, has been both an aid and 
a detriment to the trade. An aid 
because in a brief half century it 
enabled this industry to shoot 
from nothing to the world’s 
greatest. A detriment because the 
very rapidity of growth brought 
unsound policies, two of which 
continue to remain with us. 

The first and most important is 
that we have been so busy selling 
one make against the other that we 
have never taken the trouble to sell 
the public the automobile as the 
world’s greatest time and place 
utility. The second, we have never 
revised the original contract be- 
tween dealers and manufacturers 
sufficiently so that it would prop- 
erly distribute the risk of doing 
business and lay a more solid foun- 
dation for dealer investments. 

s s s 

Continuing Campaign 
| ie industry is suffering now be- 

cause we have failed to sell 
people on the importance of the 
contribution that the use of auto- 
mobiles has made to humanity. 
People don’t understand the influ- 
ence it has been on the individual 
and the nation’s economic welfare. 
One of the results of this lack of 
knowledge is that $4,354,000,000 in 
special motor vehicle taxes were 
collected last year. This in spite of 
the fact that automobile owners 
pay their share of all other taxes. 
It is reflected in that the millions 
of dollars assessed for the building 
of roads has been diverted to other 
uses. 

Because for all these years we 
have failed to sell the public on the 
use of the automobile, public apathy 
for good roads has reached a point 
where, if not corrected, further de- 
terioration of our highway system 
will continue to become a withering 
curb on the economic and secial 
development of our country. Just 
too many people as well as our 
legislators still look upon the auto- 
mobile today as it was in its in- 
fancy, a rich man’s fantasy. 

I am glad to learn that auto- 
mobile manufacturers this fall 
are taking steps to correct this 
first situation. They are, I under- 
stand, to join in an advertising 
promotion on the utility value of 
the automobile. Automobile deal- 
ers, through their national organ- 
ization, have also campaigned the 
last few years in selling the auto- 
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Dealers tell me 


By John O. Munn 


dealers’ | 
sales effort must be supported on| 





mobile idea. This, of course, 
should be a continuous effort in 
all branches of the industry until 
the public is thoroughly sold on 
the essentiality of motor car 
transportation. 

It isn’t enough to blast to the 
world that 73 percent of the na- 
tion’s private automobiles are used 
for traveling to and from jobs, con- 
ducting business or doing work at 
the farm. Statistics are dry. They 
leave the services of too many of 
our 52,000,000 motor vehicles unac- 
counted for. We must justify by 
logic and reason the advantages of 
all automobile use. We must, rath- 
er, distinguish between desire for a 
car which has always existed in 
the emotions of everyone and ap- 
peal to their reasoning minds. 

* * * 


Scope of Life 

EOPLE must see an automobile 

not alone as an awe-inspiring 
mechanical contrivance but as a 
medium that enlarges the radius of 
human life, expands the horizons 
of human opportunity and gives the 
individual the speed and mobility 
of his ambition and dominion over 
distance. 

It seems to me the relationship 
of the automobile to human life 
affords psychologists and social 
analysts an almost unlimited 
field. Out of this half-century of 
automobile use it has become un- 
mistakably established that one 
who uses an automobile very def- 
initely adds to the measure of his 
life, not merely to the length of 
life but in the scope of life. 

The desire to live is a primary 
urge of all mankind. The desire to 
live more completely naturally fol- 
lows as a great motivating princi- 
ple. Inasmuch as life itself consists 
of activities, contacts and associa- 
tions, the means by which one can 
increase them is in a way as valu- 
able as the privilege of living itself. 

* ~ = 


Contracts, Too? 


— and distance have always 
been the great barriers to life. 
Life that is confined to a small 
area soon becomes a mere exist- 
ence. Until the automobile came to 
show that people could get around, 
go places easily and quickly, few 
people got a glimpse of more than 
a few shop windows of life. They 
were compelled to shop for ro- 
mance, occupation, pleasure, educa- 
tion and sentiment in the same 
place their whole life long. The va- 
riety of selection was very limited. 

With car ownership, miles 

mean nothing. With the use of 
the automobile one is able to live 
more in a week than he was oth- 
erwise able to live in a year or a 
period of years. The students of 
such things can define, and the 
industry can exploit, these rea- 
sons for the universal desire to 
own and drive an automobile. 
These reasons sum up to the fact 
that, next to food, raiment and 
shelter, the automobile is man’s 
most desired possession. 

Yes, it is time to sell the auto- 
mobile so that the public and legis- 
lators will understand. It is time to 
revise contracts between manufac- 
turers and dealers so that the pub- 
lic, which uses automobiles, can be 
supported by an expanding retail 
organization located wherever au- 
tomobiles travel. These are two in- 
dustry projects that challenge all 
members of the trade. Let’s get to- 
gether unitedly and wipe out for- 
ever these two industry detriments. 





Milwaukee Dealers Start 
Mechanic Training Plan 


MILWAUKEE. — An appren- 
ticeship training program for 
the auto service industry has 
been launched by the Milwaukee 
County Automobile Dealers 
Assn. 

“The program is aimed at at- 
tracting a sufficient number of 
capable skilled mechanics,” Ed- 
ward C. Wehe, president, said. 
“It should give the trainee as 
well as the employer the utmost 
benefit.” 























Demonstrator Licenses 


Revoked in Missouri 

JEFFERSON CITY, Mo.—The 
private license privilege for deal- 
er’s demonstrator cars has been 
revoked, according to James A. 
Gorman, Missouri Automobile 
Dealers Assn. manager. 

Gorman said the Missouri de- 
partment of revenue had re- 
voked the privilege because deal- 
ers and their families have been 
using the demontrators as their 
personal cars. In other instances 
the dealers were renting them 
for a fee and later selling them 
to lessees, it was charged. 
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Williams Heads Buckeye Dealers .. . 





DAYTON, O.—A resolution, pass- | 


ed during the 18th annual conven- | 
tion of the Ohio Automobile Deal- | 
ers Assn. here last week, called for 
revival of the semi-annual auto in- 
spection bill in the state legisla- 
ture. 

Ralph J. Rodgers, president of 
the OADA, pointed out that the 





Elected at Ohio Dealer 


The above officers were named at the annual meeting of the Ohio Automobile 
Dealers Assn. in Dayton last week. Front row (left to right): Walt Hamer, Columbus, 
executive secretary; Ralph Rodgers, Dayton, retiring president, and Birkett Williams, 
Cleveland, president. Back row (left to right): John T. Glackin, Mt. Vernon, first vice- 
president; Chester C. Adams, Cadiz, secretary; Morgan Purdy, Van Wert, treasurer, and 


F. C. Armstrong, Warren, second vice-president 





Month’s Delay 


Expected 


On OPS Posting Order 


By Mac Gordon 
Associate Editor 


— headquarters of 
OPS indicated at press time 
Thursday that new-car dealers 
would be allowed until Dec. 3 to 
meet price poster and invoice re- 
quirements of the new Ceiling Price 
Regulation 83. 

The postponement order, can- 
celling the original Nov. 5 dead- 
line, was awaiting signature of 
top OPS executives after receiv- 
ing approval of the Automotive 
branch. NADA petitioned for the 
delay early last week. 

Spokesmen for the Automotive 
branch announced that for the next 
month dealers will be required to 
merchandise new cars on the same 
ceiling basis used before CPR 83 
became operative Oct. 15. 

NADA won the approval of the 
OPS Automotive branch for the 
postponement plan, after pointing 
out that Special Orders were need- 
ed for pricing posters to be uniform 
throughout the trade. OPS origin- 
ally advised NADA that Special 
Orders would be late in coming 
and dealers would have to use Oct. 
15 price ceiling levels in order to 
meet the Nov. 5 deadline for dis- 
playing the posters in their show- 


rooms. 


x * * 


LTHOUGH NADA held up its 

analysis of CPR 83, pending 
OPS decision on poster delay, state 
associations and individual dealers 
already had expressed criticism of 
several provisions, mainly those 
governing advertising-fund and de- 
livery-and-handling charges. 

The New York State Automobile 
Dealers, Inc., expressed fear that 
CPR 83 forces dealers to absorb 
charges for factory advertising. 
The association manager, C. D. 
Henderson, called the rule a viola- 
tion of the Herlong amendment. He 
appealed for NADA action to re- 
move the absorption requirement. 

Other dealer groups were critical 
of the delivery - and - handling - 
charge section, which pegs dealer 
preparation charges at the Oct. 15 
level, not to exceed 5 percent of the 
“basic price.” Some dealers said it 
often costs them over 5 percent of 
the “basic price’ to make cars 
ready for final customer delivery. 

* » ~ 


Atso under fire was the require- 
ment that finance charges be 
itemized separately on the new in- 
voice forms, although breakdown 
of finance charges is not required 
on the display posters. Many deal- 
ers felt this duplicated functions of 
the Federal Reserve Board and did 





not come under OPS administra- 
tion. 

In most areas, however, dealers 
regarded the OPS order as an ex- 
tension of previous policy. Western 
retailers said the big delivery 
“pack” had gone out with the de- 
crease in sales, contending few 
would suffer from the delivery- 
and-handling charge ceiling. OPS 
officials said the main intent of 
CPR 83 was to groom for the oft- 
predicted new-car shortage. 

The “basic price” of a car under 
CPR 83 is the single factory retail 
ceiling, in which the dealer dis- 
count is included, but not shown 
separately. CPR 83 posters must 
indicate the “basic price” of each 
body style, plus_ transportation 
charge, federal excise tax, state or 
local taxes, delivery and handling 
charge and the composite ceiling 
price. A similar poster is required 
for extra or optional equipment. 

* * * 


N LASHING CPR 83 restrictions 

on advertising-fund charges, New 
York’s Henderson pointed to an ap- 
parent contradiction in the regula- 
tion. 

Section 7a, he noted, declares that 
the “preparing and conditioning 
charge does not include advertising 
charges or any other charge which 
represents an item not directly a 
part of the preparation charge.” 

However, Section 2d pegs at Oct. 
15 levels “all charges for extra, spe- 
cial or optional equipment, charges 
for transportation, excise tax, local 
taxes, preparing and conditioning 
the new automobile for delivery 
and for other services requested by 

(Continued on Page 31, Col. 3) 





Auto Inspection Bill 
Asked Anew in Ohio 


passage of such a bill had re- 
sulted in 14 percent less traffic 
deaths in some states, and said 
it was time that the OADA “ac- 
cepts this program as a definite 
‘must.’ ” 

(The bill was passed by both the 
house and the senate this year, but 
was vetoed by Gov. Lausche.) 

Birkett Williams, Cleveland, was 
named president of the association 
for the following year. 

Other officers named during the 
final session of the convention were 
John ‘I. Glackin, Mount Vernon, 
vice-president; F. C. Armstrong, 
Warren, vice-president; Morgan F’. 
Purdy, Van Wert, treasurer, and 
Chester C. Adams, Cadiz, secretary. 
Walter Hamer, Columbus, was ap- 
pointed executive secretary for the 
10th year. 

Henry J. Taylor, ABC news com- 
mentator, gave the banquet address 
on “Your Land and Mine.” He had 
just returned from a tour of 15 
foreign countries, and described 
himself as “optimistic” about the 
future. 

“There is not going to be a 
third World War from Russia,” 
he declared. “Our biggest danger 
is right here at home.” 

“Stalin is not willing to exchange 
Russian casualties from an atomic 
war for the doubtful subjugation of 
perhaps, ten, twenty or thirty mil- 
lion people in Europe,” he contin- 
ued. “There is no way for Stalin 
to overcome this barrier, unless 
the U. S. blows up from waste, 
taxes or budgets.” 

The two-day meeting heard M. R. 
Darlington jr., managing director 
of the Inter-Industry Highway 
Safety Committee; L. M. Stewart, 
St. Louis, and Joseph F. Leopold, 
Dallas. Mason Roberts, vice-presi- 
dent of General Motors, introduced 
Taylor at the banquet. 

A gold plaque was presented to 
Ralph Rodgers, retiring OADA 
president, in recognition of his ex- 
cellent work as head of the associa- 

tion. 

Guests at the affair included C. 
William O'Neill, Ohio attorney gen- 
eral; Roy Chamberlain, NADA con- 
vention and exhibition manager, 
and Alan G. Rude, vice-president of 
the Universal C.I.T. Credit Corp. 


Tri-County Assn. 
Sets N. Y. Meeting 


JAMESTOWN, N. Y.—The an- 
nual meeting of the Tri-County 
Automobile Dealers Assn. of Chau- 
tauqua, Cattaraugus and Alle- 
ghany counties will be held here 
Nov. 12 in the Hotel Jamestown. 
Dinner will be preceded by a cock- 
tail party sponsored by four finance 
companies. 

The new president of the New 
York State Automobile Dealers, as 
well as the executive vice-president, 
will be honored guests at the meet- 
ing. The meeting is intended pri- 
marily for dealers and their execu- 
tive personnel as discussion will be 
invited on management problems 
only. A. E. Putney is chairman of 





the committee on arrangements. 
James A. Sykes is chairman of 
tickets. 








Georgia Dealers Name Leaders— 


Shown at the recent Savannah convention are the newly-elected officers of the 
Georgia Automobile Dealers Assn. Left to right are Lew Austin, secretary; John Lander, 
treasurer; Hix H. Green, president, and Max Harsh, first vice-president. W. G. Southwell 
ir., second vice-president, was absent when the photo was taken. 
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AUTOMOTIVE OUR PLATFORM: |. Fair and equitable contracts between manufacturers 

and dealers in motor vehicles, parts and accessories. § 2. A fair profit to 
nd ™ the dealer on every used vehicle accepted in partial payment for a new 
& a car or truck. § 3. Every dollar of gasoline tax collected by state or federal 
A governments applied to the building and maintenance of highways. 14. The 
. € elimination of government and bureaucratic controls over this industry. 
R a 15. A return to the precepts of independence and the rewards of applied 


energy and ability, which made America and gave more of her citizens 


NEWS more of the better things of life than anywhere else in the world. 





Capsule Comment 


Sales and service employes of dealerships in Chicago and 
New York State have rebuffed organizing attempts by the 
Teamsters union (AFL), recent elections show. 


Apparently dealers are starting to make real progress 
in their employe relations programs. 


Businessmen must take an active role in governmental af- 
fairs if “we are... to enjoy the privileges of living under a 
free enterprise system,” NADA President R. D. McKay told 
the Florida dealer convention. 


Do we need more proof of the need? 
* * * 


More segments of the automotive industry, including 
manufacturers and dealers, are joining the crusade for bet- 
ter highways and fewer accidents. 


Our present “road mess” is a dagger pointed at the 
very heart of our industry; let’s carry the latest pro- 
gram through to success. 


A tremendous parts and service volume lies ahead, to 
keep vital transportation rolling as production of new ve- 
hicles decline, wholesalers have been told at meetings in 
Tacoma and Atlantic City. 

Facing restricted sales on vehicles, auto dealers must 
not pass up this good bet. 


Auto license plates should be standardized throughout 
the 48 states (they now come in 34 different widths and 15 
different heights), GM’s Charles A. Chayne has advised the 
American Assn. of Motor Vehicle Administrators. 


Uniformity in state traffic laws would be a big step, 
too. 
* * 2 
To help meet the steel industry’s grave need for scrap, 


auto and parts manufacturers have already rounded up 
more than 50,000 gross tons. 


With a big stake also in steel production, auto deal- 
ers must get behind the drive. 
. . 


Winston Churchill’s Conservative Party has been re- 
turned to power in Great Britain. 


We sincerely hope it’s not too late. 
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Auto 
Forum 


Epitror’s Note: Following are 








significant excerpts from the 
address, “The Camel’s Nose Is 
Under the Tent,” delivered by 
General Motors President C. E. 
Wilson before the Dallas chap- 
ter of the Society for the 
Advancement of Management: 
* * * 
1. title I have chosen for 
my talk, as most of you 
know, is “The Camel’s Nose Is 
Under the Tent.” The expression 
comes from an old Arabian fable, 
and to an Arab it spells trouble 
and disaster. The fable of the 
Arab and his camel goes some- 
thing like this: 

One cold night, as an Arab sat 
in his tent, a camel gently thrust 
his nose under the flap and 
looked in. 

“Master,” he said, “let me 
put my nose in your tent, for 
it is cold and stormy out here.” 
“By all means, and welcome,” 

said the Arab, and turned over 

and went to sleep. A little later 

he awoke and found that the 

camel had not only put his nose 

in the tent, but his head as well. 
+ * + 

HE camel, who had been 

turning his head from side to 

side, said, “I will take but little 
more room if I place my forelegs 
within the tent. It is difficult 
standing without.” 

“You may also plant your fore- 
legs within,” said the Arab, mov- 
ing a little to make room, for 
the tent was small. 

“May I not stand wholly 
within?” asked the camel, 


SOON GFF THE PRESSES OF THE 
Gow'T FRINTING OFFICE, WASHINGTON 


The . 
GOVERNMENTS 
DECLARATION OF 
DEPENDENCE 
ON WHEELS 
—AUTO WHEE 





finally. “I keep the tent open 








by standing as I do.” 

“Yes, yes,” said the Arab, “I 
will have compassion on you as 
well as on myself. Come wholly 
inside.” So the camel came for- 
ward and crowded into the tent. 

The Arab, with difficulty in the 
crowded quarters, again went to 
sleep. The next time he woke up 


he was outside in the cold and on 
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the camel had the tent to him- 





self. 
* * x 


Letterbox 








| Spreng -enagy metal of how he got 
there, the important point is 
that the camel of government 
control now has his nose under 
the tent of free competitive in- 
dustry and is crowding in. We 
will all have to watch him or he 
will take over the tent, and we 


readers, 


used, if you so request. 
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This is an open forum for the discussion of any subject of interest to our 
and your letters are welcomed. 


letters but you may sign your name with the assurance that it will not be 
Address Editor, Automotive News, Detroit 26, Mich. 


No attention is given to unsigned 








will lose our economic freedom 
and with it all our other liberties. 

Of course, if the camel is really 
successful in taking over the 
tent, the members of the Society 
for the Advancement of Manage- 
ment had better be studying how 
to become government bureau- 
crats instead of trying to be 
more effective members of our 
marvelous American industrial 
system... 

Price controls deceive many 
people since they are led to 
believe that with price con- 
trols their money will buy 
more. This causes them to 
temporarily accept government 
intervention in all economic 
affairs under the fallacious as- 
sumption that government 
knows best. 

When they find out differently, 
it is usually too late to undo 


Pro & Con 


I have been one of your faithful 
readers for several years and have 
found John O. Munn’s column most 
illuminating. It certainly expounds 
intelligently on many phases of the 
automobile business. 

Mr. Munn’s article on Aug. 20, 
regarding the importance of dis- 
play advertising space to the 
automotive dealer today, reiter- 
ates what I have been preaching 
to dealers in Southern California 
—especially these past five years. 

He’s positively right that display 
copy should be used to help boost 
the sale of used cars. Display copy 
should be used to tell dealers’ cus- 
tomers why it is important to buy 
from a new-car dealer. Display 
copy should be well-written to 
create confidence in the reader who 


the damage which has been |can well become the dealer’s next 

done. The camel has prospect. 

taken over the tent . It should call attention to the 
. many services a customer receives 


[pect price and wage con- 
trols can be no more than 
temporary expedients in our 
present difficulties. We certainly 
cannot have a free society if 
they are long continued, and we 
(See AUTO FORUM, Page 39, Col. 2) 


when he seeks a new or better used 
car, or when he asks for a simple 
repair job. Display copy can call 
attention to the dealer’s used-car 
listing in the classified columns and 
emphasize that fact that he backs 
the dependability of those cars— 














10 Years Ago... 


The Big Story 


Rumors are being heard about Washington that all motor car pro- 
duction for private use will be eliminated. No officials will comment 
on it as yet ... OPM’s long-awaited order banning use of aluminum, 
copper, nickel and chrome in auto brightwork was imposed last 
week ... Secretary of Navy Frank Knox officially dedicated the new 
U. S. Naval Ordnance plant, built and operated in Detroit by Hudson 

} Donald M. Nelson, director of priorities, granted materials 
priorities assistance for approved road-building projects. 

—From the files of Automotive News. 














something which used car operators 
in most cases cannot afford to do. 

Certainly this means additional 
expense to his present budget, but 
isn’t it to his advantage to 
strengthen his position with his 
community? Isn’t it important 
that he creates greater confidence 
in his new and used automobiles, 
and the service he renders in his 
expensively equipped shop? 

The money he invests in adver- 
tising will pay dividends now and 
later when competition becomes 
keener, and the battle for the cus- 
tomer’s dollar depends on what he 
has done to win his attention. 

Newspaper advertising has 
proved itself the first medium on 
the list of little and big businesses 
because it is fluid, yet stays with 
the reader longer than any other 
medium. It costs less per reader 
than any other media now being 
used to sell merchandise to the 
public.—A. R. Donviro, National Au- 
tomotive Dept., San Diego Union, 
San Diego, Calif. 

After alll "John O. Munn’s 
column in the last three issues of 
AvToMoTIVE News, I have come to 
the conclusion that he is not par- 
ticularly interested in facts nor 
information. 

Rather, he prefers to stand upon 
an ill-conceived idea that “Every- 
one is out of step, but Munn”- 
even the businessmen who invest 
their capital and efforts in the mer- 
chandising of automobiles. These 
men in a remote way, support your 
livelihood, as well as mine! 

Here are some facts that even 
Mr. Munn, cannot discount. 

On Sept. 30 we published a full- 
page display advertisement, pre- 
pared and written by one of the 
nation’s largest and most suc- 
cessful advertising agencies. This 
advertisement carried only used- 
car copy over the signature of 

(Continued on Page 39, Col. 1) 
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He's U.S. Koylon Foam, thick, luxurious to make 
today’s cars the most comfortable ever! 


On many quality cars, U. S. Koylon is standard 
equipment. Or you can specify it as optional equip- 
ment when foam seating is so offered. 


U.S. Koylon comfort means relaxed, restful driving, 
even on long trips. Helps cut fatigue, for safer driving. 


And because U. S. Koylon is known far and wide 

as “the premium Foam’’—saying “It’s upholstered 

| with Koylon” assures your customers that you offer 
lasting luxury with economy. 


v7 U.s.Koylon 


FOAM 


@ UNITED STATES 













- 
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WHY U.S. KOYLON ADDS UP TO GREATER CUSTOMER SATISFACTION: 


U. S. Koylon is cool, self-ventilating, dust-free. 
U. S. Koylon keeps fluffy, smooth, in shape for years. 


Car interiors stay handsomer looking—because re- 
silient U. S. Koylon absorbs upholstery wear. 


This enduring car beauty means better trade-in value. 


Please customers today with U. S. Koylon to help 
repeat future business. 


Cushioning to give customers greatest car luxury with long-term economy 


RUBBER COMPANY 


ROCKEFELLER CENTER, NEW YORK 
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Representatives of Olds Dealers Meet in Lansing— 


Members of the Oldsmobile Dealers Council convened at Lansing Oct. 24-25 for their quarterly meeting. Making up the group 
for this session were (front row, left) N. B. Womble, Lubbock, Tex.; H. S. Nielson, Buffalo; Louis Schwartz, New York; H. A. 
Billion, Sioux Falls, S. D.; J. F. Wolfram, Olds general manager; G. R. Jones, general sales manager; F. E. Hughes jr., Council 
Bluffs, la., and W. C. Grebe, St. Louis. Second row, left: W. A. Smith, Dorchester, Mass.; S. J. Neu, Rock Island, Ill.; F. H. Miller, 
Bethlehem, Pa.; H. A. Trevellyan, Lansing; W. L. Mossy, New Orleans; John Cunningham, Kansas City; J. L. Rector, Burlingame, 
Calif.; H. N. Metzel, chief engineer; R. S. Wood, Ogden, Utah, and N. J. DeSanders, Dallas. Top row, left: M. J. O'Connor if-, execu- 
tive assistant to the general sales manager; J. H. Miller, Hamilton, O.; C. N. Pendleton, Racine, Wis.; E. F. Cranston, Boise, Id.; 
J. B. Paul, Washington; D. A. Mcintyre, Detroit; W. J. Michael, Cleveland; J. D. Black, Knoxville, Tenn.; W. M. Brown, Pittsburgh; 


W. A. Stillwell, Los Angeles, and D. W. Uzzle, Durham, N. G. 


sae 
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PS, Parts Firms Review 


New Plan for Ceiling 


WASHINGTON. — A tentative 
draft of a proposed tailored pricing 
regulation for manufacturers of 
automotive replacement parts was 
reviewed by a subcommittee of the 
industry advisory group during a 
three-day session with OPS officials 
here last week. 

The suggested regulation is, in 
essence, patterned along the gen- 
eral lines of CPR 30—the machin- 
ery order—with modifications to 
meet specific industry pricing 
problems and trade practices. 

Conferees also reviewed the old 
OPA pricing regulation MPR-452, 
used by the industry for pricing 
during World War II. 

The industry subcommittee made 
the following specific recommenda- 
tions: 

I. That the definition of “manu- 
facturer” as well as other specific 
provisions used in the old MPR-452 
be incorporated in the proposed 
regulation. 

II. That cost adjustment factors 
be incorporated in the proposed 
regulation to meet industry pricing 
problems and practices as follows: 

(a) Modify methods prescribed 
under CPR 30— 

1. To permit alternatives in ar- 
riving at cost adjustment factors 
by a manufacturer who finds the 
formula impractical or excessive in 
detail, the manufacturer to file his 
proposed method with OPS. (For 
example, the use of a sampling 
method where a small part of a 
manufacturers’ total items of pro- 
duction represent a large part of 
his total sales.) 

2. To include in the adjustment 
formula those costs now allowed 
by the so-called Capehart amend- 





Olds Dealers Collect 
5% Tons of Scrap 


LANSING. — Oldsmobile deal- 
ers have reported the collection 
of 11,161,837 pounds of scrap 
iron and steel, it was announced 
Thursday by J. F. Wolfram, gen- 
eral manager. As part of Gen- 
eral Motors’ campaign to supply 
the steel industry with sufficient 
scrap to meet the huge demands 
of the U.S. economy, 2,488 Olds 
dealers have cooperated by stag- 
ing their own drives. 











ment but which were not previ- 
ously covered by CPR 30. 

3. To extend material and labor 
cost adjustment cut-off dates to 
July 26, 1951. 

(b) Permit a manufacturer, who 
buys and sell under his brand name, 
to adjust prices so as to reflect 
changes in purchase prices result- 
ing from operation of the applica- 
ble pricing regulations. 

(ec) Permit adjustment of prices 
to be made on a weighted average, 
based upon sales during the period, 
Jan. 1 through June 30, 1950, by 
product: class or category rather 
than on an individual unit basis. 

(d) Permit replacement parts 
manufacturers also to have an op- 
tion of determining their ceiling 
prices by maintaining the same re- 
lationship, percentagewise, to the 
prices of the vehicle manufacturer 
which they maintained during the 
pre-Korean base period. 

OPS officials invited attention 
to the fact that the proposed reg- 
ulation is intended to apply also 
to automotive original equipment 
parts manufacturers and that a 
subcommittee representing that 
segment of the industry will be 
invited to review the proposed 
regulation. 

OPS officials and the industry 
members present agreed that it 
would be necessary to provide a 
separate tailored regulation to cov- 
er used and rebuilt automotive 
parts and that a subcommittee of 
four members representing this seg- 
ment of the industry who were re- 
cently appointed to the Automotive 
Replacement Parts Manufacturers 
Industry Advisory committee, will 
be called upon to advise with OPS 
in this connection. 

The meeting was conducted by 
W. Leroy Jordan, chief, Automo- 
tive branch, and Clarence C. Brown, 
chief, Auto Parts & Accessory sec- 
tion, OPS. Other OPS officials at- 
tending were: C. W. Moore, divi- 
sion economist; Horace H. Rob- 
bins, branch counsel; George Brody, 
legal staff; James L. Hawk, Auto 
Parts & Accessory section, and 
Glen S. Miller jr., accountant. 

Members of the subcommittee at- 
tending were: G. S. Peppiatt, Fed- 


eral-Mogul Corp., Detroit; G. H. 
Souther, Electric Auto-Lite Co., 
Toledo; Ira Saks, Accurate Parts 


Mfg. Co., Cleveland, and J. E. Ech- 
lin, Echlin Mfg. Co., New Haven, 
Conn. 








Three Dealers Join Forces in 


Safety Program— 


Thomas Williams (Chevrolet), Dutch Bigsbee (Ford) and James Benton (Pontiac) are 
shown presenting driver training cars to the high school in Saratoga Springs, N. Y. 
Left to right: Williams, Lawrence Costanzio, driver training teacher; Claude Van Wie, 
superintendent of schools; Bigsbee, Benton and George Bold of the Pontiac dealership. 


| Despite September Lag . . . 





Year’s Export Total 


| ESPITE the poorest showing of 
| the year during September, U. 
S. vehicle exports were still riding 
high last week toward a banner 
1951 accomplishment. 

The September slump, due in 
large measure to the year’s pro- 
duction low, failed to quash hopes 
that a total export of more than 
500,000 cars and trucks will be 
reached for 1951 when the Automo- 
bile Manufacturers Assn. completes 
its compilations. 

U. S. makers have not slipped 
half-a-million units to foreign 
markets in one annum since 1947, 
although 1949 and 1950 production 
totals successively broke alltime 

records. 

With nine 1951 months accounted 
for, the U. S. export sum was 386,- 











Used-Car Bulletin from Detroit .. . 





(Aptco Auto Auction. 
Oct. 31 


(Market very bad. Very few clean 
cars offered. Sold 35 units out of 
65 offerings.) 
BUICK—’49 Super 4-dr., 

Special 2-dr., 2 at $700. 
CADILLAC—’49 (61) 2-dr., $2,090*. 
CHEVROLET — '50 SL Deluxe 2-dr., 

$1,610*; SL Special 2-dr., $1,185, $1,- 

140; %-ton pickup, $815. ‘49 FL De- 

luxe 2-dr., $1,050. '48 SM club coupe, 


$1,150*. ‘47 


$715, $710. °46 FM 2-dr., $625, $595. 
CHRYSLER—’51 Windsor 4-dr., $2,035. 
DeSOTO—’49 Custom club coupe, §$1,- 
285°. 


FORD—’51 Deluxe (8) club coupe, $1,- 
560. °’49 Custom (8) 2-dr., $975, 
$945, $900. 

HUDSON—’42 4-dr., $110. 

KAISER—’49 Special 4-dr., 

MERCURY—'49 2-dr., $1,100. 

NASH—’51 Statesman 2-dr., $1,275. 


735. 


"49 
(600) 4-dr., $900. 
OLDSMOBILE—'49 (88) 
$1,330*. °48 (66) 2-dr., 
(76) 2-dr., $640. 
PACKARD—'48 4-dr., $800. 
PLYMOUTH—’51 Cranbrook 4-dr., $1,- 
825; Cambridge 4-dr., $1,575. 
PONTIAC—’51 (8) Catalina, $2,200*. 
’50 Chieftain (6) business coupe, $1,- 
185. °49 SL (8) 4-dr., $1,035. 
WILLYS—’48 %-ton panel, $375. 


Deluxe 2-dr., 
$850*. '46 





Latest Auction Prices 


*Indicates automatic transmission or overdrive. 


Other Auction reports are on Pages 32, 33 


Sale every Wednesday.) 


Oct. 24 
(Day-long, heavy rain cut attend- 


ance, entries and sales. Sold 30 out 

of 79 offerings.) 

BUICK — ’50 Super 4-dr., $1,320. ‘48 
| RM conv., $S70*. °47 Super 4-dr., 
| $735. '46 Super 4-dr., $660, ‘41 Spe- 
cial 4-dr., $150. 
| CADILLAC — '51 (62) 4-dr., $3,775*. 


"41 (61) club coupe, $475. 
| CHEVROLET — ‘49 FL Deluxe 2-dr., 
$1,070. °48 FL aerosedan, $900. °46 
SM 2-dr., $590; FM 2-dr., $625. ‘41 
MD club coupe, $240. 

FORD — '51 Deluxe (8) 2-dr., 
"49 Deluxe (8) 4-dr., $925. 
(8) 2-dr., $760, $750. 

MERCURY—’48 club coupe, $740 

NASH—’'46 (600) 4-dr., $400. 


OLDSMOBILE — °49 (98) club sedan, 
$1,225*. °46 (78) 4-dr., $580*. 

PACKARD—’49 4-dr., $850. °'48 Cus- 
tom 4-dr., $850. 

PLYMOUTH — '51 conv. 
conv., $1,450. 

PONTIAC—'51 Chieftain (8) 4-dr., $1,- 
960*. ‘49 Chieftain (8) 2-dr., 
’48 Torpedo (8) 2-dr., $825*. 
(8) Deluxe 4-dr., $665. 


$1,560. 
"48 SD 


$1,585. °50 

















| Heads for 500,000 


125 cars and trucks, 79 percer 
above the 215,225 at the end c 
three quarters a year ago. The nin 
months’ total for this year is fa 
ahead of the 12 months’ aggregate 
for 1949 and 1950. 

* . * 


EPTEMBER sent 34,651 vehicle 

abroad, trailing the 45,333 of Au- 
gust but exceeding the 26,698 i: 
September last year. This vear 
high month was May, with 48,301. 

Both car and truck shipments 
fell below August counts, cars suf- 

fering the most because of a pro- 
duction slash. September was the 
second consecutive month in which 
more trucks than cars were ex- 
ported. 

There were 15,660 cars chan- 
neled into foreign markets in 
September—amounting to 4.4 per- 
cent of production. This contrast- 
ed with 14,404 in September last 
year—2.4 percent of output. Au- 
gust, 1951, recorded export of 22,- 
342 cars. 

For the January-September pe- 
riods, car exports totaled 214,878 
this year and 109,459 last year. 
Truck shipments during the three- 
quarter periods were 170,859 this 
year and 105,061 a year ago. 

September sales of trucks abroad 
totaled 18,908, compared to 22,986 

the previous month and 12,214 in 
September, 1950. Truck exports 
claimed approximately 20 percent of 
vroduction in September this year 
as against 13 percent a year ago. 
hd . * 


MOTOR coaches during Septem- 
ber numbered 83 for the hich- 
est bus month of the vear. The 
Sentember upsurge elevated three- 
auarter bus exports to 388, below 
the 705 for the same period of 1950 
Eightv coaches were shipped 
abroad in September of last year. 
while only five were exported this 
nast August. 

The postwar year of 1947 was one 
of three in which vehicle exports 
surpassed 500,000. The 1947 total of 
512,336 went into the record books 
along with the 582,713 of 1928 and 
the 733,762 of 1929—the latter an al- 
most unassailable alltime peak. 





16 States F ulfill GAD Member Targets 


WASHINGTON.—Only 844 addi- 
tional new members were needed 
to make the 1951 quota of 2,343, ac- 
cording to NADA’s report on its 
GAD program for the week ended 
Oct. 26. 

Delaware, Missouri, New York 
and Oregon crossed the 100 percent 
line last week, bringing to 16 the 
number of states having achieved 


OPS Challenges 
Rate Hike Demand 


For Southwest 


WASHINGTON. — A proposal 
from Southwestern Motor Freight 
Bureau, Inc., for a 6 percent in- 
crease in freight rate has been 
blocked by the OPS and a protest 
has been filed with the Interstate 
Commerce Commission. 

Maintaining that the bureau has 
not yet proved a need for an in- 
crease, OPS asked for public hear- 
ings and an opportunity to partici- 
pate in them. The bureau’s proposal 
involves some 70 large common 
carriers and 250 smaller carriers in 
Arkansas, Louisiana, Oklahoma and 
Texas. 





In its petition OPS contended 
that the proposed higher rate 
would be inflationary because it 


would “increase the cost of com- 
modities, raise production costs of 
farmers and industry and result in 
higher living costs.” 

Furthermore, OPS said, an in- 
crease in common carrier rates, 
which are not subject to price con- 
trols, would bring demands for 
similar increases for contract carri- 
ers, now under price controls. 


their quota since the campaign got 
under way. 

Top performers for the week 
were New York with 37, Michigan 
with 31 and Nebraska with 22. To- 
tal new memberships gained thus 
far number 1,499, or 63 percent of 
the national goal for this year. 
Here are the standings as of Oct. 
26. (New members in parentheses) : 

Alabama, 10 (22); Arizona, 14 
(8); Arkansas, 20 (10); Northern 
California, 100 (28); Southern Cali- 
fornia, 125 (22); Colorado, 41 (5); 
Connecticut, 25 (8); Delaware, 5 
(10); District of Columbia, 2 (2); 
Florida, 50 (19); Georgia, 50 (44); 
Idaho, 19 (25); Illinois, 125 (41). 

Chicago, 25 (5); Indiana, 70 (39); 
Iowa, 125 (68); Kansas, 25 (42); 
Kentucky, 25 (16); Louisiana, 15 
(2); Maine, 15 (4); Maryland, 50 





(4); Massachusetts, 20 (29); Michi- 
gan, 85 (83); Detroit 20 (7); Minne- 
sota 100 (42); Mississippi 37 (46); 
Missouri, 50 (51); Montana, 40 (18). 

Nebraska, 75 (48); Nevada, 11 
(3); New Hampshire, 10 (15); New 
Jersey, 33 (16); New Mexico, 25 
(16); New York State, 34 (48); New 
York, 25 (2); Brooklyn and Long 
Island, 18 (2); North Carolina, 50 
(114); North Dakota, 25 (8); Ohio, 
83 (43); Cleveland, 10 (5); Okla- 
homa, 30 (22); Oregon, 20 (22). 

Pennsylvania, 150 (115); Rhode 
Island, 4 (4); South Carolina, 40 
(6); South Dakota, 65 (16); Tennes- 
see, 30 (57); Texas, 30 (73); Utah, 
32 (37); Vermont, 15 (10); Virginia, 
50 (8); Washington, 45 (28); West 
Virginia, 15 (3); Wisconsin, 100 
(72); Wyoming, 30 (4); miscellane- 
ous (2). 








Honolulu's ‘‘Ambassador-at-Large."’ Above 





Dealer Greets Benson Fords in Honolulu— 


When Mr. and Mrs. Benson Ford arrived in Honolulu they were met with a brass 
band, as the Lurline docked, by Bill Froelich, Los Angeles Ford dealer, and Hilo Hattie, 


are (left to right); Hilo Hattie, Froelich, 


and the Fords. Ford is general manager of Lincoln-Mercury. 
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Of Advisers on inch th Dothor Mig. Co. Townes, | , R h 
. . Y i - ice- Si 1 -] ’ y 
Service Tools Maikhatte Sep Ge, Miwoniee Aluminum hesearc 


WASHINGTON. The member-| William Clayton, president, Clayton 
ship of the Automotive Mainte- yr aa ees Ue 
nance Equipment Industry Advis- |“ — : % 


| ganization, Inc., Detroit 
ory committee has been announced | 
by the National Production Au-| 


thority. GM Grand Rapids Plant 


a increas: To Make Jet Parts 

Kent Fullerton, sales manager, GRAND RAPIDS, Mich. Gen- 
King Electric Co., Cleveland; A. B.| era] Motors has announced that it 
Harding, vice-president, Lampco . will reopen its $2,- 
Products, Inc., Bedford, O.; C. V. 500,000 plant here, 
Lisle, president, Lisle Corp., Cla- which has _ been 
rinda, Ia.; J. A. Murnana, general shut down for 
manager, Noera Mfg. Co., Water- “Tana aad 
bury, Conn. for the assembly 

Hugh Allen, president, Rotary 


of glider parts, 
Lift Co., Memphis; C. R. Crowder, the 300 by 700-foot 





Bearing Fruit 


a the copper shortage has directed much atten- 
tion to aluminum, it is apparent that the critical copper 
problem has only accelerated a trend that was already evi- 
dent to materials engineers | throughout the automobile 
industry. 

Despite the fact that many | tion will be automatic. Through 
|postwar cars were heavier | design, the lighter new frame will 
than their predecessors, the} 2¢tually be stiffer than the frame 

automobile industry has never re- to be replaced. 

laxed its efforts to cut weight out Many months before the copper 
of a car. Weight reduction has|shortage developed, engineers at 
always been a sure way to cost| Aluminum Co. of America made an 
reduction. In some of the postwarlintensive study of motor cars to 

















vice-president, Van Norman Co., eaptletd geeorag Tensile Tester— par Meg peony ps eaggee 7 see just where aluminum could be 
i _ - aire ’ oa F ‘ : 
Springfield, Mass.; Chas. F. Hodg ; < Coeaie oo iis its ain toe tml Po tt Pe be put back into | US¢d in an automobile. A 1948 Pon- 
son, vice-president, Weaver Mfg. pick ’ 4 edded to the tnetron Tensile tester which tional stee Pp tiac was selected to see specifically 
Co., Springfield, Ill. hides pa ay Hs versatility, according the frame. — ee what parts now made of steel or 
‘ . e greatly improves its ility, truggle to take off weig ray i opper 
W. M. Bazner sr., vice-president,|o¢ GM Fisher Body division in|to Instren Engineering Corp., 2 Hancock i “ae One of the 1952 piased by PPB. 2.9 could be re 
Ammco Tools, Inc., North Chicago, | Detroit, said. St., Quincy 71, Mass. This testing instru-| *S © = / Py oe catty in a. as 
Ill.; H. B. Barrett, president, Bar-| Date of opening and number of | ment has already found uses in the plastic,| CaFS 0 De } ll-welded TT : 
rett Equipment Co., St. Louis; Vic-| persons the plant will employ was | textile, rubber, paper, wire and adhesive the year will have an all-welde Welding Curtailed 
tor B. Day, executive vice-presi-|not disclosed. fields, the company said. frame. The entire welding opera- N ALUMINUM motor was in- 





“4% cluded in the list. In addition, 
tha | the wheels, radiator, hood, rear 
| deck lid, doors, rear bumper and 
|a small body stamping were built 

| of aluminum. 


In selecting this list, welding 

: | would be held at a minimum. Most 
|of the emphasis was placed on 

| weight saving. It turned out that 

for every pound of aluminum used, 


ithe weight of the car was reduced 
by approximately the same amount. 


|In other words, if 200 pounds of 

e steel or cast iron were replaced by 
j}aluminum, nearly 200 pounds of 
|weight could be eliminated from 
ithe car. 


It is important to observe in 
this connection that much of the 
weight reduction will occur in the 
| front of the car. In pushing the 
| passengers forward, a larger 

share of the weight comes on the 


THIS CUSTOMER SALES- att argo, for camp ha 
SERVICE PLAN DOES BOTH 








reduce substantially the amount of 
weight carried by the front wheels. 
Thus, in addition to lower produc- 
tion and operating costs, steering 
might also be improved. 

Most motorists are surprised to 
find how far the use of aluminum 
‘ = . ; has already progressed in trucks 
COMPLETE... Combined Follow-Up System 'and buses. Several hundred pounds 
|of weight have been taken out of 
and Sales-Service Plan. |the rear axle and differential as- 

joa of large trucks through the 

use of aluminum. 
ECONOMICAL... Utilizes ordinary office file. | Aluminum and magnesium ex- 
|trusions are widely used in truck- 

2qler- } ili f ish free. |trailer construction. Aluminum 
OX-rol t-te iaalolalali-xe Martell iiateMaeiger Milani ial-te Mia lcieate ave talna aanekied Eee 
| trucks and buses. Aluminum bump- 
epee ‘ . E ers and aluminum trim are being 
EASY TO OPERATE “s6 Simple ifele) adjust- ea on many large cross-country 
buses. 
" | 
aakcdabmalelatel ict Mielilohaae) omib (oMigellal-tekal- oMal-t-tel-tem * + 


| Price on Decline 


<n ie via LUMINUM is one of few metals 
EFFECTIVE ...Assures regular customer whose price has declined during 





: recent years. With other engineer- 

contact. Builds repeat business. Regulates ing materials increasing in price, 

: this reduction in price has been 

through-put of your Service Department. more than welcome to auto cost 
experts. 


The downward price trend seems 
destined to continue. Even more 
important, perhaps, the availability 
of aluminum as castings or forg- 
ings should improve substantially 
during the next few years. 

During December a very large 
forging press rated at 15,000 tons 
will begin operating at the Alumi- 
num Co. in Cleveland. Initially, 
the press will be used for aircraft 
forgings. 
| For many years, inability to 

make aluminum flow under a forg- 

%, co ing press or hammer has been one 

IC A of its greatest limitations. It seems 

probable that this hurdle will be 

overcome as experience is gained 
through aircraft work. 

When this advantage is added to 
lower cost, better availability, im- 
proved processing and other favor- 
able factors, the future of alumi- 


PRODUCTS OF AN INDEPENDENT REFINER... SOLD THROUGH moe 


Only recently a resistance method 


INDEPENDENT DISTRIBUTORS BY INDEPENDENT DEALERS wives tants. ‘Tene taay Eee 
quickly to the use of aluminum 


wires in the wiring harness of an 
automobile. 


son 


YOUR KENDALL DISTRIBUTOR KENDALL 


HAS COMPLETE DETAILS 
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‘HOW ERIE KARGARDS 





HELPED ME SELL 


2514 NEW CARS” 


Bud Hauser, of Hauser-Nash Sales, Chicago, says: — 


We sold 2514 new cars in 18 months. One big reason was that we gave 
every customer a free Erie Kargard to protect his grille. Many times we 
sold him at full price a Kargard for the rear too, so the deal actually didn’t 


cost us a cent.’’ G 


‘This method helped us make many extra sales — those tough sales where 
you've got to make an extra’effort to convert ‘no’ or ‘not now’ into ‘yes.’”’ 
‘To publicize the deal, we displayed Erie Kargards on cars in our show- 


en 
rooms and on our TV programs. 


THIS REALLY WORKS. You'll sell many rear Kargards at full price to pay for the front 
guards you give that customer free. So those sales won't cost you a cent. And you'll 
close some of those tough sales you wouldn't get at all. So you'll be ahead. 


Give it a trial. You'll find it'll definitely help you sell more new cars. 





wee VAR CRIT 3 iii 


fender-to-fender KARGARDS 


] OUTSELLS all other bumper guards. 


y] CHROME PLATING is identical to new car specifications. 


FEATURED on TV twice weekly:—every Saturday at 10 P.M., WNBQ, 
on Hauser’s Grand Marquee and every Wednesday at 9:30 P.M., 


WGN-TV, on Hauser's Family Circle. 


4 Advertised in the SATURDAY EVENING POST. 


WITHSTANDS HEAVIER IMPACTS because of the extra strength in its 
formed metal design and the method by which it is braced to the frame. 


1951 BUICK 


NOW AVAILABLE for Both front and rear of: — 


1951 MODELS 


1951 


1951 CHEVROLET 1951 


1951 CHRYSLER 
1951 DESOTO 
ee} Wn 91 @) 91 9 
1951 FORD 
1951 HUDSON 
51. HUDSON 
KAISER 
1 HENRY J 
LINCOLN 
1 MERCURY 


ie) 


NASH (Statesmar 


NASH AMBASSADOR (» 


arm 


NASH RAMBLER (with 


arm 


1 OLDSMOBILE 
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Bigger Promotion Next Year... 





ATA Plans to Stage 
Roadeos Separately 


CHICAGO.—-Future national truck 
drivers’ roadeo championships will 
be completely segregated by the 
American Trucking Assns. from the 
annual conventions, it was an- 
nounced last week. 

Instead of holding the roadeos 
in the late fall simultaneously with 
and in the same city as the con- 
vention, these safe driving contests 
engaging state champions will be 
staged, at least in 1952, during 
August. 

It was officially stated that the 
city to be selected for next year’s 
national roadeo will be decided 
later but that it will be in the 
Mississippi or Missouri valley 
area, Rumors immediately gained 
force to the effect that the 1952 
city may be Minneapolis. 

Headquarters of ATA during the 
convention concluded Oct. 27 dis- 
closed that a survey of various 
locations has been under way for 
the past three months. Factors in 
picking a city will be principally 
its possession of a building that is 
“adequate as to floor space and 
facilities for accommodating a large 
number of spectators.” 

The move was regarded as a tip- 


* x * 





New Officers for ATA— 


Former president of American Trucking 
Assns., Leland James, Consolidated Freight- 
ways, Portland, Ore., recently elected 
chairman of the board, gives a “double 
shake" to new officers of trucking organi- 
zation. Walter F. Carey (left), president of 
Commercial Carriers, and newly-elected 
president of Michigan Trucking Assns., 
was elected first vice-president, and Walter 
Mullady, president of Decatur Cartage Co., 
Chicago, was elected president of ATA to 
succeed Jame:. 

* * * 
off that ATA will exert greater 
promotional efforts to attract larger 
crowds than were possible under 
the arrangement whereby’ the 
roadeo was a “sideshow” in con- 
junction with the convention. 

Defending champions, with one 

exception, fell by the wayside in 
all four divisions of the 1951 
roadeo title competition at the 
International amphitheater. Al- 
though a sell-out as to tickets, 
the building was less than half 
filled for the event, a situation 
attributed to holding the roadeo 
simultaneously with the conven- 
tion. 

Newly-crowned roadeo cham- 
pions, each driving a_ different 
make of truck, were: 

Straight truck—James E. Tucker, 
34, Charlotte, N. C., Great Southern 
Trucking Co., 387 points, driving a 
Ford. 

Tractor and single-axle trailer— 
Albert D. Pomahatch, 39, St. Paul, 
Merchants Motor Freight, 358 
points, driving a Dodge with Frue- 
hauf trailer. 

Tractor and tandem-axle trailer 





White Brings AT A’ ers 
Today’s Paper Today 


CHICAGO. — Haulers at the 
American Trucking Assns.’ con- 
vention here got a first-hand 
example of how trucks help 
speed delivery. They read their 
hometown newspapers from all 
over the U. S., delivered daily by 
American Air Lines and White 
trucks, 

American Flagships from 
across the country flew the 
newspapers to Chicago, where 
they were met by White trucks 
which took the papers downtown 
to be delivered to the 2,000 con- 
vention guests. 








—Alex Adamski, 37, Chicago, 
George F. Alger Co., Detroit (1946 
and 1947 straight truck cham- 
pion), 350 points, driving a White 
with Fruehauf trailer. 

Truck and full trailer—John H. 
Castner, 37, Portland, Ore., Pierce 
Freight Lines (1949 and 1950 cham- 
pion in this division), 312.5 points, 
driving an International Harvester 
with Fruehauf trailer. 


There were three finalists in each 
division except that for trucks and 
full trailers, which enlisted two. 
Scores among these drivers were 
close as to place winners. 

In addition to Walter F. Mullady, 
head of the Decatur Cartage Co., 
Chicago, who was elevated to the 
presidency of ATA, other officers 
elected were Walter F. Carey, Com- 
mercial Carriers, Inc., Detroit, first 
vice-president; Fred B. Hufnagel 
jr., Sun Oil Co., Philadelphia, sec- 
ond vice-president; C. J. Williams, 
Hillside Transit Co., Milwaukee, 
third vice-president; John Ruan, 
Ruan Transport Corp., Des Moines, 
fourth vice-president. 


Reelected were George V. Eas- 
tes, Lee & Eastes, Seattle, treas- 
urer, and Chester G. Moore, 
chairman of Central Motor 
Freight Assn., Chicago, secretary. 


Mullady’s interests include not 
only the presidency of Decatur 
Cartage Co. He is also one of the 
principal owners and operating 
heads of Rogers Cartage Co., Chi- 
cago, and of Arrow Transportation 
Co., Portland, Ore. He has achieved 
many civic honors. 

Major resolutions passed at the 
convention called for appointment 
of a mail-by-truck committee to 
work with the Post Office depart- 
ment in handling problems con- 
nected with transporting mail by 
truck; urging the ATA executive 
committee to participate fully in 
the projected Interstate Commerce 
Commission investigation of trans- 
portation of explosives by motor 
vehicles, and condemnation of New 
York’s ton-mile tax on trucks as 
unconstitutional. 

Discussing the contract carriers’ 
conference resolution on mail-by- 
truck, R. E. Dieckbrader, of R. E. 
Dieckbrader, Inc., Cincinnati, chair- 
man, said that the present trans- 
portation law should be amended 
to permit contract carriers to com- 
pete more effectively for traffic 
now moving in private carriage and 
to correct certain errors which 





Swamped 


Automotive News is happy to 
note that auto dealers are in- 
creasing their offerings of driver- 
training cars to high schools 
throughout the nation. 

But we are unhappy that space 
limitations at this time do not 
permit us to publish all the 
photos depicting this worthy 
activity. Currently we are del- 
uged with such photos, but 
eventually we hope to be able 
to publish all of them. 
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Roadeo Winners— 


Portland, Ore., third consecutive winner of 
Fruehauf combination. 






Dodge Takes Six Titles— 


sales for Dodge. 
* * * 
have accrued in its administration. 

“While contract carriers may 
charge rates which differ from 
those maintained by other carri- 
ers, the Interstate Commerce 
Commission has ample oppor- 
tunity to prevent unfair competi- 
tive practices, which should be 
complete protection of other 
types of services,” he said. 

With regard to the private car- 
rier conference resolution on explo- 
sives, Chairman A. E. Cudlipp, of 
Lufkin Foundry & Machine Co., 
Lufkin, Tex., cited as “most en- 
couraging news” the assurance 
from the National Production Au- 
thority that enough materials are 
being allocated to permit produc- 
tion of 250,000 trucks and tractors 
quarterly, along with 15,000 trailers, 
in the first three months of 1952. 

Awards were made at a meeting 
of ATA directors to motor carriers 
and truck operators with outstand- 
ing maintenance shops and systems 
for the mechanical care of their 





trucks and trailers. 
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After the Fire 





at Roberts Motors— 


¥ 





A three-alarm fire burned out Roberts Motor Co. (Federal-Kenworth), Portland, Ore., 


at an estimated damage of $500,000. The 


scene shows the parts department after the 





National winners in the ATA Roadeo held in connection with the 18th annual Amer- 
ican Trucking Assns. convention, Chicago, are (left to right): Albert D. Pomahatch, 
Merchants Motor Freight, St. Paul, champion in the truck-single axle semi-trailer event, 
driving a Dodge-Fruehauf unit; Alex Adamski, Geo. F. Alger Co., Chicago, champion in 
the truck dual axle semi-trailer event, driving a White-Fruehauf unit and only one to 
win in two events; James E. Tucker, Great Southern Trucking Co., Charlotte, N. C., 
winner in the straight truck class drove a Ford, John H. Castner, Pierce Freight Lines, 


truck full trailer event piloting a Harvester- 


Six of the nine championships in the straight truck, the single-axle and the tandem- 
axle events in the 1951 National Truck Roadeo held in connection with the American 
Trucking Assns. convention in Chicago were won by state champions who chose Dodge 
trucks to drive. Fifty-nine of the 97 state champions in the three events drove Dodges. 
Left to right are: E. P. Lamb, chief engineer, truck division, Chrysler Corp.; Norman L. 
Hulker, Frankfort, Ky., third-place winner in the tandem-axle event; E. C. Dock; general 
sales manager of Dodge; Guern Royster, Oakland, Calif., winner of the Charles Morgan 
memorial trophy and second place winner in the single-axle event; Albert D. Poma- 
hatch, St. Paul, first-place winner of the single-axle event; L. J. Purdy, Dodge vice- 
president and general manager-trucks; Kenneth A. Folck, Portland, Ore., second-place 
winner in the straight truck event, and William S. Woolsey, assistant director of truck 


Body Engineers 
Open Convention 


On Wednesday 


DETROIT. — Colors and glass, 
new interior fabrics and foreign 
cars will share the spotlight this 
week when the American Society 
of Body Engineers convenes here. 

A feature of the convention will 
be an exhibition of auto body prod- 
ucts by 30 companies. Technical 
sessions and the exhibition will be 
held Nov. 7-9 in the Rackham Me- 
morial building. C. Y. Cheriez, of 
Hudson, is convention chairman. 

Speakers at the styling panel on 
colors and glass will be Dr. D. B. 
Killian, of du Pont, and J. W. Kam- 
erer, of Pittsburgh Plate Glass. 
Synthetic fibers and coated fabrics 
for auto interiors will be the sub- 
ject of Dr. S. Williams, of Fabric 
Research Laboratories, Inc., and 
R. G. Landers, of Landers Co. Ed- 
ward F. Reynolds, of Buick, and 


&|Edwin C. Pickard, of Ford, will 


preside at the styling and body in- 
teriors forums, respectively. 

The foreign-car discussion will 
be led by Charles H. A. Davison, 
Detroit stylist, and H. A. Bolen- 
ski, of General Motors. They will 
be introduced by Arthur H. Kibi- 
ger, Willys-Overland styling di- 
rector. 

The annual open house on Wed- 
nesday night will feature an ad- 
dress by Dr. J. O. Christianson, su- 
perintendent of the University of 
Minnesota’s school of agriculture. 
He will be presented by Harry G. 
Garman, of Fisher Body, ASBE 
president. GM will sponsor the open 
house program. 


It?s Womble—Not ‘Woble’ 
The name of Bob Womble, Olds- 
mobile dealer in Lubbock, Tex., was 





‘ire. The company has leased othet space, however, and will continue operations early |spelled incorrectly as “Woble” in a 
in November, H. W. Roberts, president, said. 


!recent issue of Automotive News. 





|1952 Ford Lines 


To Be Restyled; 
Offer New Engine 


BOSTON. — A new six-cylinder 
engine will be introduced in the 
1952 Ford models, it was disclosed 
last week by 
Henry Ford Il, 
president of Ford 
Motor Co. 

The 1952 Ford, 
Lincoln and Mer- 
cury models will 
also have new 
bodies, he told a 


press conference 
here, in making 
the first public 


announcement on 
the 1952 models. 

While calling the new six “ter- 
rific,” Ford said that the 1952 Lin- 
coln will have a new engine as well, 
but stated that plans for the new 
eight-cylinder motors for Ford and 
Mercury have been shelved because 
of the defense program. 

Ford said that the company’s 
production of cars and trucks this 
year will be 21 percent under 1950, 
and that the best guess for 1952 
is a continuing decline from 35 to 
50 percent under 1950. 

Ford hinted that the company 
might ask for an additional price 
rise over the one that went into 
effect last month. He said that the 
costs of producing cars have gone 
up a lot more than prices. 








Mexican Chase 
Sights 125 Vying 
For $68,380 Purse 


The Second Mexican Road Race 
(Nov. 20-25), will be run on sched- 
ule without regard for earlier pro- 
visions on entry numbers, it was 
announced last week in Mexico by 
Martin Mareno, director-general of 
the event. 

“We now anticipate a total of 
about 125 entries,” Moreno said, 
“but the race will be run and the 
prizes of $68,380 would be paid if 
there were only 10 cars running. 
Actually, with entries already an- 
nounced from the U. S., Mexico, 
Italy, France, Peru and Venezuela, 
we are going to have an outstand- 
ing field.” 

At the same time, it was an- 
nounced that Briggs S. Cunning- 
ham, auto manufacturer and 
sportsman, has entered a 1951 
Chrysler Saratoga in the 1,933-mile 
event. The driver will be Philip G. 
Walters, 1951 Watkins Glen Road 
Race winner, and the co-pilot will 
be Edward Bourguignon. Both are 
from West Palm Beach, Fla. 

—Sam SAMPSON 





Texas U.C. Convention 


Switched to Ft. Worth 


FORT WORTH, Tex.—A 
change in the date and site of 
the Texas Used Car Dealers 
Assn. convention was announced 
at TUCDA headquarters here. 
Originally slated for Nov. 5-6 at 
Waco, the meeting will instead 
be held Nov. 11-12 at Fort 
Worth, it was announced. 

Sessions will be held in the 
Texas hotel and registrations 
will begin Sunday (Nov. 11) at 3 
p.m. Representatives of the 
Texas highway department will 
— the meeting, the TUCDA 








Dutch Honors for Nash— 


The Nash Rambler convertible shown 
above won first prize in the recent Con- 
cours de Carrosseries at Scheveningen, 
Holland. Despite a pouring rain, thousands 
of spectators visited the auto show to view 
both American and European automobiles 
on display. The Rambler was awarded the 
gold medal award on the merits of its 
mechanical top and custom upholstery. It 
was entered in the show by H. Englebert 
N. V., Nash distributor at The Hague. 
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New Engine Saves Fuel 


SAE Meeting Told of Variable-Ratio Power Plant; 
Precombustion Research Aired 


CHICAGO.—An auto engine, said | 
provide fuel savings up to 50| 
recent over conventional types, 
as shown to engineers at the 
itional fuels and lubricants — 
g of the Society of Automotive 
ingineers here last week. 

Basically, it was explained, the 





Studebaker Ups 
Four Executives 


In Top Level 


SOUTH BEND.—Appointment of 
two executive vice-presidents and 
the election of two new vice-presi- 
dents of Studebaker Corp. by the 
board of directors was announced 
here by Harold S. Vance, board 
chairman and president. 

The executive vice-presidents are 
P. O. Peterson, formerly manufac- 
turing vice-president, and K. B. El- 





P. 0. Peterson K. B. Elliott 
liott, formerly sales vice-president. 
The new vice-presidents are E. C. 
Mendler, formerly general manager 
of parts and accessories, and R. A. 
Hutchinson, formerly general man- 
ager of export. 

All four are veterans of the 
Studebaker organization, the action 
of the board being in recognition of 
their leadership and importance of 
the responsibilities assigned to 
them, Vance said. As in the past 





R. A. Hutchinson E. C. Mendler 





each will continue to be responsible | 
for his department and will report | 
directly to Vance. 

Election of the new vice-presi- | 
dents brings the number of Stude- | 
baker executives holding that title | 
to four. Others are S. W. Sparrow, | 
engineering vice-president, and C.| 
K. Whittaker, vice-president in 
charge of the Pacific division. | 





Hudson, Chrysler 
Announce Large 


War Contracts 


DETROIT.—Defense contracts in- 
volving “millions of dollars” for 
production of aircraft parts were 
announced last week by the Hudson 
Motor Car Co. and Chrysler Corp. 

Hudson revealed an order from 
the Tulsa division of the Douglas 
Aircraft Co. to build forward sec- 
tions of the fuselage of the B-47 
Stratojet bomber. 

Chrysler said it had received a 
“multi-million dollar” contract from 
the Navy to produce Hamilton 
Standard propellers under a license 
agreement with the Hamilton 
Standard division of United Air- 
craft Corp. 

The Chrysler Corp. project will be 
carried out at the Dodge plant in 
San Leandro, Calif. A  750,000- 
square-foot addition to the plant, 
scheduled for completion at the end 
of this year, will be used for the 
propeller job. The project will pro- 
vide employment for about 4,000 
persons at contemplated schedules. 

Hudson’s agreement with Douglas 
to make B-47 parts was the second 
such assignment for the company 
in connection with the B-47. The 
firm also holds a similar contract 
from the Boeing Aircraft Co. The 
iward was the fourth aircraft as- 
ignment given Hudson this year. 





| as 14-to-1 


new engine differs from present- 
day ones in that a movable piston 
is mounted over each cylinder, 
and there is no engine head. In 
operation, the piston moves up 


| and down to vary the compres- 


sion ratio from 61%4-to-1 to as high 
By varying the ratio, 
compression within the engine 
remains constant. 


Principles of the power plant, 
called the Humphreys constant- 
compression engine, were explained 
by W. H. Paul, professor of auto- 
motive engineering at Oregon State 
college, and I. B. Humphreys, presi- 
dent of Humphreys Investment Co., 
Denver, holder of the patent on it. 


The new design was displayed at 
the meeting on a 1949 Oldsmobile 
76 engine, which had been con- 
verted into a Humphrey unit. 

Paul said that when the engine 
is idling, or operating at 
speeds, a high compression ratio is 
maintained. But, as the load on 
the engine is increased, or at higher 


My Soe 
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GM's Wilson Takes First Spin in XP-3 

C. E. Wilson, General Motors president is shown at the wheel of Buick's ‘dream’ 
convertible, the XP-300. Seated beside him for the first ride in the completed car is 
Mrs. Wilson; standing is Charles A. Chayne, GM engineering vice-president and 
designer of the car. GM executives, suppliers and employes of Buick's engineering 
department were guests of Buick at the first private showing of the car at the GM 
proving ground. The first public showing of the completed car, insured by Buick for a 
million dollars, was to be at a press preview today (Nov. 5) at Santa Ana, Calif. 








low | 


speeds, the compression ratio is 
|lowered by the piston. 

This allows, Paul said, fuel 
| economy at low speeds without 


impairing engine performance 

when more power is demanded. 

“At 50 miles an hour, the mileage 
of this car is about 26.5, compared 














with the normal mileage of 17.5 
miles per gallon,” Paul said. 
“Economy improvements are ac- 
complished without need for fuels 
of higher knock resistance than 
are currently marketed.” 

In another paper presented to the 
SAE, Walter Cornelius and John D. 
Caplan, of General Motors Re- 
search Laboratories, discussed what 
effect heat has on the reactions of 
th air-fuel mixture—and whether 
or not it robs the engine of per- 
formance and miles-per-gallon op- 
eration. 

Recently, they said, research has 
shown that if too much heat is 
added to the mixture before it en- 
ters the engine, chemical reactions 


= |cause release of some of the fuel’s 
ae | energy 


before in the 
power stroke. 

The paper concerned an experi- 
ment in which the two GM engi- 
neers heated the mixture to 300 
degrees. They found that power 
loss from so-called precombustion 
reactions are noticeable. But, 
they said, what ever power is lost 
is insignificant at normal driving 
temperatures. 

It was pointed out that the work 
of Cornelius and Caplan was pri- 
marily a continuance of a 30-year 
study by GM, seeking the cause 

(Continued on Page 35, Col. 4) 


it explodes 














TO HELP KEEP CARS ON THE ROAD 


For 35 years the engineers at Thompson’s 
Detroit Plant have been working hand in hand 
with manufacturers to make steering safer. 


Its modern plant, located in the heart of the 
Motor City, has been built by these years of 


research, experience 


how Today, Thompson is the world’s largest 


its ability to supply top-qua 


Products, Inc., 7881 Cona 
Michigan. Phone: WA 1-50 


and manufacturing know- 


dhompson @) Products, Inc. 
DETROIT DIVISION 


producer of steering linkage. 


All this is back of Thompson’s offer to aid car 
builders in solving steering problems—back of 


lity parts. 


If you build cars or trucks, call on Thompson 


nt Avenue, Detroit, 
10. 
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Chrysler Claims | 
Swift Stops Due 


To Power Brakes 


DETROIT.— Even a woman 
driver can bring a two-ton pas- 
senger car going 70 miles an hour 
to a safe stop in less than five 
seconds with Chrysler - developed 
power brakes, according to Joseph 
A. O'Malley, general sales manager 
of Chrysler division. 

“These power-assisted passenger 
car brakes are back in the news 
because results secured in engineer- 
ing tests are rapidly approaching 


th ximum theoretical limit of | 
e maximu eoretical limit 0 Hybrid Sport Model— 


car-stopping power,” O'Malley said. 
“According to the laws of physics, William D. Thompson, son of Joseph H. Thompson, veteran Dodge-Plymouth dealer 
this theoretical limit is a reduction| in Ypsilanti, Mich., designed this car and Thompson's service department personnel 


in speed at the rate of 22 miles sa prec it as they had time. The car, which stands only 28 inches high, has a Ford 
| 
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hour during each second of de-| chassis, Mercury engine and parts from six other cars. Part of the highly-specialized 
celeration of a moving car. Instru-| body was fabricated by a local body builder. According to Thompson, the car has 
ments on Chrysler test cars have| everything that a sportscar enthusiast could possibly want. In sending the photo to 
repeatedly recorded stopping power | Automotive News, he said: “You can see that the only designers are not just among 
of 20 miles per hour during the| the manufacturers. Dealers have some ideas of their own." 
second of maximum deceleration.” | ee Se 

This record, O’Malley pointed out, 
is the climax of three decades of 
brake advances, as a _ result of 
which braking ability has more 





than doubled while maximum car|possible to get greater stopping 
speeds have increased less than|power with lower pedal pressure, 
half. O'Malley said, is the Chrysler 


The mechanism which makes it | vacuum brake booster. 
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“there goes 
another 














Custom-Built for these new 
1951 cars and trucks: 


4845 Augusta Blvd., Chicago 51, Ill. 








* Chevrolet ® Pontiac 

* Studebaker ® Hudson 

* Oldsmobile © GMC Truck 

® Kaiser-Frazer ° Chevrolet Truck 

Bs Motorola Inc. 
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Anti-Diversion on Ballot 


Alabama, Georgia 


to Vote Next Year 


On Constitutional Amendments 


WASHINGTON.—Voters in Ala- 
bama and Georgia will be given 
the opportunity in the November 
(1952) general elections to vote on 
constitutional amendments prohib- 
iting diversion of highway funds, 
the National Highway Users Con- 
ference reported here. 

Legislative approval of the 
amendments has been obtained 
in both states, the NHUC said. 
The Alabama proposal is similar 
to the NHUC-recommended model 
amendment, but specifically ex- 
cludes pump taxes as well as a 
vehicle-use 43x instead of a sales 
tax. 

The Georgia measure requires 
that appropriations for highway 
purposes shall not be less than 
motor fuel and motor vehicle li- 
cense taxes received during the pre- 
ceding fiscal year. 

In the event of a general war, 
the Georgia amendment provides 
that any funds not used for high- 
way purposes shall be invested in 





MORE AND MORE CARS 


GO OUT EQUIPPED WITH 


ustom-built AUTO RADIOS 


EASY TO INSTALL. Specially designed to fit perfectly the radio 
recess of each car or truck. Installation is speedier, easier, 
less expensive... and the control head is designed to 
match the instrument panel exactly. 


LONG RANGE RECEPTION. Motorola Custom-Built Auto 
Radios are famous for finest quality performance- 
clear, natural, powerful tone plus assured 

protection against station drift, fading and inter- 
ference. Motorola has the patented motor noise 
filter and automatic volume control which 
means consistently better reception. Models 
available with automatic pushbutton tuning, 
or manual controls at lower cost. 


write, wire or phone 
your distributor... 


|U. S. government bonds for th: 
credit of the state highway depart 
ment 

Similar anti-diversion amend 
ments were considered in 12 other 
states during 1951 but failed of 
approval. States which studied ths 
question were: Arizona, Connecti 
cut, Delaware, Florida, Illinois 
Maryland, Montana, New Jersey 
New Mexico, New York, Rhode 
Island and Wyoming. 


The proposals managed to pass 
in one house in Arizona,. Con- 
necticut and Maryland, while the 
Montana measure failed by only 
four votes to achieve the neces- 
sary two-thirds majority. 

A New Jersey bill seeking to pro- 
hibit diversion by statute, instead 
of constitutional amendment, was 
unsuccessful, as was an Indiana 
proposal to probibit diversion of 
highway funds allocated to counties 
cities and towns, 

In Missouri, where a gasoline tax 
increase is pending, a _ resolution 
has been offered proposing a con- 
stitutional amendment requiring 
that proceeds of any gas tax in ex- 
cess of 2 cents per gallon be dedi- 
cated to highway purposes only. 


Minnesota, which already has a 
constitutional provision prohibiting 
diversion, will vote in November 
(1952) on a further amendment 
specifying the distribution of funds 
between the state and political sub- 
divisions. 

Under the formula, 65 percent 
of registration fee proceeds would 
be allocated to the trunk high- 
way sinking fund (which now re- 
ceives all registration fee pro- 
ceeds), 10 percent would be given 
to municipalities, and 25 percent 
to counties; all of such funds 
would be restricted to use for 
highway purposes only. 

Since 1920, the people of 21 states 
|have adopted the constitutional 
|amendment method of fighting di- 
| version —a method advocated by 
|highway user groups as being the 
|most effective means of maintain- 
|ing the integrity of highway funds, 
|the NHUC declared. 


British Car Sales 
In Canada Skid 


OTTAWA.—A preliminary report 
by the Canadian government re- 
veals sales of British-made motor 
vehicles in Canada have declined 
sharply to 1,724 cars in August 
compared with 5,727 units a year 
ago the same month and only 210 
trucks and buses as against 381 
last year. ; 

In the eight-month period, such 
sales dropped to 24,245 cars and 
2,149 trucks and buses as against 
46,043 of the former and 3,027 of 
the latter a year ago. 


} 











| The back pages of every issue of AUTO- 

MOTIVE NEWS contain the WANT AD 
| Section. Others are profiting from AUTO- 
| MOTIVE NEWS WANT ADS! Are you? 





Have You 
Caught onto 


Carlife 
Guaranty 
as 72 7) 


-where there’s 


CARLIFE 
neeROFIT! 


WRITE OR WIRE 


The Carlife Guaranty 
8827 Strathmoor 
| Detroit 27, Mich. 
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PEOPLE sell better than paper 
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NBC RADIO, POWERFUL AT BIRTH... 























£InSEL 
...1S NOW THE MOST-HEARD VOICE ON EARTH 

Network radio began 25 years ago this month with We have no finer salestalk than this list of current 
the formation of the National Broadcasting Company. NBC advertisers, all of whom have used the network 
In its first years NBC attracted many advertisers be- | continuously for 10 years or more: 
cause of the novelty and glamor of the new medium, American Tobacco Co. The Procter and Gamble Co. 
but these advertisers stayed and increased their in- The Bell Telephone System The Pure Oil Co. 
vestment in NBC because they discovered our simple Colgate-Palmolive-Peet Co. R. J. Reynolds Tobacco Co. 
truism: People sell better than paper. E. |. du Pont de Nemours and Co., Inc. Skelly Oil Co. 

Kraft Foods Co. Standard Oil of California 

In the last 25 years NBC has become the voice of Lever Brothers Co. Sterling Drug Inc. 
the greatest names of this industrial era. Names like Lewis-Howe Co. Sun Oil Co. 
Cities Service, a continuous advertiser for the full 25 Liggett & Myers Tobacco Co., Inc. Whitehall Pharmacal Co. 
years; General Foods and General Mills, NBC clients Miles Laboratories Inc. 
for 24 consecutive years; Firestone, beginning its 24th Yes, for 25 years people have been selling better 


consecutive year this month. than paper on NBC. 


& 
te i ¢C ae ew ad é @ i e ® we ae r a service of Radio Corporation of America 
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Cole Takes Sales Post With Motor Bearing— 


L. C. Cole, a director of the American Assn. of Advertising Agencies, has been 
named director of sales for National Motor Bearing Co., Inc., it was announced by 
Lloyd A. Johnson (center), president of the company. Park Q. Wray (right), sales vice- 
president of National, will retire on Dec. 1, it was announced, and Cole will take 
full charge of the firm's sales organization. Wray will continue as a director and 
consultant for the company. 


We fine 


OF SMOOTH, SURE 
STOPS! 


THE INDUSTRY'S 
FINEST POWER BRAKING SYSTEMS 


More than two and a half million installations have made 
Hydrovac the undisputed leader in the field of power braking. 
And now Bendix Products offers Air-Pak, an air-hydraulic unit 
similar in design and principle to the Hydrovac. Air-Pak 
changes air pressure into hydraulic pressure by means of two 
direct connected pistons, thus combining all the well proven 
advantages of hydraulic brake action with an air brake system. 


Products of twenty-five years of practical braking experience, 
these outstanding power braking systems offer faster, more 
positive and better controlled braking. And in both the vacuum 
and the air actuated units, brakes can be applied instantly by 
foot power alone—a safety factor of tremendous importance. 


Remember, regardless of size of vehicle or whether your 
preference is for vacuum or air brakes, for the industry's finest 
power braking systems be sure to specify Bendix* Hydrovac* or 


Bendix Air-Pak. ane. v.5. PAT. OFF: 
BENDIX SOUTH BEND 
Division, 72 Fifth 


Export Sates: Bendix International 
Ave., New York 11, N.Y. ¢ Canadien Seles: Bendix- 
Eclipse of Canada, Lid., , Ontarie, Cenede 


Propucts 
* DIVISION ° 





the AUTOMOTIVE INDUSTRY 





Now at 535... 











Chicago Dealer Total 
Declines 10 in Year 


CHICAGO.—New-car dealerships | 
in Cook County, IIL, stood at 535 on | 


Oct. 1, the Chicago Automobile 
Trade Assn. reported in its quar- 
terly survey last week. 

The report pointed out that there 
were 10 fewer dealers than on Oct. 
1, 1950, and five less than on July 1, 
1951. During the first nine months 
of this year, the CATA report 
showed that 13 dealerships had been 
cancelled, as against eight new ap- 
pointments. 

The number of new-car outlets 
in the county is still high, how- 
ever, as compared with other 


years. The report showed that in 































Products 
ODivision 





1948, there were 515 dealers in the 
area, and in 1941, only 467. 

It was pointed out that 348 of 
the total dealerships were in Chi- 
cago, and 187 in the outlying areas 
of the county. 

The number of dealer outlets was 
unchanged this year for Buick, 
Cadillac, Chevrolet, Crosley, DeSoto, 
Dodge, Ford, Nash, Oldsmobile, 
Pontiac, Studebaker and Willys. 

Chrysler, Lincoln-Mercury and 
Plymouth gained one dealer dur- 
ing the third quarter, while losses 
were reported for Hudson (1), 
Packard (2) and Kaiser (6). 

The report showed the number 


j yd 





‘of dealers now operating in th 
|county by makes, and were liste 
as follows: Buick, 35; Cadillac, 14 
Chevrolet, 52; Chrysler, 37; Crosle: 
4; DeSoto, 37; Dodge, 42; Ford, 61 
Hudson, 32; Kaiser-Frazer, 43; Lin 
coln-Mercury, 24; Nash, 24; Olds 
mobile, 32; Packard, 20; Plymoutt 
115; Pontiac, 31; Studebaker, 3: 
and Willys, 20. 


NADA Members 
Get Poll Forms 
In Three Fields 


WASHINGTON. — Three nation 
wide surveys, instituted by NADA’: 
public relations, motor truck and 
business management committees 
were mailed to the association 
membership last week with a head 
quarters request for “prompt re- 
turn of the information sought.” 

The facts asked by the public 
relations committee’s survey will be 
used, it was said, to further the 
“much-needed public relations pro- 
gram.” 

Headquarters also expects to uss 
basic material thus gathered for 
all Washington efforts of NADA, it 
was explained. “The results of this 
survey,” said a statement, “will be 
of value not only on a national 
scale, but likewise will be of im- 
measurable benefit to state associa- 
tions.” 

The motor truck group’s survey 
seeks to find basic data which will 
be utilized by the committee in 
promoting its planned program. 
Truck dealers were warned that “it 
is especially important” that they 
complete their answers and return 
them as quickly as possible. 

The quarterly questionnaire of 
the business management commit- 
tee rounds out the trio of surveys. 
Data thus obtained will be used, it 
was explained, to prepare NADA’s 
“Profit or Loss Facts Bulletin.” 


Public Relations 
Program Pushed 


By N. Y. Dealers 


NEW YORK.—Many dealers in 
this area believe that a good public 
relations job at this time can help 
solve many of the ills which plague 
the industry, and they have taken 
steps to improve it. 


In the Bronx, a group of dealers 
cooperated recently with other 
civic-minded organizations in set- 
ting up safety testing devices in a 
local theater lobby, where the pub- 
lic was given driver tests. Other 
dealers have taken interest in it 
and have taken over sponsorship. 

Martin Wiseman, president of 
Murray - Wiseman (Lincoln - Mer- 
cury) in the Bronx, wrote an ar- 
ticle for Life in the Bronx, a 
monthly publication, on the theme 
of “Preventive Service.” In it he 
emphasized: “The service depart- 
ment maintained by your dealer is 
thoroughly familiar with factory 
recommendations on proper serv- 
icing.” 











See What 
It’s All About! 


Cuarlife 
Guaranty 
rh 72 ae 


WRITE OR 


The Carlife Guaranty 
8827 Strathmoor 
Detroit 27, Mich. 


WIRE 
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|. S. Cites Higher Operating Costs .. . 





Industry Sales Up, Profits Dip 


WASHINGTON.-—-U. S. manufac- 
ing corporations enjoyed record 
es volume during the second- 
iarter of this year, but their 
ofits continued a downward trend 

it began at the end of 1950 

Reporting this last week, the 
tederal Trade Commission and 
the Securities and Exchange 
Commission said in a joint state- 
ment that the lower profits re- 
flected increased operating 
expenses. 

Otherwise, it was said, the sec- 
ond-quarter of 1951 was the fifth 
consecutive three-month period in 
which sales soared to new record 
levels. 

Breaking down manufacturing 
corporations into 21 industry 
groups, the report said that profits 
in the second three months this 
year were down for 12 groups and 
up for only eight. Profits of instru- 
ment makers held steady. 

The greatest decline in profits 
was suffered by manufacturers of 
apparel and finished textiles, 58 per- 
cent. The greatest increase was 





shown by the printing and publish- 
ing industry, 44 percent. Manufac- 


turers of motor vehicles and parts | 





Defense Theme 
Tops Agenda of 
Oil Marketers 


NEW YORK.—The defense and 
mobilization theme, and the impor- 
tance of independent marketers 
to the oil industry will dominate 
the group sessions of the division 
of marketing at the American 
Petroleum Institute’s 31st annual 
meeting in Chicago Nov. 5-8. 

The marketing division will have 
two sessions, the first on Nov. 5 
and the second on Nov. 6. Harry J. 
Kennedy, of Continental Oil Co. 
and API vice-president, will pre- 
side. 

John W. Harper, president of 
Harper Oil Co., will deliver one of 
the three key addresses before the 
Nov. 5 meeting. His topic will be 
“The Importance of Independent 
Marketers to the Oil Industry.” 

Cc. L. Burrill, director of the pro- 
gram division, Petroleum Admin- 
istration for Defense, will discuss 
the “Oil Industry Outlook in the 
Defense Economy,” and Robert W. 
McDowell, president of Mid-Conti- 
nent Petroleum Corp., will talk on 
the “Oil Industry’s Contribution to 
Defense.” 

The Nov. 6 meeting will be an 
open business session. Among the 
matters to come up for discussion 
will be the development of a serv- 
ice program for marketers. 


| Willys’ Roos Gags 
As Court Terms 
Jeep ‘Uncouth’ 


AUSTIN.—In a close 5 to 4 deci- 
sion, the Texas Supreme Court | 
ruled last week that the Jeep is “a/| 
rugged, uncouth vehicle without 
beauty or line of body”—definitely 
not a pleasure car. 

The question arose after a Texan 
was injured while driving a Jeep. | 
His insurance policy called for dou- 
ble indemnity if the injury were| 
received “while driving or riding | 
within a private car of the pleasure 
car type.” 

Delmar G. Roos, first vice-presi- 
dent of Willys, who headed Willys 
engineering during the birth of the 
Jeep, choked over the decision. 

Roos cited selection of the Jeep 
for display by the New York Mu-| 
Seum of Modern Art “as one of the} 
few genuine expressions of machine | 
art and a wonderful tool for trans- 
portation.” 





Welding Awards 

NEW YORK.—Edwin L. Marsh- 
all, of New York university, and | 
Stan Spaulding, of Purdue univer- 
Sity, have been selected by the) 
American Welding Society as win- 
ners of the $200 first prize and the 
$150 second price, respectively, in| 
the 1951 A. F. Davis Undergraduate | 
Welding Award. The NYU “Quad- | 
rangle” and the “Purdue Engineer” 
@'s0 were awarded $200 and $150 
prizes for publishing the winning 
papers, 


were credited with 
profits 4 percent 
quarter of 1951. 
According to the FTC-SEC re- 
port, sales of all U. S. corpora- 
tions in the second-quarter of 
1951 amounted to $53.4 billion, 
compared with $53.1 billion in the 
first quarter and $43.5 billion in 


increasing 
over the first 


| the second-quarter of 1950. 


Net profits before income taxes 
in the latest period surveyed 
amounted to $6.9 billion, down 5 
percent from the first-quarter of 
1951. Compared with the second- 
quarter of last year, the report 
said, profits before income taxes 
were up 34 percent. 

Manufacturers’ provision for in- 
come taxes, it was added, was about 
double that of last year’s second- 
quarter. 


The FTC-SEC report credited 
petroleum firms with enjoying the 
highest percent of profit after 


taxes in relation to sales—11 per- 
cent. On the same basis, the food 





industry had the lowest percentage 
of profit, 2.5 percent. 

Inventories were said to account 
for the biggest increase in manufac- 
turers’ working capital, with most 
of the increases being in defense 
industries such as machinery, metal 
products, transportation and motor 
vehicles. 


At Ease, Dobbin 


Trailmobile Display 
Points Up Debt 


CHICAGO.—The fact that trucks 
have taken the transportation load 


|from the shoulders of the horse 


does not make him angry, accord- 
ing to the Trailmobile, Inc., display 
at the American Trucking Assn. 
convention here. 

The exhibit theme, “Old Dobbin’s 


| Not Mad,” was displayed all around 
ithe north ballroom of the Stevens 


hotel, and has been adopted as well 


# tak . 





Beall 


Mhley : 





Dealer Eads Wins Nash Sales Prize— 

Because he sold 261.1 percent of his new and used-car quota in the “Hit the Ball" 
contest, Don Eads, Roseville (Calif.) Nash dealer, was awarded a desk pen set. G. 
| Rodden, district manager for northern California, made the presentation. 


gional 


vertising manager, 


‘The Appearance and Efficiency of Our 


Linco/n LUBRICATION DEPARTMENT 
Builds Volume for Every Service Department’’ 





advertising campaign car- 
ried on by the company. 

“The truck-trailer industry owes 
a real debt to ‘Old Dobbin’,” said 
Marshall N. Terry, Trailmobile ad- 
“so we have) 
dedicated to him ‘the dominant 
for the current national and re-|theme in our 1951 convention ex- 


hibit and our current advertising. 

“Today, tractor- propelled truck 
trailers penetrate every community, 
and every crossroads in the nation 

25,000 of which are reached ‘by 
no other form of transportation. 
Old Dobbin has been turned out to 
pasture for the rest of his life.” 





“We know from experience that the volume of work in every department throughout our 
_ huge service plant hinges on the appearance and efficiency of our lubrication department. 


In the recent modernization of our lubrication department we chose Lincoln Overhead Reels 
because of their eye appeal and ease of operation. The amount of time saved by our 

new installation is tremendous. With less clean up work to do, plus the all around speed and 
efficiency of our new Lincoln equipment, two men are now able to put out more jobs 

in a day's time than three men did with our old equipment.” 
Harry Mann, Harry Mann Chevrolet Co. 


For More Information 
on Lincoln Business 
Building Lubricating 
Equipment ask your 
Lincoln wholesaler, 


or write 


*Tradename Registered 











Look at the Fan Belt 

Look at the Air Cleaner 

Check the Oil Filter 

Look at the Spark Plugs 

Look at the Ignition Wires and 
Distributor 

Check the Carburetor 

Check the Fuel Pump 

Look at the Battery and Cables 
Look at the Water Pump 
Check Radiator Hoses 

Inspect Radiator Core for Leaks 
Check Radiator Fluid 


Los Angeles, Calif. 


Test Clutch Pedal action 

Check Brake Pedal travel 

Check Hydraulic Brake Master 
Cylinder 

Check Transmission and Differential 
lubricant level 

Check Universal Joints for wear 
Inspect all leaf Springs 

Check Rear Wheel Bearing Seals 
Check Front Wheel Bearing lubricant 
Check Front Wheel Suspension system 
Check the Muffler and Tail Pipe 

Test the Shock Absorbers 


LINCOLN ENGINEERING COMPANY, 5709 Natural Bridge Ave., St. Lovis 20, Mo. 
, + © © PIONEER BUILDERS 


Lincoln Sy Exped 
A moveRN & S72 CO/F2 Ce Crguecved \YBRICATION DEPARTMENT 
IS YOUR FRONT DOOR TO EXTRA PROFITS! 


Check These 30 Inspections That Can Build Service and Parts Profits With Every Lubrication Job You Do! 


‘. Try the Headlights, Stoplights 


indicator Lights, Interior and Exterior 
Lights 

Check front and rear Body Doors 
Inspect Front Floor Mat 


7. Check the Windshield Wiper and 


Windshield Washer 

Look at all four Tires 

Sell needed Accessories 

Replace lost or damaged grease 
fittings with LINCOLN BULLNECK* 
Fittings . . . the modern fitting with 
the ball-in-the-top . . . Seals dirt 
out... grease in. 





LUBRICATING EQUIPMENT e e 
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fidence in the country’s tax collect- 
ing system. 

Dunlap, a World War II briga- 
dier-general who became revenue 
commissioner on Aug. 1, strongly 
defended the bureau he now heads 
He said the tax collecting system 
was based on a voluntary system of 
self-assessment and if public confi- 
dence in the bureau is lost “we 
couldn’t hire enough people in the 
United States to enforce our tax 
laws.” 

There are 56,120 persons em- 
ployed by the bureau to collect 
‘ ‘ — over $50 billion in taxes but only 
Flint Dealer Fosters Driver Training— 22 have been mentioned in the 


governmental activities. He said he is convinced that if the 
Otto P. Graff, Inc. (Ford), Flint, has made delivery of four Fords to high schools current probes, he said. 
“And yet if we don’t watch our 


American people mean business, savings can be achieved. 
Sa nalvysis of _|in the outlying area who are sponsoring driver training programs. From left to right hee A 
ti pol ted < oy k n 4 tg — ee and ac are Fay Barhitte, superintendent of Bently school; E. J. Stork, superintendent of Utley | SteP, the unfortunate publicity giv- 
ion at can aken to | school; Len Sweet, Dye school; Frank Rose, Beecher school, and Max H. Graff, vice- |©™ these people is going to tear 
down this most important weapon 


prove it attracted interest in| ment can afford— president of Otto P. Graff, Inc. p 
and what activi- —— nn the government has for enforcing 
its revenue laws,” Dunlap declared 


AUTOMOTIVE WASHINGTON 
Cut in Federal Activities 


Held Way to Economize 


By William Ullman 

Washington Correspondent 
HE ONLY REAL way to cut government costs, accord- 
ing to Secretary of Commerce Charles Sawyer, is to cut 


























many quarters. He said: a & ue oe : 
“There is a limit to the number| pense with— proved, and money could be saved. | we are making large expenditures.” ae ca 
of government activities we can| promises to be a But in the end, he says, the only | ee ie. ‘ 
undertake. When we face this fact} major question in seal yee - | Capital Capsule 
and move on from there, we imme-| the second  ses- oe | ee | ae eels Defended | A speech here the other day 
dedicating a little park near AFL 


the scope of government activi- | (COMMISSIONER JOHN B. DUN- 

ties. LAP of the U. S. Bureau of| headquarters to Sam corre--qgee Maier 
“Fundamentally I can conceive of | Internal Revenue told founded that organization, Presi- 

no large saving of government | nowspaperm t pg ‘feeiie of | dent Truman pledged a continuing 

among the many laudable and| gq pyumber of funds—the taxpayers’ money—ex- papermen a e ational | fight to repeal the Taft-Hartley 

worthwhile undertakings of govern- ways in whieh, ra cept by eliminating things which Press Club here last week that the| Act and also the “terrible” Cape- 

ment are to be abandoned? he thinks, bud- William Uliman /the government does. Large savings | nation’s armies and air fleets would | hart amendment, both violently op- 
The question of what the govern-| getary practices could be im- |must be made in the places where|be paralyzed if the public lost con-|?°S¢4 by the AFL. | 

. * s 


A little noticed bill = pa 
= a the Senate in the recent rush for 
~~ LAA adjournment had to do with the 
= White House stables. The meas- 
ure—a bit belated, it seems— 
would relieve the Army Quarter- 
master-General of the responsi- 
bility for providing the President 
with a stable for his horses. This 
has been a non-existent responsi- 
bility since the days of President 
William Howard Taft, who 
brought the first automobile to 
the executive mansion—a White 
steamer. 


diately confront almost insuperable! sion of the 82nd 
but not really insuperable difficul- Congress. 

ties for the question then is—what The Com- 
things can be eliminated? Which! merce head sees 
























* x * 


Ah pgp eed and duplication 
in sources of federal, state and 
local taxes are due for study by a 
newly appointed subcommittee of 
the House Ways and Means group. 
The idea behind the study is, of 
course, to achieve elimination. The 
subcommittee will be headed by 
Rep. Doughton, of North Carolina, 
chairman of the full committee. A 
report must be filed before the end 
of the present Congress. 
- + * 
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John B. Waite, professor of law 
at the University of Michigan 
since 1912, has been named a 
hearing commissioner for the 
NPA. In his new post he will pre- 
side at public inquiries into 
charges of violation of NPA or- 
ders and regulations in the De- 
troit region. 

* * * 
ILLIAM C. TRUPPNER, econ- 
omist and government career 
man, has been appointed assistant 








A ew 1 
. . “Se ‘ » ae 
“Mie 


administrator in charge of produc- 


ald 
on every 
iil ain stre ef in Am erica tion and distribution controls for 
tration. His principal job will be to 


further integrate the operations of 
DPA, NPA and other government 


when you exhibit at the 5th Annual agencies engaged in the mobiliza- 
ion effort. 


* . * 


In the opinion of Rep. Leo Al- 


National Automobile Dealers len, Tlinois Republican, _ price 
stabilization should be carried out 


“by a uniform law of the land 


EQUIPMENT EXHIBIT ica’ a amir ali 
ION in thousands of individual cases 
by OPS.” 
* * * 
(Held in Conjunction with the 1952 N.A.D.A. Convention) A RECENT report that NBA is 
ly-owned iron and steel scrap has 


been denied b Administrat 
GRAND CENTRAL PALACE, NEW YORK CITY ecteitudinn Wie tent thar eaeeae. b 


bile interests are cooperating splen- 


January 26 thru 29, 1952 didly with the scrap collection 








drive. 
e SPACE LIMITED.--Secure yours now! Pittsburgh Plate Plans 
e All representatives of fleet owners, independent garagemen, jobbers Fiber Glass Production 
and distributors are cordially invited to attend. ees Senne Petburgh Piste 
<i ih ; Glass Co. will enter the fiber glass 
or space or additional information, write, phone or wire: mn oe ee ee Sane Dee. 
cnar e ucker, 


executive vice-president of the firm. 
Formation of a separate develop- 





RAY CHAMBERLAIN ment and production unit to be 
Convention and Exhibition Manager paws = jo Age — 
N.A.D.A., 1026 17th St., N. W. P Two types of fiber glass, strand 

“i . ber and super-fine fiber, will be 
Washington 6, D. C., Phone REpublic 6946 manufactured under a_ licensing 


agreement with Owens - Corning 
Fiberglas Corp., Tucker stated. The 
new division will be headed by J. 
Hervey Sherts, who has been di- 
rector of the firm’s product devel- 
opment department since 1939. 


THE ONLY NATIONAL SHOW OF ITS KIND 
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Ads in Country Gentleman Hel 
ou Sell More Auto Supplies! 









When a manufacturer puts an ad in Country 
Gentleman, it’s the strongest kind of help to you in 
selling your best rural customers! This has been proved 
in a nationwide survey of men and women heads of 
Country Gentleman homes. Not only do they read 
Country Gentleman more, use it more, like it more than 
the other big farm magazines—but they also... 





7 READ THE ADVERTISING in Country 


Gentleman... in 96.2% of homes. 


2 GET BUYING IDEAS from the adver- 


tising in 3 out of 4 homes. 








man family ' 


i 
ountry Gentle 6 ovels 


wie 
— Califorme -_ Anderson rf] 


And Aas farming, 





ips the : 
ses noqeonn wot ERS Eg « tte MT i 3 RECALL DEFINITE BUYING IDEAS in 
For freav ing, irrigate’ 
i 2 cars: for — manager of on™ over 3 out of 4 of these homes. 






30,000 miles ¢ ¥°° 





... that’s why dealers like you give 
Country Gentleman a lead of nearly 2 to 1 


when voting for the farm magazine that helps most to sell local customers 


v 








That’s why Country Gentleman also rates first with 
advertisers. They invest more advertising dollars in 
Country Gentleman than in any other farm magazine. 








TO MOVE PEOPLE 
TO MOVE GOODS 











with 
Ned 
Jordan 
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ITH my sincere compliments to 
the lad who wrote that page 
for Dow Chemical, entitled “The 
Eternal Search for Causes,” in that 
supplement, called “What Chemis- 


try Means to You” in the Sunday | 


New York Times (Sept. 2), I want 
to welcome him to the group of 
men who know that the best adver- 
tising of the future will be that 
which explains in the _ simplest 
terms the advantages to the people 
of the myriad of miracles developed 
by science, mostly during the past 
10 years. 

A fabulous new world is 





Tex 


fabrics 


suit the tastes and fit the pocketbook 
requirements of all types of customers 


PLASTIFINE SUNSURE* 
the price of plastic. Finer weave. New and brighter pat- 
terns. Cooler. Won't melt. Gives greater manufacturing 
efficiency. No static electricity problems. 


TEXTILENE SUNSURE OF SUPERFINE QUALITY 
A tremendous consumer 
Fibre approaches the appearance of plastic at approxi- 
mately half the price. Much better in many respects. 
Production economies make it available at only 4c more 
per yard than the standard Textilene Sunsure grade. 


TEXTILENE SARAN-~—Saran plastic with a superior 
smoothness, gloss and hand. 
TEXTILENE PLASTISTRAND@®— Fine fibre yarns with 


individual strands, Saran plastic coated. Beautiful. du- 
rable. nonabrasive. A Twitchell exclusive. 


One satisfied 
Textilene seat covers for 


customer 


fabric feel of the weaves. 


tern and color. And I liked the price. Today the covers 
look almost as nice as the day we put them on - 
a brutal beating summer and winter at the hands of three 


! Incidentally, my wife is just 


none-too-gentle small fry 


as enthusiastic as | am and is particularly happy because 
the fabric does not pick at her clothes or snag her stock- 
ings. You can quote us both as saying that we got our 


money's worth when we 
of Textilene Sunsure.” 


* 4 trade-mark of E. W. Twitchell, Inc 
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opened up to the thinking elders 
and the bright, ambitious boys 
and girls of America in those 20 
well-written pages, illustrated by 
the advertising of those manufac- 
turers who are contributing most 
to the progress of science in in- 
dustry. 

The story is endless in its sig- 
nificance to every person living 
today; to every phase of human 
needs. But .. . for brevity, I'll first 
pin it down to a few things we 
know most about. Tom rolls out of | 
bed, uses a toothbrush made of 
plastic (coal, salt, petroleum and 
air) ... with synthetic bristles... 
toothpaste (synthetic detergents, 
flavoring agents, mild abrasive)... 
washes his face with water made 
| safe by chlorination and soap (fats, | 
|chemically controlled and _ proc-| 
essed, antioxidant, perfumed by | 
synthetic scenting agents, derived | 
|from coal). 

Tom shaves with a_ chemical} 
cream . a razor blade, made) 
keen by alloying metals, produced 
by electrochemical method ... rubs 
his face with an after shave lotion 
made from synthetic alcohol, de- 
rived from petroleum, synthetic 
perfume and mild astringent. 

Tom’s new summer suit, of chem- 
jical rayon, dyed with synthetic 
dyes, made spot and crease resis- 


tilene 












































-A new Twitchell star. Half 


hit. A Twitchell innovation. 


had this to say, “I selected 


three reasons. | liked the fine- 
| liked the wide choice of pat- 


despite 


bought our seat covers made 











N. Y. Ford Dealers Elect Officers— 


Newly elected officers of the New York District Ford Dealers Assn., are (left to | 
right): D. M. Keyes, Keyes Motor Sales, Poughkeepsie, N. Y., vice-president; A. T. 
Brothers, Automotive Twins, Bridgeport, Conn., president; George P. Montrastelle, 
Passaic Motors, Passaic, N. J., treasurer, and D. F. Jennings, secretary. 


tant with synthetic resin finishes,| vitamin pill . .. the orange juice, 
his leather shoes are chemically | packed with vitamins... each syn- 
stained, dyed and polished and have | thetic .. . grown from trees, nour- 
synthetic rubber heels. ished with chemical fertilizer and 
ee |protected with synthetic insecti- 
More Synthetics |cides .. . pass the flap jacks, made 
| Force HURRY Tom on through | with chemical baking powder ... 

breakfast ... passing the multi-'shortened with hydrogenated cot- 
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MADE OF GENUINE 


tonseed oil . . . cooked over a gas 
flame (water gas made by chemi 
cal reaction between steam and 
coke) ... flapjacks and bathed wit}! 
syrup, made from sugar derive: 
from cornstarch and flavored witl 
synthetic maple flavoring and col 
oring. 

Gosh . . now, at last, we car 
get Tom into his car, in which most 
of the materials are a chemical o: 
chemically controlled. The man) 
different kinds of alloy steel, syn 
|thetic rubber, various plastic parts 
|safety glass, the body and parts 
finish and chrome plating, are all 
chemically derived . . . the lubri- 
cating oil, hydraulic fluid and gaso 
line are prepared by chemica! 
processes from petroleum and other 
agents, pepped up with other pep 
per-uppers. 

Thanks . . to the guy who 
gave me a quick survey of the 
chemical facts of Tom’s life in 
just the first hour of his day. 

But... you ain’t seen nor heard 
nothin’ yet. 

Down in Washington where some 
of the most erudite boys might be 
able to give you a fair idea of how 
the Third Ward might go in the 
next election, have difficulty pro- 
nouncing the words that are be- 
coming common among the chem- 
ists ... not to say spell them. 


Right now, there is a desperate 
;need for 60,000 scientists and engi- 
|neers after absorption of the 38,000 
who graduated this year and half 
of whom went into the armed serv- 
ices ... next year’s class estimated 
|at only 26,000 . . . 1953, at 17,000.. 
1954, at 12,000 .. . highly trained 
minds are the nation’s greatest as- 


set. 
* * 


Expansion Plans 

UST let the following facts... 

telegraphed briefly .. . stir your 
imagination. 

Whereas plans for the expansion 
of all industry call for a jump in 
dollar outlays of 45 percent over 
last year, the chemical industry 
plans an imperative expansion of 
59 percent over 1950. (Now, listen.) 
Capital spending for the industry 
for 1951 is $2,140,000,000 . . the 
largest contemplated this year by 
any one of the manufacturing 
groups... AND... $795,000,00u 
more than steel, the nearest manu- 
facturing competitor. 


What are these men making? 
Some things you never heard of 
|before World War II. Step up 
| chlorine production 25 percent... 
| get big volume on _ streptomycin 
and cortisone (yes ... that’s the 
|correct spelling), things that have 
|many uses not directly for defense. 
|Public health needs them. There's 
|a shortage in sulfur because of the 
general upsurge in requirements 
|Manufacturers of rayon, phenol, 
| DDT, nitroglycerine and detergents 
|are dependent upon sulfur for sul- 
| phuric acid. 

This picture applies to many 
other products, now known to the 
scientists and of great value to 
the world . .. but the industry 
after 75 years of being more ob- 
| scure has now become a GIANT 

. - - and the answer to its rapid 
| growth in recent years has been 
| research... recognition of talent 

... revival of ideas ... once neg- 

lected because they were consid- 
| ered noncommercial . . . lack of 
technically educated students. 


The convention of 18,000 chemical! 
|engineers from 43 countries con- 
|vened in New York the first week 
jin September to celebrate the dia- 
mond jubilee of the American 
Chemical Society which was found- 
;ed in New York in 1876. 

P. S.—Just reach out with your 
hand and touch something easily 
within your reach and see if it isn’t 
the product of an idea developed by 
;one of these modest, quiet men. 





‘Police in 3 States Hunt 
For Auto Theft Ring 


TRENTON, N. J.—Police is 
Pennsylvania, New Jersey and 
Delaware are searching for a gang 
responsible for the theft of 24 auto 
|mobiles in New England during th: 
|last month. 
| Detectives said that the gang 
|steals the cars in New England 
| brings them to Trenton, presents « 
|fake title, obtains New Jersey li 
|cense tags, and then sells the car: 








| Newman-West Selected 

| Newman-West, 302 S. Chaparra 
|St., Corpus Christi, Tex., has bee) 
| appointed an authorized Studebake 
| dealer. 
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Dealer 


|farm equipment distributorship in 
Des Moines, effective Nov. 16, it 
was announced by Thomas A. Far- 
|rell, president. 


Doings 





r. P. O'Neil of Nash North Side, 
c., has been elected president of 
ie Nash Dealers Assn. of Cook 
yunty (Chicago). 

The group also elected George 
Fleischman sr., of Roseland Nash 
Sales, Inc., vice-president, and L. J. 
Novicki, of Tourist Motor Sales Co., 
ecretary-treasurer. 

7 * * 
K-F Dealers in N. Y., Phila. 
Elect New Officers 
Kaiser-Frazer has announced | 
elections of dealer group officers 
at New York and Philadelphia. 
Bernie Grossman, president of 

Modern Motors, Lyndhurst, N. J., 
was elected president of the New 
York region K-F dealers coun- 
cil. Other officers are Charles 
Tishman, Brooklyn, N. Y., vice- 
president; O. V. Buck, Hemp- 
stead, N. Y., treasurer, and Joe 
Berger, Elizabeth, N. J., secre- 
tary. Committeemen are Pat Vis- 
cone, Rye, N. Y., and Theodore 
Weiss, Manchester, Conn. 

Reelected president of the 

Philadelphia group was Joseph 
Silverman, head of Circle Motor 
Co. Kerry Pacifico was named 
vice-president; Leon Fierstein, 
secretary, and Max Targan, treas- 
urer. 





* * * 
Forest Andrews Observes 


25 Years in Business | 
Forest Andrews (Dodge-Plym-| 


outh), DeKalb, Ill, celebrated its| 


25th anniversary in September. 


In observance of the event, For- | 

| 

est Andrews, owner, sent out an an-| 
niversary brochure to his custom- | 


ers and invited them to a personal- 
ly conducted tour of his dealership. 
* * 7 
Jaguar Cleveland Opens 


Jaguar Cleveland Motors, Inc., 
has opened in Cleveland offering 


foreign cars exclusively. Head of | 


the dealership is Ferro Tranquil- 


lini. In addition to Jaguar, the | 


new firm sells the Volkswagen. 
* = + 


Burton & White Cited on Sth 

The fifth anniversary of Burton 
& White Motors, Inc. (Ford), Sac- 
ramento, Calif., 
served. Richard Harmen, assistant 
district sales manager of Ford, pre- 


sented Jack Burton and Del White, | 


founders of the company, with the 


company’s four letter dealer award. | 
: * * 


Perkins Heads Chamber 


Joseph J. Perkins, president of 
Perkins Motors, Ltd. and provincial 
director of the Garage Operators 
Assn., has been made president of 
the chamber of commerce in 
Perth, Ont. 

* * 
Separate Home for Used Cars 


Boosts Sales at Constantin 


Building a separate establish- | 
ment solely for sale of used cars | 


excellent results, 
owner of 
(Pontiac), 


has. brought 
George Constantin, 
Constantin Motors 
Pittsburgh, says. 

The building, which has offices 
and a 90-by-75-foot showroom, 
houses 70 used cars. Constantin 
says keeping the cars clean after 
they have been renovated helps 
sales to every type of clientele. 

x x * 


MacKenna, Low Bidder, 


Sells 14 Cars to City 


John E. MacKenna Motors, Inc., 
Niagara Falls, was low bidder for 
supplying 14 new cars to the city 
at a price of $18,980. 

MacKenna bid $7,338.30 for five 


sedans and $11,641.77 for nine two- | 


passenger coupes. 
a . * 


Cabeldu Sells 1,000th Vehicle. 


Cabeldu Motors, Ltd., Ottawa, 


celebrated the sale of its 1,000th! 
vehicle by offering a 10 percent} 


its cars and trucks. 
= cd ~ 


discount on 


Reister in Detroit Named 


Chrysler-Plymouth Dealer 


Newest Chrysler-Plymouth deal- 
er in Detroit is A. M. Reister, Inc., 
3100 E. Jefferson Ave., it was an- 
nounced by Joseph A. O’Malley, 
general sales manager of Chrys- 
ler division. 

Founded in 1930 as a Ford deal- 
ership, Reister replaced Riley Mo- 
tors, which was sold recently to 


| Lewis 


} 
| 
| 


was recently ob-| 


Farrell said that Franklin G. 
Earl Holzbough (Ford). C. A. |Floete and Martin Vorberg, owners 
Barlow, president, and Joseph (Of Iowa Ford Tractor Co. at Des 
Lieb, secretary-treasurer, sons-in- | Moines, Dearborn distributors since 
law of the late A. W. Reister, 1947, have decided to relinquish 


their franchise. 
* * e * * * 


Ryan Cadillac Fined $1 Hale Donates Training Car 


Ryan Cadillac Co., Seattle sponsor | To Ardmore School 
of the Fulton Lewis jr. broadcasts.| Keys to a new Ford have been 
was ordered to pay a $1 libel award | presented to Eugene Todd, instruc- 


head the company. 


|to Richard C. Atwood, federal rent |tor at Ardmore (Okla.) high school | ¢ 


control director there. Atwood, who|by Sam P. Hale jr., business man- | 
had sued for $35,000, reportedly was ager of Sam P. Hale Motor Co. 
accused of misrepresentations by The car, furnished free, will be 
}used to teach students better driv- 
ing habits. 


> * * 


Dealer Meets Fund Quota 


Hutchinson Motor Co., Laconia, 
N. H., was one of the local firms | 
which have subscribed 100 percent | 
or more of their quotas in the an-| 


* * + 
Heagle Names 2 
M. D. Marsh has been appoint- 
ed general manager of Down- 
town Hudson Co., Grand Rapids, 
Mich., and C. 


nual Laconia Community Chest 
fund. was made office manager, ac- 

> 2 “2 | cording to H. W. Heagle, presi- 
Dearborn Motors Will Open — * * * 


Own Des Moines Outlet Long Beach Buick 


; Dearborn Motors Corp. will estab-| Charles Campbell, manager of 
lish a company-owned and operated | Long Beach Buick, Long Beach, 


| 





| 


organization 


are alert to 


5, 1951 






Forty Years as Nash Dealer— 
Edward Priebe (third from left), president of Edw. Priebe Nash, Waseca, Minn., was 


| guest of honor at a recent dinner commemorating his 40th year as a Nash dealer. 


Shown at the presentation of a clock trophy in honor of the occasion are (left to right): 
R. H. Lundgren, Minneapolis zone manager; R. W. Erickson, district manager; Priebe, 
and D. H. Wheaton, assistant zone manager. © 


|Calif., announces that the dealer-| $1,000 a month, according to W. R. 


ship opened for business again—| Shadoff, Chrysler-Plymouth dealer 


| 


J. Schoolmeester |only three days after a $100,000|at Pomona, Calif., since he placed 


fire. The company said that the | Shirley Silveira, a former secretary, 

business was insured up to tana b= charge of his pickup and deliv- 
* * «x ery motorcycle division. 

|\Service Business Gets | Miss Silveira, a pretty brunet, is 

ar " — ;}an expert motorcyclist and does 

Feminine Touch in Calif. | many errands for the division, Sha- 

Service business has_ increased | doff said. 








DELCO RADIO 





nthe a motive radio field? 


WHY FIRST? Because Delco Radio has the largest and best car radio manu- 
facturing facilities in the world—builds more car radios than any other 


. And because more Delco Radios are used as factory-installed 


equipment than any other make of radio. Delco Radio has pioneered many 
“firsts” in car radio improvements—the finest mechanical Push-button Tuner 
and the newest and best automatic Selector-type Tuner are two especially 
noteworthy achievements. The tremendous popularity and user-acceptance 
of Delco Radios have made them the industry leader. 


WHY FINEST? Because Delco Radio is a manufacturer of car radios, not 
just an assembly plant. Delco is unique in that practically every component 
part is designed and made by Delco in its own factories. Thus, quality of 
materials and construction are under constant control. Delco’s engineers 


new ideas, progressive in their methods, and equipped with 


the finest laboratory facilities obtainable. 


The millions of folks who drive General Motors cars and those of several 


other manufacturers will testify that Delco is indeed the First and Finest. 


Delco Radio 


DIVISION, GENERAL MOTORS CORPORATION, KOKOMO, INDIANA 





20 
- 

OPS Broadens 
* 

Antifreeze Rule 

WASHINGTON.—OPS last week 
amended its regulation on fermen- 
tation-type ethyl alcohol antifreeze 
(Standard Type B) so as to put the 
pricing of all private brand anti- 
freezes on the same basis. 

The change—described by OPS 
as merely “corrective and routine” 

makes the retail pricing of pri- 
vate brand type N antifreeze con- 
form with the pricing provisions in 
the original regulation covering 
other types of private brand anti- 
freezes (Types S, SC, and P). As 
now clarified, the private brand 
pricing method applies to the re- 
tailer who manufactures his own 
private brand as well as to the re- 
tailer who buys it from a manu- 
facturer. 

The new amendment also makes 
another minor change to permit a 
dealer to apply to OPS for the 
establishment of a ceiling price if 
he is now selling his private brand 
antifreeze in container sizes dif- 
ferent from those sold during the 
base period. 
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\ Buick. ris powered by soohorscpower super | 
\ charged V8 engine and has snesimated top | 
speed of 150 


5 dhe XP-300 


AS 1S ap experimental car built by | 


miles per hour 











General Motors Is Host to Mich. Teachers— 


What was probably the largest group of teachers ever entertained by an industrial 
company were guests of General Motors plants in Flint when about 4,500 educators 
from eastern Michigan assembled for their annual convention. After being welcomed 
by Ivan L. Wiles, general manager of Buick, the 4,500 teachers were served box 
lunches with an apple in each lunch at the I.M.A. auditorium and boarded fleets of 
buses for plant tours. 


RIGHT IN YOUR OWN BACK YARD... 


Filust Ler TiTuS TWILLIGER, 


THE OFFICE PENNY PINCHER 
GET NEAR THOSE OLD- 


FASHIONED FOLDED TOWELS: 


AND THEN WATCH OUT FOR 


THE BLIZZARD. 
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— Coming Events== 














Dealer Conventions 

Nov. 3-6—Texas Automotive Dealers A 
Shamrock hotel. Houston 

Nov, 4-5—Texas Used Car Dealers Assn 
convention, Waco, Tex. 

Nov, 7— Connecticut Automotive Trade 
Assn., Inc., ann Hote 
Bond, Hartford 

Nov. 14-15—Annual meeting of Oklahoma 
Automobile Dealers Assn., Skirvin hotel 
Oklahoma City. 

Nov. 26-27—Arizona Automobile Dealers 
Assn.—Reno Motor Car Dealers Assn 
joint session, Las Vegas, Nev. 

Nov. 26-28 — Automotive Trade Assn. cf 
Virginia convention, John Marshall! hotel 
Richmond, Va. 

Nov. 27-29—Annua! convention of National 
Used Car Dealers Assn., Hotel Tampa 
Terrace, Tampa, Fla. 

Dec. 3—Annual convention of Oregon 
Auto Dealers Assn., Multnomah hotel 
Portland. 

Dec. 6—Annua! convention, Utah Automo- 
bile Dealers Assn., Newhouse hotel, Salt 
Lake City. 

Dec. 7-8— Annual convention, Montana 
Automobile Dealers’ Assn., Placer hotel, 
Helena, Montana. 

Dec. 14—Annual meeting of Portland 
Auto Dealers Assn., Multnomah hotel 


yal convention 


Portland, Ore. 
Jan. 27-30, 1952—NADA convention, Wal- 
dorf-Astoria hotel, New York City. 
March 10-11, 1952—Annua! convention of 
Louisiana Automobile Dealers Assn., 
Hotel Jung, New Orleans. 








WASHED UP 
FOR GOOD IF 
THE BOSS 


HE, COULD CUT PAPER | COULD ONLY 





SEE HIM! 








Recognize the type? You'll find him everywhere. Wherever paper towel dispensers say, “Help yourself, 


there’s no limit to the use or abuse,” 


of this necessary washroom service! 


Paper towel costs can be reduced up to 40%. How? With WESTROLL Paper Towels and Dispensers. 


WESTROLL Dispensers are designed to feed just enough toweling — and no more! For a thorough 
hand drying job. Yet, WESTROLL towel service is never miserly. A choice of 3 feed-speeds fits 
WESTROLL service to any type of washroom traffic. 


WESTROLL Paper Towels are soft, absorbent, ‘right’ in wet strength. And 33%%% more economical 
in regular use than interfold towels. Add to this initial saving, the extra 
uses found for ‘easy-to-pilfer’ towels; more frequent cabinet fillings; extra 
janitorial work. That’s the real picture. As your WEST man can prove in a 


10-minute demonstration. 


WESTROLL Paper Towel Service is only one of many WEST products for the promotion of sanitation. 
. washroom service . . . disinfectants . . . deodorants 
. soaps ... protective creams. West is also the exclusive distributor 


Others include floor maintenance materials . . 
. insecticides .. . cleaners . . 
of Kotex Sanitary Napkins sold through vending machines. 


wit lify 
iad es a 








42-16 West Street 
Long Island City 1, N. Y. 


a 
Company. 
Address___ 


START SAVING... 
the day you install WESTROLL Towels and Dispensers! 
How about a WESTROLL demonstration? 


i 
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s WESTHOLL 





Apr. 7-8, 1952 — 13th annual convention 
Missouri Automobile Dealers Assn 


Dealer Auto Shows 


Feb. 16-24, 1952—44th annual Chicago Aut 
Show. International Amohitheater, Ch 
cago 

Feb. 22- Mar. |, 1952—Washington Autc 

| motive Trade Assn Nationa! Guard 
| A Washinaton. D. C 


Feb. 29- Mar. 6, 1952 — Kansas City Autc 
Show, sponsored by Motor Car Dealers 
Assn. of Greater Kansas City, Municipal 
auditorium, Kansas City. 

March 29-Apr. 6, 1952—Seattle Auto show, 
sponsored by Seattle Automobile Deal 
ers Assn., Field Artillery Armory, Seattle 

* * * 


Aftermarket Shows 

Feb. 28-March 2, 1952—Pacific Automotive 
show, Pan Pacific auditorium, Los An 
geles, 

March 20-23, 1952—i0th annual Southwest 
Automotive show, Sam Houston Coli 
seum, Houston, Texas. 

* 7 - 


General 

Nov. 5-8—Annual meeting, American Pe 
troleum Institute, Chicago. 

Nov. 12-14—i8th annual convention, Amer 
ican Finance Conference, Palmer House 
Chicago. 

Dec. 3-5—Annual convention, Motor and 
Equipment Wholesalers Assn., Stevens 
hotel, Chicago. 

Jan. 27-30, 1952—I!th annual convention, 
Truck Trailer Mfg. Assn., Hotel Sham 

| rock, Houston. 

| Feb. 7-8, 1952—I3th annual meeting, Na- 
tional Council of Private Motor Truck 
Owners, Hotel Statler, Washington. 

May 16-17, 1952 — Southeast Automotive 
Show conference, Asheville, N. C. 

* . * 


Engineering 
Nov. 7-9—American Society of Body En 
gineers, 6th annual technical convention 
Rackham Memorial building, Detroit. 


25-Year Span 


Demonstration of Gas Gain 


Staged on N. J. Turnpike 

NEWARK, N. J.—The increase 
in gasoline value over a quarter 
century period was demonstrated 
to the public here in the event 
which marked the first use of the 
New Jersey Turnpike, scheduled 
for opening in mid-November. 

The road-test program, conduct- 
ed by Ethyl Corp. and under the 
auspices of the New York-New Jer- 
sey district of OIIC, showed how 
two gallons of today’s gasoline do 
the work which required three in 
the 1920s. 

To illustrate the 25-year increase 
\in the value of gasoline, Ethyl’s 
engineers recreated the conditions 
that prevailed in the oil and auto- 
motive industries in the mid-1920s. 
The resulting specially prepared 
fuels and reconditioned automobiles 

-typical of that era—were then 
compared with present-day gaso- 
line and engines. 

Seven cars made up the automo- 
tive cast of characters in the pro- 
gram. They included a 1921 Cadil- 
lac touring car, a 1928 Chrysler 
with a “Red Head” engine, and five 
modern cars equipped with stand- 
ard and experimental engines. 











The back pages of every issue of AUTO 
MOTIVE NEWS contain the WANT AD 
Section. Others are profiting from AUTO 
MOTIVE NEWS WANT ADS! Are you? 








Yes! You Need 


Carlite. 
Guaranty 
a 


WRITE OR WIRE 


The Carlife Guaranty 
8827 Strathmoor 
Detroit 27, Mich. 
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High Point Ford Salesman for 
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Month— 


A trophy, awarded monthly by the Ford division's central region to the salesman 
in the Ford 500 Club as high point salesman, was presented to Jack Berlin, of William 
L. Thomas, Inc., Cleveland. Left to right are William L. Thomas, president of the dealer- 
ship; Berlin; E. A. Knoll, Cleveland district field manager, and George F. Walters, 


assistant district sales manager. 





Magazine Plans | 


| 


New Program | 


Of Car Tests 


CHICAGO.—A new program for 
performance-testing American and 
foreign cars was revealed last week 
by Gale-Hall Engineering, Inc., of 
Boston, and Science and Mechanics 
magazine of Chicago. 

Purpose of the program is to 
provide the prospective car buyer 
with practical information based on 
scientific tests, on how new cars 
perform, how well they can climb a 
hill, how fast they will go, how 
quickly they will stop, how much 
gas they use, how well they respond 
to all types of driving and weather 
conditions. 

A group of experts, headed by 
Prof. Dean Fales, of the Massachu- 
setts Institute of Technology, will 
be advisors on all testing proce- 
dures. The tests will be conducted 
by Motor Vehicle Research, a sub- 
sidiary of Gale-Hall Engineering. 

Test results will be published in 
Science and Mechanics as fast as 
new models become available for | 
testing purposes. 

Initial tests already conducted by 
Motor Vehicle Research include 
complete trial runs on the Austin 
40 sedan, the Ford Consul sedan 
and the MG TD Sportster. Pending 
the availability of new American 
1952 models, the test reports on 
these foreign cars—all marketed in 
the U. S.—will be presented in De- 
cember and following issues of Sci- 
ence and Mechanics. 


Load Violations 
In Texas Reach 
Alltime High 


AUSTIN, Tex.—Truck weight in- | 
spectors have reported that the 
state gained a profit of $873,771 last 
year. 

Truck drivers who were arrested | 
paid $1,071,387 in fines and extra 
license fees during the year ending 
Aug. 31. The weights and license 
section of the department of public 
safety spent $197,616 during the 
year. 

Inspections of 115,394 trucks sus- 
pected of carrying more than the 
law allowed were made by the 33 
inspectors. A total of 21,577 cases 
were filed. 

An alltime high of fines and in- 
creased license fees, more than last 
year by $235,500, was reached. 

This year the legislature pro- 
vided salaries for a 65-inspector 
check. The truck load limit was 
increased from 48,000 to 58,420 
pounds. 


Automobile Thefts Up ‘ 
Nearly 5% in 1950 


WASHINGTON. — J. Edgar 
Hoover, director of the Federal 
Bureau of Investigation, reports 
that automobile thefts in 1950 
were higher by 4.7 percent than 
for 1949. He also called attention 
to the fact that automobile 
thefts are heavier during the 
fall and winter months than at 
any other time during the year. 

Every day 468 automobiles are 
mostly in large cities, | 














Even though 92 percent of all 
stolen cars were recovered by 
police, the FBI reports show 
that in 38.7 percent of all lar- 
cenies throughout the country, 
some article was stolen from an 
automobile. 








You Don’t Have a Chance 

MADISON, Wis.—A district at- 
torney in this city has issued an 
order prohibiting football score 
guessing contests and has termed 
them as lotteries following allega- 
tions that many tire dealers here 
have participated in them. 
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|tional Assn. of Purchasing Agents. 





Confronted with an ever increas- 


ALSO, Single post 
rotating lifts for 
passenger cars and light 
trucks. Single or two-post 
for busses and trucks. 


| Buyers Find Defense Work Increasing... . 





= 


Business Seen on Upswing 


NEW YORK.—General business 
showed its first increase in Sep- 
tember since April, according to the 
latest monthly report of the busi- 
ness survey committee of the Na- 


The survey found that back or- 
ders continued to slide, but at a 
slower pace than in previous 
months. 

A slight gain in production was 
reported, but there is still a wide 
gap between declining orders and 
production. The committee found, 
however, that there has been a de- 
cided upswing in defense orders 
and production. 

The survey said that much of the 
nation’s civilian production capac- 
ity appears to be unsuited for con- 
version to present defense require- 
ments. The civilian production area 
of the nation’s industrial economy, 
it noted, is starting to suffer from 
lack of orders or from shortages of 
controlled materials for orders on 
hand. 














Motor Driven. 


Tank Mounted. 


See your CURTIS jobber or use coupon 
below for complete technical information. 


AIR COMPRESSORS 


Electric or Gasoline 


Vertical or Horizontal 


ing break-even point and severe 
cuts in fourth-quarter material al- 
lotments, manufacturers may be 
moving into a difficult last quarter, 
the committee said. Prices seem to 
be leveling off, but they are not 
considered stable. Buying policy is 
conservative, it was found. 

The industrial buyers reported 
that, considering normal seasonal 
trends, the lift from the bottom 
is not indicative of a boom in 
general business for the rest of 
the year. Business is expected to 
be good, but much depends on 
further acceleration of defense 
production. 

Price control regulations continue 
to be confusing, the survey report 
declared. Purchasing agents are not 
now expecting many price roll- 
backs. 

In inventories, many companies 
are reported to be down to, or be- 
low, economical operating minimum 
levels. 

Basic commodities quoted at 
higher levels during September in- 


@ No deep pit 
@ 60-inch wheelbase range 


@ Front and rear steel frames 


|clude automobiles, butanol, cello- 
phane, cement, cornstarch, bat- 
teries, fuels, machine tools, mer- 
|ecury, vegetable oils, phenol, poly- 
styrene, resins and turpentine. 
Listed on the down side were 
fatty acids, containers, juices, dried 
fruits, shortenings, work gloves, 
hides, scrap paper, rubber, soap, 


stearates and textiles. 


Traffic ‘Strangled’ 
ROCHESTER, N. Y.—Rochester 
Transit Corp. celebrated “A Cen- 
tury of Transit Progress” recently 
and one of its top officials, William 
A. Lang, vice-president, told com- 
munity leaders at a luncheon that 
“traffic congestion threatens to 
strangle the very heart of the com- 
munity.” He called for “maximum 
use of every inch of pavement in 
the central traffic district” and 

“greater public transit use.” 





AUTOMOTIVE NEWS is ‘‘must’’ reading 
every week for the men who make and sell 
the world’s cars and trucks. 











CURTIS FULL HYDRAULIC 
TWO-POST SHOP LIFT 


HAS THESE ADVANTAGES: 


@ Plunger travels 72 inches above floor 
(tallest men work in complete comfort) 


shipped with doors 


and door operating mechanisms completely 


assembled. (Easy installation.) 


@ No obstructions above floor 


HYDRAULIC 







CAR WASHER 


(300 Pounds Pressure) 


For better and faster car washing; more cars are 





] AIR COMPRESSORS 
(1 AUTO LIFTS 


CURTIS PNEUMATIC MACHINERY DIVISION 
of Curtis Manufacturing Company 
1976 Kienlen Avenue, St. Lovis 20, Missouri 


| am interested in items checked: 


Single Post [(_] Two Post [] 
() POWER CAR WASHERS 


Nome...... Ce ecceccccccccccececseoces eee 
GWE. ceccvecccece eoccccccccccosoceses eoe 
Sire. cccscsces eccccccccccece ccccccccece 
Go nscncctsnnassen Zone State. .ccsece 


ca-{CURTISE) 
ST.LouIs 


washed per day—more profits for you. 


CURTIS 


PNEUMATIC MACHINERY DIVISION 


of Curtis Manufacturing Company 


1976 Kienlen Ave. « St. Louis 20, Mo. 
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You just can’t miss that gleam of pride in every 


Nash Rambler owner’s eyes. And why not? 


It’s the newest, smartest custom car on the road— 

prettier than a speckled pup—gets away like a whippet— 
covers the ground like a greyhound— 

parks in a cocker spaniel’s pocket—and has a chihuahua’s 


appetite when it comes to fuel. 


That’s why so many of America’s smartest people 
have joined the ‘“‘Rambler Set’’—why the Rambler 
has scored such a big success in so short a time! 


The November Nash poster shown above will remind 
90 million viewers that owning a Nash Rambler is 


truly cause for pride and excitement. 
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THE AMBASSADOR + THE STATESMAN + THE RAMBLER 


GREAT CARS SINCE 1902 


Nash Motors, Division Nosh-Kelvinator Corporation, Detroit, Mich. 
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Chevrolet Proves Coast Fish Story— 


During the run of Albacore on the Pacific Coast, the above Chevrolet men took a 
weekend off and bagged 20—including a 35-pounder. Looking over their catch are, 


~ ee 
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Continuing Rise Seen 


Cleveland Trust Sees Defense Work Giving 
Momentum to Nation’s Economy 


CLEVELAND.—A continuing rise 
in business activity during the 
fourth quarter of the current year | 
was forecast by the Business Bul- 
letin of Cleveland Trust Co. 

“In August and September,” 
the bulletin notes, “the nation’s 
industrial machine rolled along at 

a little faster pace than in July, 

but not quite so rapidly as during 
the first half of 1951. Since last 
spring the machine has been 
subjected to the conflicting pres- 
sures exerted by two forces. 

“One is the rising trend of spend- 
ing for defense purposes, which has 
provided a forward impulse. The 
other is a slackening in civilian 
demand which has exerted a back- 
ward pull. The net result has been 
numerous cross-currents as between 
different industries, but a relatively 
even trend for business as a whole.” 

As to the future, the bank con- 
tinues, the prospects are that de- 
fense expenditures will increase 
further during the next several 
months. The program has_ been 
gathering momentum for a year, 
with the present annual rate of 
defense spending being more than 
twice as large as in the fall of 1950. 

Deliveries in the current quarter 
are expected to exceed $5 billions, 
which is well above the rate of 
earlier months, but only about half 





winter the public has been dis- 
inclined to purchase goods in 
any startling quantity. Clear evi- 
dence of this is found in the 
record of department stores sales, 
and of retail sales in general, for 
the past six months.” 

Department of Commerce figures 


for all retail trade were cited to| = 


show that sales in July and — | ae 


were nearly 10 percent below those | 
in January and February, after | 
seasonal adjustment. 

“This dullness in trade was called | 
a backwash from the heavy buying | 
which went on during the months 
following the Korean outbreak in 
June, 1950. 

“In that period consumers and 
merchants alike piled up more in- 
ventories than were needed, in 
expectation of shortages which did | 
not develop. Until excess inventor- 
ies are worked out—it is not likely, 
the bank said, that much added 
impetus to business will come from 
civilian demand. 

“For the fourth quarter, business 
activity as a whole will probably 
improve moderately as compared 
with the third quarter. This con- 
clusion is based chiefly on the out- 
look for a further rise in defense 
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“The best I can do, Mr. Fruppt, 
is offer you the same for you 
tradein as I did six years ago.” 


Canadian Bus Sales 


Show Decline in Month 


OTTAWA.—Sales of new buses 
throughout Canada dropped to 34 
units at $608,970 during August as 
against 108 units sold for $1,735,276 
in the same month a year ago, 
Canadian government has _  an- 
nounced. 

Sales in August showed the fol- 
lowing, with figures in brackets 
being for same month last year: 
Quebec, 18 (36); Ontario, 10 (56); 
Atlantic provinces, 1 (0); Mani- 






































































































































left to right, Ronald Skoda, Chevrolet district representative; Bob Zesch, west coast}Of the amount anticipated a year spending, along with a continued toba, 4 (9); Saskatchewan, 0 (1); 
distributor; Charles Schoniaw, Hollywood dealer, and Will Newman, manager of | from now, it was said. high level of business spending for| Alberta, 0 (6); British Columbia, 
Chevrolet fleet sales. “On the civilian side since last |new plant and equipment.” 1 (0). 
o e 
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Auto Personnel 








J. P. Dragin, assistant finance 
ce-president of the Sterling divi- 

yn of White Motor Co.; R. C. 
Gerstenberg and J. A. Sarason, as- 
stant comptrollers of General Mo- 
rs, have been elected to member- 
hip in the Controllers Institute 

> * * 


Elam Is Sales Manager 


For Bean Auto Division 


Jess L. Elam has been appointed 
sales engineer for the automotive 
department of John Bean division 
of Food Machin- 
ery & Chemical 
Corp. Elam, who 
has been in auto- 
motive sales and 
service work 25 
years, has special- 
ized in frame and 
wheel alignment 
since 1931. He 
has been associa- 
ted with manu-| 








facturing, dealers | 
and distributing | 
the South and 


Jess L. Elam 


organizations in 
Midwest. 


Smedley Elected President 


By Manufacturers’ Agents 


A. B. Smedley, Altadena, Calif., 
has been elected president of the 


Manufacturers’ Agents National 
Assn. He succeeds the group’s | 
founder and outgoing president, 


E. A. Wilcox, San Francisco. 


Other new officers are: W. S.| 
Kirkpatrick, treasurer; J. L. Kahn, | 


MEWA Opens 
Door for 48 
New Members 


CHICAGO. — The Motor and | 
Equipment Wholesalers Assn. an- | 
nounces 48 new members, accepted 
by its executive committee Sept. 21. 
The management reported 24 other 
applications still in process, the 
majority of which were received 
too late for action at the meeting. 

The 48 new members, it was said, 
together with the 54 who were ad- 
mitted in May, brings total new 
members for the first eight months 
of 1951 to 102—with total applica- | 
tions of 126. 

Following are the new members: 

Allied Auto Parts, Inc., Mobile, 
Ala.; Auto Parts Co., Cedar Rapids, 
Ia.; Automotive Service Corp., | 
Providence; Automotive Supply Co., 
Minneapolis; John Z. Beamer Co., 
Des Moines; Bemidji Auto Parts} 
Co., Bemidji, Minn.; Jack Bidinger 
Auto Parts, Glendale, Calif.; Brager | 
Distributors, Inwood, L. :. Ws. Kes 
Buckeye Auto Parts, Fostoria, O.; 
City Radiator & Parts Co., Green- | 
wood, Miss.; Corydon Auto Sup-| 
plies, Corydon, Ind. 

Covington Auto Parts Co., Cov- 
ington, Ky.; Darling’s, Bangor, Me.; | 
Firestone Auto Parts & Machine 
Co., Los Angeles; Fred’s Service, 
Pontiac, Ill.; Girten Auto Supply, 
Inc., Milwaukee; Grady Auto Parts, 
Gate City, Va.; Graves Automotive 
Supply, Ontario, Calif.; Green Mo- 
tor Parts, Tulare, Calif.; Haase 
Auto Parts Co., Huntington Park, 
Calif.; Hill Auto Supply Co., Kear- 
ney, Nebr.; Kellogg Automotive 
Supply, Longview, Wash.; Kovachy 
Brothers, Cleveland: Littrell Parts, 
Yreka, Calif. 

M & L Motor Supply Co., St. 
Paul; Mobile Electric Garage, Inc., 
Mobile, Ala.; Motor Supply Co., Des 
Moines; Motor Supply Co., Fallon, 
Nev.; National Auto Parts Co., Na- 
tional City, Calif.; National Parts 
Co., Waukesha, Wis.; Nelson Sales 
Co., Reidsville, Ga.; W. L. Norris 
Co., Cadillac, Mich.; P. & M. Acces- 
sory Co., Galesburg, Ill; P & W 
Parts Store, Alhambra, Calif.; Par- 
menter Auto Parts Co., Inc., Spring- | 
field, Mass.; Piston Ring & Supply | 
Co., Tampa, Fla. 

Piston Service Co., Inc., Detroit; 
Psenner Pauff, Inc., Glendale,| 
Calif.; Reliable Distributing Co., 
Ludington, Mich.; Replacement 
Parts Co., Inc., Providence; S. B. 
Robv Co., Rochester, N. Y.; R. H. 
Seales Co., Boston; South - West | 
Auto Parts. Berwyn, Ill; J. M.| 
Steinhardt. Inc., Albany; Teche Au- | 
tomotive Supply Co., St. Martin- 
ville, La.: Wayne Lacauer & Auto| 
Supply Co., Detroit: Weil Motor 
Supply Co., Columbus, Neb.: Wil-| 
liamson Auto Supply Co., Eagle 
Rock, Calif. | 











eastern vice-president; 
central vice-president, and Carl A. 
Stone, western vice-president 


* * ~ 


Government Post 
Filled by U. S. Tire 


Appointment of George M. Mc- 


|Tavish as manager of the govern- 


ment department of U. S. Rubber’s 
Tire division, Detroit, was an- 
nounced by O. Green, general sales 
manager, tire division. 
succeeds Lawler B. Reeves, who be- 
came sales manager. 

McTavish has been manager of 
Aircraft tire sales, and has spent 
considerable time during the past 
two years as a special representa- 
tive in U. S. Rubber’s government 
department offices in Washington. 

* * * 


Kenyon College Honors 


|Harvey Firestone jr. 


Harvey S. Firestone jr., chairman 
of Firestone Tire & Rubber Co., 
has" been awarded the ‘Philander 


H. L. Lowry, 


McTavish | 


L-M Sales Training Clinic— 


Lincoln-Mercury dealers in metropolitan St. 
salesmen, attended a two-day sales clinic conducted by Dan Beck, sales trainer. Among 
those present were, left to right, M. Mallory, Mallory Motor Co.; 


H. C. Bender, Bender-Schultz Motor Co.; Russell Murray, Murray Motors; William | - ‘ 
| Trailmobile. 


Co.; 


Dickerson, Dickerson Motors; Walter Schultz, Bender-Schultz Motor Co.; 


field sales manager, and Beck. 








Lovis, with their sales managers and 
W. Bird, E. M. Stivers 


J. H. Bryson, 


|Chase medal of Kenyon college, | men’s work for the Mptecopal | 


|Gambier, O. The award is made to} 
an “outstanding church layman for 
devoted and distinguished service 
ito the Protestant Episcopal 
church.” 

Firestone, leader in local and na- 
tional church affairs, is national 
chairman of the United Service 
Organizations, chairman of the Pre- | 
siding Bishop’s committee on _lay-| 


church and active in many other | 
| church and social organizations. 


O’ Hara & Surridge 
Raphael M. O’Hara and Robert 
G. Surridge have announced their 
association in general law prac- 
tice. Their firm, to be known as 
O’Hara & Surridge, will have offices 
lat 1126 Dime Bldg., Detroit, and 


| 236 


|and 





Shoreham Bldg., Washington. 
Surridge is former vice-president 
general counsel of Harry 
Ine., Detroit, while 
been in private law 


Ferguson, 
O'Hara has 
practice 


+ 


Harter Promoted 
Paul Harter has been named 
chief project engineer of the indus- 
trial division of Warner Electric 
Brake & Clutch Co., Beloit, Wis., it 
was announced by J. George Oetzel, 
vice-president of engineering. 


* * + 


Trailmobile Names Green 

Harold M. Green has been ap- 
pointed Buffalo branch manager of 
He formerly was 
branch manager in Youngstown, O. 
|Green succeeded John J. Peterson 
who has been made eastern division 
manager. 

7 = + 


Freeman Elevated 


J. C. Freeman has been named 
plant controller at the Ford divi- 
sion Chicago assembly plant. He 
succeeds George C. Mattran, who 
has been given a special assign- 
ment in the company controller’s 
office in Dearborn. 








B.F. Goodrich 
Tubeless Tire 








PROTECTS AGAINST BLOWOUTS! HERE’S HOW: 


REGULAR TIRE-AN 
i 


TESTED AND 
PROVED BY 


D-TUBE BLOWS OUT SUDDENLY | 


* 





AMA 


fad 


Most blowouts start when you don’t know it. From a 
sharp blow—for instance against a curb or chuckhole—that 


bruises cords inside the 


tire. 


As the tire flexes, the weak spot grows until the inner 
wall is broken. With a regular tire-and-tube, the tube 


bridges the break. Fina 





SEALS PUNCTURES TOO! 


lly, miles or maybe months later, 
the tube is pinched and blows 
out through the tire. 


CHANGES BLOWOUT TO 
SAFE "SLOWOUT” 


The B. F. Goodrich Tubeless 
Tire has no tube. Instead, it has 
an air-retaining lining that’s 
part of the tire itself. If a bruise 
does occur, the tire’s flexing 


*$-s.c.g ~ 


g-§-$-3°97 9-5 -S- 4 


BFG TUBELESS TIRE GOES DOWN S-S-S-SLOWLY! 





eventually causes pin-hole leaks in 
of the bruise. 


Pow 


this lining at the point 


Instead of a dangerous blowout, all you get is a slow 


leak. In tests by the American Aut 


BFG 


omobile Association, 


Tubeless Tires, that had been deliberately weakened by knife cuts 
to force failure, allowed up to eight miles in which to come to a 


safe stop after air started to escape. 


And they seal punctures, too! A layer of sealant rubber un- 


der the tread grips a puncturing obj 


ect, prevents leaks. Hole 


is sealed when object is removed. AAA Tests showed no air 
loss after the BFG Tubeless Tire was pierced with spikes. 


NEW SALES OPPORTUNITY FOR YOU. Over 200,000 


motorists have bought BFG Tube- 
less Tires. More are buying them 
every day. Let your B. F. Goodrich 
salesman show how you can cash 
in with this great new product. 
The B. F. Goodrich Co., Akron, Obio. 
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itant, as they were in the Summer- | 





Merchandising 


Memos to Dealers 








By Bob Finlay 











| Dee you ever listen to yourself | the class _would offer suggestions 
talk with a customer? It can|and criticism. 


be done by means of a recorder,) A point brought out was that em- 
and would probably be interesting|ployes who get along with each 
as well as informative. other also are more likely to pro- 


i j >» sto: lations, So 
This was one of the devices used|mote good customer re 3. 

in on capertenaiel class in custom-|the course sought to bring out oe 

er relations set up by the General | fT ~sectagertaged aw pad —~ a. 
Motors Institute at the request of This is an area dealers mig 


; , examine in their own shops. 
Summerfield Chevrolet, Pint. Needless friction between depart- 


Sixteen employes spent 2% ments can be eliminated. 
hours of their own time a week Then, too, any dealer with a re- 
for 16 weeks in the class. The corder could try the recording ex- 
men reenacted customer-contact periment. Should be with the con- 
situations which were recorded. | sent and cooperation of the men in- 
Then the participants could listen | volved, of course. Why not try it on 
to themselves in action on the re-|yourself first? 





ifield case. But after it was over, 12 


| thought it did immense good in im- 
|proving customer relations, while 
lfcur said it did some gcod 


» 


|Rolling Ads 

DD car dealer slogans: Cyrus, 
“\ St. Louis, advertises: “Our best 
ads are not written—they’re driven.” 


* 


Rate Yourself 
[ EALERS looking for personnel 
tools might be interested in a 


little booklet called “Rate Your-| 


iself,” published by the Updegraff 


Scarsdale, N. Y. 


It’s a confidential bulletin 
which asks searching questions. 
If a person answers honestly, he 
will get a profile of his weak and 
strong points. Object is to make 
the most of the strong points and 
work to improve the weak ones. 


I rated myself, I gave the booklet 
to my wife and asked her to rate 
me. We got slightly different an- | 








cording. They as well as others in Some of the men may be reluc- 


This full color ad anpeas 
in December 1 SATUR- 
DAY EVENING POST 
and January HOLIDAY, 
out December 12. 


WS 





Press, No. 4 Harwood Building, | 





f 

' 

t 
A 
vs 
1 





Victors in Studebaker Contest— 


The Sales Sleuth Contest, a 60-day sales drive recently staged by Studebaker in the 
| Los Angeles Metropolitan Area, resulted in top victory in all three classes by dealer 
loutside the major city. The winners (from left): Frank H. Afton, Inglewood; Bob Bacon 


| Hermosa Beach; Ed King, Monrovia; L. E. Minkel, Studebaker's Pacific division sale 
| manager in whose name the plaques were awarded. Salesmen got merchandise prizes 





|swers. Ain’t saying in which direc-|used cars, calling the offerings 


tion, although I’m inclined to think | ‘“Harvest Specials.” 


she was more impartial. The ad carried sketches of va- 
| r * * rious harvest fruits and vegeta- 

J bles, interwoven with copy to 
Harvest Specials make humorous sayings, such as: 


Booklet didn’t advise it, but after | 


*ENMORE MOTORS, Buffalo,,| “Our cars are the APPLE of 
employed a colorful newspaper |Your eye.” — 

ad in a harvest theme to promote “You'll like our 14 CARROT 
$$$ ____— guarantee.” 
“We SQUASH competition.” 
“You can’t BEET our prices.” 
“Come in LETTUCE serve you.” 
“Com PEAR values.” 
“We TURNIP good deals.” 
“You won’t need much CAB- 
BAGE for down payment.” 


* * * 








Markets on the Move 

XPANDING market? In the last 

10 years the population increase 
has been equivalent to adding 1% 
Canadas or five Bolivias to the do- 
mestic market. 

That comes from Dr. Vergil 
Reed, research director for J. 
Walter Thompson and former 
acting census director. He told 
the Detroit Adcraft Club that by 
1960 the U. S. population should 
be 169 million. 

And the market won’t stand still, 
for it is made up of people, and 
| people are on the move. 


_ full color rr, ear | * * «* 

in Novemberl7 - | 

DAY EVENING POST yelp : , z : 
and December HOLI- L of dealers got hot under the 


DAY, out November 14. 


ha 


Attention Howard Zink dealers! Help yourself to all 
these Christmas sales helps! Order a good supply of 
Gift Certificates—they’re free! Order a good supply | of 
Howard Zink Christmas wraps for boxes—they’re in- 
expensive and will pep up your displays! That’s the 
way to cash in on the sure-fire Christmas demand for 


a = “st 
Y 


= the best known, best liked seat covers in the world. 


* 
Sei~ P. S. If you're not carrying Howard Zink seat covers, 
e time to start. Write and our representative 
call and explain our entire Christmas program, 


This Gift Certificate is 
available to all Howard 
Zink dealers. Get your 


supply now! 





collar about the Coronet article 
on buying used cars. No doubt the 
dealers had good reasons, since 
some of the statements are ques- 
tionable, to put it mildly. 

However, Monarch Buick in 
New York took a different slant. 
It featured the Coronet cover with 
the head, “10 Ways to Save in 
Used Car Buying.” 

The ad invited readers to read 
the article, and said that Monarch’s 
late model CROWN CONDITION- 
ED Buick trade-ins meet all the 
tests in the article. 

This sounds like good psychol- 
ogy. There are darned few people 
who have the inclination or the 
ability to make the tests suggested. 

* * = 


| Topical 
ANSWERING an appeal from 
Mrs. Nellie Taylor Ross, direc- 
tor of the U. S. mint, who claimed 
the saving of pennies was creating 
an acute copper shortage, Herbert 
Herff of the Herff Motor Co., 
Memphis Ford dealer, announced 
|in the paper that he would give “a 
crisp $1 bill” for each 90 pennies 
turned in at the Herff place, 295 
Union Ave. 

Borrowing a money counter from 
| the local banks, employes of Herff 
| began counting pennies immediate- 
lly at the opening of business the 
next day. 

“We got them all ages,” Joe 
Kausler, business manager, said. 
|“Over a million pennies from peo- 
ple aged two to 80 years.” 

The offer lasted through one 
week, and the crew are still count- 
ing. 


* = : 
| Hunters 


ECK MOTOR CO., Jamestown, 

N. Y., used the fall hunting sea- 
son as the gimmick for a used-car 
newspaper ad. 

The ad featured a cartoon of a 
hunter carrying a gun. Copy read: 
“Hunting for a car? If so, let us 
hunt for you. If we don’t have it, 
we can get it!” 


Ford Sells Okla. Deal 
J. M. Ford has sold the Ada 
(Okla.) Studebaker dealership to 
Earl Wheeler. 
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55% Flunk D. C. Tests 


Defective Head Lamps Lead List 


In Check of 80,000 Cars 


WV ASHINGTON. — The Washing- 
Automotive Trade Assn. report- 
last week that in the six months 
jing Sept. 30 some 80,000 motor 
rs passed through the District of 
jumbia mechanical inspection 
tations, of which 44,452, or 55.5 
percent, were rejected. 

The reasons given for the re- 
jections, as listed by the District 
officials for the WATA, were as 
follows: registration card, 947; 
engine and serial numbers, 1,511; 
identification tags, 1,316; rear 
lights, 10,962; reflex reflectors, 
239, and glass—side and vent 
rear, 5,507. 

Doors, 1,049; fenders, running 
board, 2,333; bumpers, body, hood, 
1,419; headlamps, 18,079; intensity, 
reflectors, 2,017; lens, bulbs, 1,505, 
and headlamp wiring, 1,788. 


brake, 4,828; flooring, 1,450, and 
miscellaneous, 2,133. 

Asking Inspection Chief Reed 
how WATA members could help 
improve what seemed to be a bad 
situation, WATA Manager Dick 
Murphy was told: 
“Advise them that at every op-| 

portunity to tell all their custom- 
ers to be sure that such items as 
rear lights, head lamps, all steering | 
controls, windshield and wipers and | 
all brake mechanism are function- | 
ing properly at all times, and if} 
customers follow through, number | 
rejected will be materially lowered | 
and a saving of time and money for | 
all concerned will take place.” | 





Illinois Tax Take Up 


SPRINGFIELD, Ill. — Reflecting 
the gasoline tax rate boost enacted 


AUTOMOTIVE 
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New K-F Dealer at Fort Worth, Tex.— 


“I 


Green Super 88 
That, in 4-Door, Is 


Favorite Olds 

LANSING.—The “typical buyer’ 
of a 1951 Oldsmobile chooses a 
Super 88 four-door sedan finished 
in a shade of green and equipped 
with Hydra-Matic drive, a heater 
and radio. This typical 1951 pur- 
chase is based on dealer sales re- 
ports for the first seven months 
of the year, according to G, R 
Jones, general sales manager. 

“The four-door sedan body ac- 
counts for more than half of Super 
88 production and sales,” Jones de- 
clared, while explaining that 75 
percent of all production is of the 
new Super 88 series. Other body 
types high on the popularity list 
jare the Series 98 four-door sedan, 
ithe Super 88 two-door sedan and 
|the Holiday coupes in both series. 

Black still retains its No. 1 place 
jas the most-desired single color, 
| according to Jones, being preferred 
by more than 12 percent of the 
| buyers. But black is outvoted when 


Other causes for flunking the by the 1951 Illinois legislature, the| Victor E. Cox (seated), signs a franchise for Circle M Motors (Kaiser-Frazer), Fort | lall shades of a given color are 


tests were: auxiliary lamps, 1,851; |state’s gasoline tax receipts during w 
, : ae Wi Iter B : ti t of 
: directional signals, 46; steering | September totaled $8,103,867.52, com- ease tosay ghee Aha ea : ptessaprgy Memugageden'e aa . — 7 
alignment, 5,207; steering operation, pared with $6,162,372.29 in the same Alexander Motor Co., Dallas distributor; Rufus Garrett jr., Circle M attorney, and Victor | . ani 


8,974; tires, 195, and exhaust system, | month last year, according to State | Hesse, K-F regional manager at Dallas. Cox, president of the new firm, was formerly | >a A a pe ym 
3,072. Treasurer William G. Stratton. | general manager of a Packard dealership. |the world’s cars and trucks 

| Excessive smoke, 987; gas and |———— S$ — ee ie iia 

oil leaks, 201; horn, 637; windshield 
and wipers, 6,601; obstruction to) 
vision, 2,417; driver’s seat, 407; rear 
} view mirrors, 390, and speedometer, 
i 863. 
i Brake deficiencies also accounted 
for a large number of rejections, 
as indicated in the following fig- 
ures: brake equalization, 6,508; 
brake mechanism, 7,296; auxiliary 















mn: Can you double the number 
of new car customers 
returning to you for service? 





Chapman, Bradley 
To Give Talks 
At API Parley 


CHICAGO. — Interior Secretary 
Oscar L. Chapman, defense petro- 
leum administrator, and Gen. Omar 
N. Bradley, joint chief of staff 
chairman, will be the featured 
speakers at the 31st annual meet- | 
/ ing of the American Petroleum In- | 
stitute here Nov. 5-8. 

More than 5,000 are expected to 
attend the gathering, which is con- 
sidered one of API’s most impor- | 
tant events of all time. 

Other speakers for the general 
sessions include: Alian Shivers, 
governor of Texas, and Frank M. 
Porter, API’s president. W. Alton 
Jones, API’s board of directors 
chairman and president of Cities 
Service Co., will preside. 

Among new additions to this 
year’s program are sessions on 
fundamental research and on pro- 
tection of petroleum facilities. 

The symposium on research will 
include Dr. Robert E. Wilson, board 
chairman of Standard Oil Co. 
(Ind.); C. E. ZoBell and F. P. Shep- 
ard, of Scripps Institution of Ocean- 
ography; B. H. Sage, of California 
Institute of Technology; W. L. 


Whitehead, of Massachusetts In- | Only Alemite Gives You All 11— 
stitute of Technology, and others. 


Protection of petroleum facilities Fully Tested, Fully Proved! 


will be outlined by Ned H. Dear- 1. Counsel and concrete assistance 
born, president of the National | 
Safety Council; Vice Admiral Mer- 
lin O'Neill, U. C. Coast Guard com- | ; : e 
mandant, and Rear Admiral B. B. 2. Powerful Alemite National Advertis- 
Biggs, Navy Munitions board. ing—vyear after year—pre-selling lubri- 
cation prospects for you. 


wer: Steel City Oldsmobile Co. DID! 


This Birmingham, Alabama Oldsmobile dealer saw its percentage of 
new car customers returning for service jump from 40 to 80%! The 
reason? Adoption and use of Alemite’s 30,000 Mile Guarantee—an exclu- 
sive Alemite “Magnet Plan” feature. So successful has been this plan in 
attracting more prospects more often, that service wo nd unit lubri- 
cation sales have also showed substantial i ii wn — 





as 






THE ALEMITE “MAGI iT PLAN’ 
will show you ow! 


@ No secret formula, the Alemite Alemite provides you with the ideas 
“Magnet Plan” employs the goodcom- and services that will help you build 
mon sales-sense of not stopping with more regular business and produce 
the sale of a $1.50 grease job... but more repeat business year after year. 
going far beyond it to the sale of prof- Find out how well these exclusive 
itable parts and service business in Alemite “Magnet Plan” features fit 
every department. Your grease rack your needs, your operation. Call your 
is the customer-attracting “Magnet.” Alemite Distributor or write Alemite, 
To give it maximum “pulling power” 1826 Diversey Pkwy., Chicago 14, III. 








Check hese... 


Alemite “Magnet-Plan” Services 


























from one of the 300 Alemite Serv- 
ice Promotion Specialists. 


Alemite 








Du Pont a 3. ‘Business Expander’ follow-up sys- The efficient help you need from men with the proven experience and 
tems. 
pe - eb dia know-how” of successful sales promotion. Such an Alemite-trained 
Drive for Scrap 4. “Prescribed Lubrication” program. 
t WILMINGTON, Del. Enough 5. Sales-building seasonal campaigns. expert is as close as your phone always. Ready to go all out on the job 
iron and steel scrap to make the 6. ee ee .° «4 build motor oil that most interests you—making more money. Get full particulars from 
steel for 2,100 light tanks was sales at the service bay. 


shipped to the nation’s steel mills 7. “Sales and Service Security Plan” in- your Alemite salesman today 


by du Pont Co. plants from May cluding the 30,000-mile guarantee for 


gg le gee = laeenieiiiiies new and used cars and trucks up to 
1 ton. 


salvage and reclamation program, 
du Pont collected 50 million pounds 8. Monthly Analysis Sheets, to prove in- 
creased service sales. 


| of scrap iron and steel in response 
to NPA’s plea early in May for the Alemite Equipment for— 
9. Specialized Lubrication Service. 


scrap metal. Salvage of scrap is 

continuing through an_ intensive 

} company-wide drive. 10. Electronic Wheel Balancing Service. 

Non-production iron and_ stee . . 

scrap in the amount of 22 million 11, Underbody Coating Service. 
pounds was shipped to the steel 
mills. Iron-bearing sludge, chan- 
neled to the same outlets, accounted 
for another 28 million pounds. Dur- A PRODUCT OF 
ing the same period, 37,000 usable 

j Pieces of equipment and machinery 

‘ were delivered both to outside users 
and to du Pont operations, making 
it unnecessary to order new equip- 
ment for those tasks. 








Rocket Line Visi-Drum 
Versatal Pump Pump 
Pump Wall Alemiter Balances 


LEMITE 


*16 ws Per one 


Marshall Line Electronic 
Pump Wheel 


Didest, Most Reliable Name in Lubrication 
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Rezzoali Presents Car— 


The Ofisville (N. Y.) high school recently 
received a driver training car from Vee 
Motor Sales (Ford), Middletown, N. Y. This 
is the fourth year that the firm has pre- 
sented a training car to the school, accord- 
ing to H. E. Rezzoali, president, who is 
shown handing the keys to Sherman Wil- 
bur, driver training instructor as Merton 
J. Merring, principal, looks on. 





Cox Incorporates 
Cox Buick, Inc., Dover, Del., has 
been incorporated with a capital 
stock of $85,000, it was announced. 









‘Highways & Safety... 





By Sam Sampson 
Staff Writer 


CLOSE look at accident figures 


for the Pennsylvania Turnpike 


| show that, despite mounting totals, 
the situation is 
not as serious as 
}it might be—in 
|fact, an actual 
improvement is- 
actually being 
shown in 1951. 
The Turnpike 
commission has 
announced that 
the number of accidents per 100,- 
000,000 miles of travel have drop- 
ped from 10.4 percent in 1950 to 
7.8 percent this year. These fig- 
ures, the commission pointed out, 
are based on the first eight 
months of 1951 compared with 
the corresponding period of 1950. 
In addition, it was pointed out 











| Turnpike Reduces 
ms Accident-Mile Rate 


jthat in 1950, the eastern extension 
|of the Turnpike was not opened, 
and that the figures for that area 
| were included in the 1951 totals. 

| With such a view of the Turn- 
pike record, the most impressive 
figure is not the amount of acci- 
dents that have incurred, but the 
apparent tremendous increase in 
highway travel that must have oc- 
curred over the famous road. 

* * * 


Truckers Too Speedy 
1 ie Turnpike commission is now 
studying the reports of secret 
radar checks that have been made 
on the traffic flow to picture the 
speeds at which vehicles travel. 
The radar checks show that 
44.96 percent of the trucks travel 
the Turnpike at speeds between 
50 and 60 miles an hour, which 





is over the 50-mile speed limit 





- what's 


eee ener 


cooking? 




















450000 DEALS! 


HOUSEHOLD FAMILIES BUY MORE THAN 450,000 NEW CARS A YEAR 
HOUSEHOLD CIRCULATION: over 2,000,000—coast to coast. 


HOUSEHOLD READERS: big, well-to-do families—76% home owners! 


CARS OWNED: 2,049,417 


BOUGHT IN YEAR: 450,176 


2 AND 3 CAR FAMILIES: 326,365 


HOUSEHOLD HITS HOME 


HOUSEHOLD raging 


Capper Publications, Inc. 
Topeka, Kansas 
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for trucks on the highway. In 
addition, the radar reports show 
that another 2.16 percent of the 
trucks travel in speeds in excess 
of 60 miles an hour. 

As for passenger cars, only .85 
percent exceeded the 70-mile limit 
on autos. The report showed that 
46.15 percent of the cars traveled 
between 50 and 60 miles an hour; 
34.05 percent between 40 and 50, 
and 5.98 percent between 30 and 40. 

The secret radar checks, put into 
operation last summer, have pre- 
sented the commission with conclu- 
sive proof as to the speeds trav- 
eled on the Turnpike. The commis- 
sion said that more than 5,000,000 
vehicles of all types had used the 
road during the first eight months 
of this year. 

* 


MacDonald Keeps 
U.S. Road Post 


Secretary of Commerce Charles 
Sawyer has reappointed Thomas H. 
MacDonald as U. S. Commissioner 
of Public Roads, it has been an- 
nounced in Washington. MacDonald 
has been serving in the position 
since 1919. ° 

The appointment was made in 
spite of the fact that MacDonald 
has reached the statutory retire- 
ment age, it was announced. He 
has been with the public road com- 
mission through three transfers of 
the department, and prior to that, 
was chief engineer of the Iowa 
highway commission. 

* + 


Briefs... 


* 


Charles F. Kelly, Connecticut 
motor vehicles commissioner, has 
announced that the _ state has 


scrapped its old system of oral ex- 
aminations for driver’s licenses and 
will substitute written examinations 
“as soon as a few bugs are ironed 
out.” According to present plans, 
the department will draw up about 
25 different written examinations, 
each to contain 10 questions taken 
from the driver’s manual. At Hart- 
ford, where the tests are being 
conducted on an_ experimental 
basis, the rate of rejections has al- 
ready increased, it was reported. 
* * . 


A detailed study of the “human 
factors” in traffic accidents is 
now in its third year at the 
Harvard school of public health, 
it has been reported by the Auto- 
motive Safety Foundation, Wash- 
| ington. The research is designed 
| to determine the basic causes of 
accidents, and the relative im- 
portance of human variables in 
the safe operation of trucks and 
buses. It is thought that the find- 
ings will be used as guides for 
improving operating practices, 
and the selection and training of 
drivers. Much of the work is be- 
ing centered around a study of 
“near-accidents,” it is reported, 
and the human variables involved. 

= - * 

The Connecticut state police an- 
nounce that bans have been placed 
on hitch-hiking in the state. The 
practice has long been illegal in 
|the state, but has been tolerated 
|because of the service men in the 
community. It is warned that po- 
lice action will now enforce the law 
rigidly. 


* . * 


Travel on inter-city buses, 
measured in passenger miles, has 
increased about 6 percent during 
the first six months of 1951 as 
compared with the figures for the 
same months of 1950, it has been 
announced by the National Assn. 
of Motor Bus Operators. The or- 








Couri Pontiac to Portland (Me.) School— 


Couri Motor Co. (Pontiac), Portland, Me., 
Portland high school for the driver-training class being carried on there. Shown left to 
right, are Dewey Couri, treasurer of Couri Motors; Daniel F. Mahoney, principal; George 
E. Beal, superintendent, and J. Harold Webster, South Portland city manager. 


has donated its third Pontiac to the South 


| ganization said this is in direct 
contrast to the years since World 
War II, in which the automobile 
has become more and more uni- 
versal. 

2 * 


The December issue of Pageant 
magazine includes a feature on how 
to care for the car, it has been an- 
nounced by the publication. The 
feature includes information on 
how to guard against monoxide 
fumes getting into the car; how 
often to check brakes, tires, lubri- 
cation and steering apparatus and 
other tips adding to the safe oper- 
ation of any car. 

* * * 


Ralph Dobbs, Yukon (Okla.) 
farmer, and legislative committee 
chairman of the state grange, was 
recently elected chairman of the 
Oklahoma Highway Users Con- 
ference, it was announced. He 
was active in organizing the state 
conference in 1937. He succeeds 
H. Merle Woods, El Reno pub- 
lisher of the El Reno American, 
who served the post for three 
years. 


* ae Pa 


The Chicago Motor club is spon- 
soring a five-day seminar course 
in driver education for all teachers 
accredited by the state department 
of education, it has been an- 
nounced at the University of IIli- 
nois. Thus far, 40 teachers have al- 
ready received certificates from the 
course. There is no charge for the 
course, it was announced, but a 
small fee for registration must be 
| paid to the university. 


Make Motor Washing 

with MAGNUSOL 

a Main Profit Line 
in Your Shop! 





XY 


It's easy and quick to clean motors 
and chassis with Magnusol. It's 
mighty economical, too. Your profit 
on a cleaning job, all costs consid- 
ered, should be at least 200%. And 
there are very few customers who 
won't appreciate having clean, 
muck-free motors and chassis. 


Try it out 
with this $35 Combination! 


You can get 15 gallons of Magnusol 
and the Magnus Sprayer for less 
than $35. That's enough for 130 
motors and chassis. Make up the 
cleaning solution as directed, and 
just spray it on. Let it soak in a few 
minutes . . . and flush it offf Try it 
out on your customers and see how 
Magnusol gives you a mighty sweet 
source of good-will, as well as 
profit. 








Write on your lef- 
terhead for details 
of our 30-day trial 
offer of 15 gal- 
lons of Magnusol, 
plus the Magnus 
Sprayer. 





MAGNUS CHEMICAL COMPANY 
97 South Avenue, Garwood, N. J. 
In Canada—Magnus Chemicals, Ltd., Montreal 
Service representatives in principal cities. 
a 
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(in the Financial Front . 





Auto Firms 
Decline 12. 


By George Deery 
Associate Editor 


Ope the first nine months of this 
year, compared with the like 
i950 period, 73 automotive firms 
paid 12.8 percent less in dividends, 
according to The Exchange, pub- 
lished by the New York stock ex- 
change. 

Confined to stocks listed on the 
Big Board, the publication states 
that 63 paid dividends totaling 
$413,493,000. Increased payments 


Net Profit Dips 
To $8,799,606 at 
Studebaker 


Studebaker and its Canadian sub- 
sidiary have reported consolidated 
net profit of $8,799,606, or $3.73 a 
share, compared 
with $19,372,573, 
equivalent to $8.22 
per share, for the 
first nine months 
of last year. 

Third quarter 
income was $1,- 
188,718—50 cents a 
share. This com- 
pares with $7,610,- 
888, equal to $3.23 
: . a share for the 

a corresponding 
period a year ago. Sales for the 
first nine months of this year 
gained to $385,639,241 from $381,- 
721,876 in the like period last year, 
according to Harold S. Vance, 
chairman and president. 

? o . 


Packard Earns 
$4,922,876 in 
Nine Months 


Packard last week reported con- 
solidated net income of $4,922,876 
for the first nine months of 1951. 
Equal to slightly more than 32 cents 
per share, the total is after pro- 
vision of $5,335,000 for estimated 
income taxes. In the like period of 
1950, Packard reported a net loss 
of $1,449,799 after an income tax 
earryback refund of $885,000. 

Hugh J. Ferry, president, in a 
letter to shareholders, will enclose 
a dividend check for 10 cents a 
share and will report the total 
payments of 1951 dividends of ap- 
proximately $4,500,000 as “justified 
by our estimated earnings for the 
year and still permitting us to 
retain a reasonable amount for 
working capital deemed necessary 
in the immediate future.” 

“We have in excess of $300,000,000 
in defense orders on our books, the 
result of which will affect our oper- 
ations substantially by the latter 
part of 1952,” he said. Packard 
produced 60,133 new cars in the 
first nine months of this year for 
a 41 percent increase over the 42,565 
turned out in the same period of 
1950. Consolidated net sales of $141,- 
349,184 in the first nine months of 
1951 compared with $103,852,701 in 
the like period last year. 


Profit Soars 


Collins & Aikman Earns 
$4,156,000 in 6 Months 


A big increase in net profits from 
operations was reported for Collins 
& Aikman during the first six 
months of the fis- 
cal year by Albert 
R. Jube, presi- 
dent. The period 
ended Sept. 1. 
Net profits from 
operations, before 
income taxes, for 
the six months 
were $4,156,000, 
$1,437,000, for the 
comparable period 
of last year. ‘ 

Earnings after A. R. Jube 
taxes for the period were $1,856,000 
or $3.30 per share of common stock, 
compared with $804,000 or $1.43 per 
share of common stock, in the same 














Dividowite 
8 Percent 


were made by 30, while 13 kept 
disbursements at the same level. 
A reduced outlay for 20 firms was 
reported. 


Shareholders in 47 petroleum and | 


natural gas firms fared the best, 
with 45 companies paying out $572,- 
937,000, or a hike of 28.8 percent 
over last year. 
* ? * 
HE nine rubber 
were well up in the roll. Eight 
boosted the take for stockholders, 
while one showed a reduction. Their 
outlay of $28,213,000 represented a 
gain of 22 percent. 

However, the biggest decline was 
not registered by the automotive 
classification. It was shipbuilding 
and operators of shipping lines 
that led the list in this respect. 
Nine of these 11 paid dividends, but 
none raised the amount and three 
sliced the portion passed on to 
stockholders. This group was 


Alcoa Profit Set 


corporations | 








1951 





tabbed for a loss of 17.2 percent. 
Their payments aggregated $8, 810,,| 
000. 

All classifications on the Big | 
Board, covering 1,049 companies, 
chalked up an increase of 9.4 per- | 
cent to $3,730,093. Of the 943 com- 
panies in the payoff column, 443 | 
were more generous this year, 363 | 
showed no change and 137 made 


| thinner disbursements. 


Foreign firms fared pretty well, | 
too. Eighteen of them are listed, | 
with 16 declaring dividends, five re- | 
maining the same and five showing | 
a shorter share to stockholders. | 
The group’s total soared 23.4 per- | 
cent to $81,054,000. | 


At $30,750,535 


Aluminum Co. of America and 
subsidiaries have reported sales and 
operating revenues of $404,685,851 
for the nine months ended Sept. 30. 

Consolidated net income after 
taxes for this period was $30,750,- | 
535. After providing for dividends | 
on preferred stock, the net income} 





is equal to $5.91 per share on the | share, compared with $6,415,763 or 
4,890,733 shares of common stock /$5.20 a share a year earlier. 


outstanding. 





Singer with Aluminum Body— 


This is the English manufactured Singer SM 1500 sports convertible, distributed 


exclusively in the U. S. by Vaughan Motors, 236 W. 56th St., 


New York, through its 


dealers and distributors from coast to coast. It is available with a lefthand drive, for 
the first time, according to Vaughan. Has an all aluminum, custom built, lightweight 
body. The greater part of its 1,848 pounds is in its motor, chassis, shaft and rear axle. 





Earnings 
Thompson Products and subsidi- 
aries—Nine months: Net profit $5,- 
627,001, equal to $4.53 a common 


Net 
|sales increased to $139,720,010 from 





$85,665,979. Income taxes were $9,- 
619,324 against $4,816,162. 


Clark Equipment — Nine months 
to Sept. 30: Net profit $800,144, 
equal to $4.79 a common share on 
net sales of $10,574,216, compared 
with $395,765 or $2.52 a share on 
sales of $5,999,569 a year earlier. 





save costly 
and 





USE BALANCED 





time 


labor 





DU PONT THINNERS! 


All DUCC 
esters, ketones a. 


‘ers are balanced blends of expensive 
cohols with less costly hydrocarbons. 


BALANCED “DUCO” THINNERS 


ESTERS KETONES 


ALCOHOLS 





DUCO thinners give you the right balance of thinning, 
spraying, flowing and blush-resisting properties recom- 
mended by the Du Pont chemists who formulate 


DUCO lacquer. 


On the other hand, most low-priced thinners don’t have 


this balance. . 


. because they are overloaded with hydro- 


carbons and short of the expensive esters, ketones and 


alcohols. 


UNBALANCED “CHEAP” THINNERS 





‘oe HYDROCARBONS 





Unbalanced thinners usually mean more time and labor 


in compounding the finish. This wastes money .. . 


makes 


low-cost thinners the most expensive in the long run. 
Remember, here’s what you get in every DUCO thinner: 


e SOLVENCY... 
e FLOW .. 


the best spraying qualities 
. the film levels well, has higher initial gloss, 


saves compounding time 


@ BLUSH RESISTANCE ... 


retarder 





period last year. 


e UNIFORMITY .. 


less need to use a high-priced 


. less chance of trouble 





Always use DUCO thinners to thin DUCO lacquer. 
There are five of them, one for every type of thinning 
job: 3717, 3614-G, 3661, 3711 and 3608. Just call the 
Du Pont stock point nearest your shop. 


E. I. du Pont de Nemours & Co. (Inc.), 
Wilmington, Delaware. 


Refinish Sales 





REG. U, S, PAT. OFF. 
BETTER THINGS FOR BETTER LIVING 





++ «THROUGH CHEMISTRY 
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New High for Quarter... 


Inter-City Trucks 
Set Haulage Mark 


WASHINGTON. — The American;increases were New England, 9.9 
Trucking Assns. last week reported |percent; Middle Atlantic, 6.5 per- 
that inter-city tonnage transported | cent; Southern, 9.6 percent; North- 
by motor carriers in the second | western, 6.1 percent; Middlewestern, 
quarter of 1951 climbed 10.2 percent | 12 percent; Southwestern, 14.7 per- 
above the volume carried in the/cent, and Rocky Mountain, 16.7 per- 
same quarter of 1950, marking a|cent. 
new high for a second quarter. | Only one of the 10 commodity 

The 10.2 percent jump compared |groups—-motor vehicles—showed a 
to increases of 27.6 percent in the|decline, dropping. off 2.3 percent. 





second quarter of 1950 over 1949,|The greatest increase was 32.5 per- 


and 24.6 percent in the first quarter |cent for building materials. 
Other gains were: general 
freight, 11.3 percent; household 
goods, 26.9 percent; heavy ma- 
chinery, 20.1 percent; liquid pe- 
troleum, 8.6 percent refrigerated 
liquids, 10.9 percent; refrigerated 


of 1951 over 1950. 

Reports from 1,353 Class I 
inter-city carriers, the ATA said, 
showed they transported 45,181,639 
tons of intercity freight in the 
second quarter of 1951, compared 


——— 





Blood Donor Taxi Service by Berger— 

Stanton Berger, of Berger Brothers (DeSoto-Plymouth), Philadelphia, provided this 
DeSoto taxi for those who offered to give blood during the visit of the Red Cross 
“bloodmobile" at Philadelphia. Headquarters were also set up in the firm's showrooms. 


with 41,007,853 in the same period 
last year. 

Tonnage increases were general 
throughout the nation, according to 
the report. They ranged from 4.8 
percent in the Central region to 34.7 





percent in the Pacific region. Other 





solids, 10.9 percent; agricultural 
commodities, 25.8 percent; film | — - a 
and associated products, 6.4 per- 
cent, and all other commodities, 


5.5 percent. 


Of the total tonnage transported | by contract carriers. 
by the 1,353 for-hire carriers, 87.7; The common carriage figure was | gain. 





The Berger brothers, both veterans, were among the first to give blood in the drive. 





percent was moved by common car-|11.4 percent above the 


| 





riers, and 12.3 percent was moved | quarter of 1950, and the figure for 
|contract carriers was a 2.3 percent| mission has investigated a sys- 





How do you Know 


whether your advertising 


is *Working’’? 





Moaitoraer advertisers do have positive results to guide them. They 
know the appeals that have proved successful . . . they know the media 
that pay off—in sales results! 

As one large 4A agency has emphasized for twenty years —the 
method of buying is only a detail. Whether a product is sold in a store 
or through the mail—it’s the same aroused buying interest at work. 
Ability to buy combined with buying interest always means business! 


That’s why this tremendous record demands the attention of every 
marketer irrespective of his method of distribution: 


There is a 17 page mail-order section in November Red- 
book. “Tops In The Shops” has 4902 lines of advertising— 
MORE THAN 300% OVER NOVEMBER 1950! 

In every issue, MORE THAN HALF OF THE ADVER.- 
TISERS ARE REPEATS . .. some months as high as 80%! 


And remember, mail-order men demand immediate results. 


REDBOOK is aimed directly at the biggest group of “hungry” buyers in 
the country — Young Adults. These 18 to 35’ers— marrying, raising 
families, building homes—are forming lasting brand-preferences for 
the thousands of things they need and must have: foods, beverages. 
furniture, appliances, clothes, automobiles . . . 

When you want to be sure your ads will work. do as the mail-order 
advertisers do—aim directly at proven buyers in the only multi-million- 
reader magazine devoted to Young Adults—REDBOOK! 
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Redbook 


Copyright 1961, 
Redbook Magazine 


Oung 


THE VITAL YEARS 


Adults 


THE VITAL MARKET 








In the 
Hopper 


Most trucks operating in the west 
|are registered in California and d 
|not get a fair proportion of th: 
| taxes. 

That’s the feeling 10 of the 11 
western states have, so member: 
|of the California joint legislative 
|interim committee on interstate co 
operation met with other state rep- 
resentatives to discuss the matter 
at a highway truck tax conferenc: 
lin Seattle. 
} * 7 
Compulsory Auto Insurance 


Sought in New York 

A joint New York state legis- 
lative commission, considering 
the possibilities of establishing 
compulsory automobile — insur- 
ance and creation of a fund to 
cover unsatisfied civil judgments, 
has met with representatives of 
insurance, automobile and legal 
interests. 

It was disclosed that the com- 





| tem in Ontario for paying suc- 

| cessful plaintiffs in cases where 
defendants are unable to meet 
judgments. be 


Mass. Liability Study 


The Massachusetts house is con- 
sidering a measure to have a spe- 
cial commission investigate auto- 
mobile compulsory insurance rates 

x * * 


Maine Haulers Rap Plan 
For Ton-Mile Tax 


Strong opposition to a proposal 
for the enactment of a Maine 
truck ton-mile tax was _ regis- 
tered by truckers and shippers 
at a hearing conducted by the 
Maine legislative research com- 
mittee recently. 

The committee will report its 
recommendations to the next 
legislative session following a 
study of the ton-mile tax pro- 
posal, sponsored by Rep. Gerald 
Nowell, Hermon Republican. 





‘Credit Controls 
In Canada Draw 


| es e 
Parliament Fire 

| OTTAWA.—George Drew, leader 
|of the official opposition in parlia- 
|ment, sharply criticized the Cana- 
|dian government’s restricted credit 
|policies and protested against the 
| effects they can have on car buying. 
| “In certain statements made on 
| behalf of the government recently,” 
| Drew told parliament here, “I have 
|noticed references which conveyed 
|the impression that automobiles 
|were a luxury. In a great many 
|places in this country today auto- 
mobiles have become an absolute 
necessity. There is no other way 
by which workers can get to their 
| jobs. 

| “What is more important the 
|policies have created very serious 
|areas of unemployment throughout 
|this country,” he charged, stressing 
jthat “this is a positive result of 
what the government has achieved” 
through credit curbs. 


| Citing the serious effects of credit 
|restrictions on unemployment in 
| Windsor, Drew condemned the sug- 
|gested remedy that unemployed 
| automotive workers should leave 
|Canada to find work temporarily 
|in the United States. 





ve New 


1914 Chevrolet Displayed 


At du Pont Show 


WILMINGTON, Del.—(UTPS)- 
A 1914 “baby grand” Chevrolet, 
with original paint and upholstery, 
|was a feature of an exhibit here 
|highlighting du Pont Co.’s contri- 
| butions to the automotive industry. 
| The car, second Chevrolet to be 
| made, was driven from the Yorklyn 
|(Del.) estate of its owner, T. C. 
|Marshall, and was displayed at the 
|exhibit’s main window in the Hotel 
du Pont lobby. 

Inside the car was the white 
duck that has become a familiar 
mascot for Zerone and Zerex anti- 
| freezes, and surrounding him were 
| cans of du Pont products. 





-— 
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Ad Charge Absorption Hit . | the federal levy on gasoline rose to 
—— |two cents a gallon. 





x * * 


| 
* 

D D | ANNOUNCEMENT of the new 
eaters ue to atin |4. CPR 83 did not slow things up 
}at OPS’ Automotive branch. Still 
« jin the works Thursday was the 
P P L long-awaited used-car dealer regu- 
rice OS er e ay lation, which was expected to list 
|new ceiling prices. Word from the 
jagency was that the used-car or- 
| der was near the scheduling stage, 
which precedes public release by 


(Continued from Page 3) 
the customer in writing.” Advertis- , termining how the money is spent. 








ing charges are not singled out in| If OPS decrees finally that the three d 
| : ays. 
|Section 2d, but other charges sed dealer cannot pass this cost on Officials of OPS ruled, mean- 
‘ | frozen pending issuance of Special} to the customer, this problem while, that the agency’s Report- 
Maryland Dealers Honor Past Directors— Orders for the various makes. | should be dealt with immediate- | ing Regulation No. 1 makes it 
The Maryland Automobile Trade Assn. recently held a special meeting to honor the “It is obvious,” Henderson de- | ly by NADA.” mandatory for industry to file in- 
dealers and former dealers whose service on the board of the association dated back) clared, “that the manufacturers | As predicted by Automotive News formation on profits with the 


Securities and Exchange Commis- 


dealers per-unit amounts for ad- | excise tax hoisted retail prices of “Inst August OPS tsoued a simi- 


new cars by $30 to $132. New trucks ||jar directive to the Federal Trade 
and automotive parts went under|Commission requiring the collec- 
an 8 percent excise Thursday, while | tion of certain profit data. 


as far as 1910. Each of the past presidents were presented with a pair of gold cuff) are oing to continue chargin a week ago, the new 10 per 
, r cent car 
links. Some of them were (left to right) Walter Kneip, E. T. Backus, A. H. Bishop, Lee | somes = | 8 P 


Funk, Tom Wilson, Allan Saverwein and Theodore Straus. 


vertising funds, funds, incidental- 


The back pages of every issue of AUTOMOTIVE NEWS contain the WANT AD | ly, over which dealers in many 
Section. Others are profiting from AUTOMOTIVE NEWS WANT ADS! Are you? | cases have little control in de- 
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Meet these National Truck Roadeo winners! Left to right: Norman Hulker, 
€laxon Truck Lines, Inc., Frankfort, Ky.—3rd in Tractor, tandem-axle, semi- 
trailer class. Guern’ Royster, P.I.E., Oakland, Calif., 2nd in Tractor, single-axle, 
semi-trailer class. Albert Pomahatch, Merchants Motor Freight, Inc., St. Paul, 
Minn.— 1st in Tractor, single-axle, semi-trailer class. Kenneth A. Folck, Lee and 


oo Eastes, Inc., Portland, Ore.—2nd in Straight truck class. 
Tyas i i 
; TRUCKS 

Mant Wan 


FLASH FROM NATIONAL TRUCK ROADEO, CHICAGO: 


6 out of 9 winners drove Dodge “Job-Rated” trucks in 
events in which Dodge trucks were entered. 





< A.E. Harris, Great Southern 
Trucking Company, Jack- 
sonville, Fla.—3rd in Straight 
truck class. 


* * * 


J. Clark Gilbert, Inland 
Motor Freight, Spokane, 
Washington—3rd in Tractor, 
single-axle, semi-trailer class. 











59 out of 97 competing state champions chose Dodge 
in these events — first choice by more than 2 to 1 over _ dling ease, visibility, performance, and braking. 























| all other makes combined. Last year, 49 out of 86 chose Profit by the experiences of the nation’s best drivers. 
| I Ht . . 
| Dodge! Each was free to drive any make truck. Put your confidence in Dodge “Job-Rated” trucks — the 
| These champions chose Dodge for outstanding han- “Choice of Champions!” 
ACROSS THE COUNTRY, THESE STATE CHAMPIONS WON WITH DODGE “‘Job-Rated” TRUCKS 
i in 27 of 34 states MINNESOTA—Carl Moyer, Glendenning 10WA—Tony Bauer TANDEM-AXLE SEMI-TRAILER EVENT 
pier: Regs 4 Dod Motorways, Inc. KANSAS—Wesley Peters, Columbia Truck ALABAMA—Early Bass, Murray Motor Transport 
orang reacess Greve Neage NEBRASKA—Cecil Shephard, Highway Leasing, Inc. CALIFORNIA—Arthur Shinn, U. S. Navy— 
“Job-Rated” trucks: Motor Freight : KENTUCKY—Wnm. B. Morgan, Silver Fleet Mare Island Navy Yard 
NEW MEXICO—Geo. M. Benavides, Hill Motor Express FLORIDA—R. B. Strickland, Red Wing 
STRAIGHT TRUCK EVENT Lines, Inc. . MARYLAND—Wm. Heiser, The Davidson Transfer Carriers, Inc. 
ALABAMA—Melvin Speegle, Harvey Ragland Co. was —_— Perius, Cloverdale and Storage Co. OS Murphy, Arrowhead 
_ McCord, Signal roducs MIN —AI Pomahatch, Merchants Moto reigntHines, Lid. 
) ag ay matali OREGON—Kenneth A. Folck, Lee & Eastes, Inc. gg en ae : KANSAS—Frank P. Stark, Pacific Intermountain 
CONNECTICUT—Louis Donatelli, Associated TENNESSEE—Renford W. Shoulders, Super MISSOURI—Hoge Steinert, Dohrn Transfer Co. Express 
Service Motor Freight Co., Inc. KENTUCKY—Norman Hulker, Claxon Truck 
Transport, Inc. ~ ggteeds NEW HAMPSHIRE—Granville Granger, Blue fioen tae 
a oe Se See “uaa Line Express, Inc. MARYLAND Jesse Albright, City Express, Inc 
Trucking Co. velgetenes, Lie. NEW MEXICO—Geo. Wallace, Jos. Harris a ce Serene, Wee. 
VERMONT-—Allyn C. Kennedy, Hathorn MASSACHUSETTS—Ed. F. Eaton, 
IDAHO—Leonard Franklin, Consolidated T tc Truck Lines Hemingway Bros. Interstate Trucking Co 
Freightways MINGTON-—Walter Decker, Inland M TENNESSEE—Don Tinker, Rutherford MICHIGAN—Melvin L. Watkins, Darling 
ILLINOIS—Robert Smith, Geo. F. Alger Co. ee Cam, ene Sater Freight Lines Freight, Inc. ' 
10WA—Jack Boley, Winston & Newell Co. WISCONSIN a ne VERMONT—Linwood Law, St. Johnsbury MISSOURI—Ben Winterberger, Dohrn Transfer Co. 
KANSAS—Fred Boetjer, Pacific Intermountain — Trucking Co. NEW MEXICO—Richard R. Orozco, Hill Lines, Inc. 
Express mh te. VIRGINIA—Vernon R. McDowell, The Transport OREGON—Charles Andregg, Inland Motor Freight 
Motor Express ALABAMA—John Bates, Harvey Ragland Co. WASHINGTON—J. Clark Gilbert, Inland Transport, Inc. 
MAINE—Russell G. King, St. Johnsbury CALIFORNIA—Guern Royster, Pacific Inter- Motor Freight WASHINGTON—Frank Koreis, Pacific Highway 
Trucking, Inc. mountain Express WEST VIRGINIA—Gerald Eddy, Suburban Transport 
MICHIGAN—Marino Gaggini, Norwalk Truck GEORGIA—3. H. Boyd, Central Truck Lines Motor Freight, Inc. WEST VIRGINIA—Ellis C. Alexander, Smith 
Line Co. INDIANA—Walter R. Cline, Ellis Trucking Co., Inc. WISCONSIN—Melvin Krueger, Motor Cargo, Inc. Transfer Corporation 
| FOR CHAMPION PERFORMANCE...DRIVE 

















DODGE Wika TRUCKS 
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Used-Car Auction Prices 











Market Trend 


For the fourth straight week used-car prices showed a decline as 
last week’s overall average figure dropped to $910, a slide of $16 from 
the previous week’s total. The loss of $16 was the largest weekly 
decline since early in July. 

Most severe decline of the week was the $69 drop in the average 
price of ’51s. Another sharp loss was the $21 skid in the price of '49s. 
Only '50s managed to resist the trend by posting a gain of $1 over 
the preceding week’s average. 

The rest of the list lost ground with ’41s and '48s dropping $5, ’46s 
off $4, ’47s down $13 and '42s off $10. The overall average of $910 was 
the lowest in almost four months. 

Apparently the lower level of prices was more attractive to buyers, 
however. Of the 2,035 units offered at 11 representative auctions last 
week, 1,397, or 69 percent, were sold. In the preceding week at the same 
auctions, 1,316, or 64 percent, of the 2,071 offerings were sold. 

Prices marked with an * indicate a unit equipped with 
automatic transmission or overdrive. 





yy y $1,055*, $1,175, $1,200, $1,205*, $1,500* 
DENVER '42 sedan $255. 

(Denver Auto Auction, Inc. Sale every | CADILLAC—’51 (62) sedan, $3,695*, §3,- 
Tuesday at Littleton, Colo. Prices are for 975*. °49 (61) sedan, $1,850*, tat 
sale of Oct. 23.) an (62) sedan, $1,760*, $1,765* "47 

(Prices steady, Demand better than | (62) sedan, $1,525*. 
previous two weeks. Sold 183 units out | CHEVROLET—'51 Bel-Air, $2,200*, _ $2,- 
of 271 offerings.) gt BE gm Ag a ge eh aad 
BUICK—'51 RM sedan, $2,400*, $2,575*;| $1450, $1,550, $1565: ton pickuh 

Super Riviera sedan, $2,315*, $2,385*, $1,400, $1,460, $1,135. $1,440, $1,445. 

$2,415*. '50 Super sedan, $1,285, $1,250, "50 Bel-Air, $1,650; SL Deluxe sedan, 

$1,520, $1,685*, $1,730*. '49 Super sedan, $1,215, $1, 340°, 5, "49 SL 





$1,400*. 





“BREAK-IN"/ 
PERIOD / 








DRAIN PLUCS 


U. Abrasive metal particles that flake off 


moving parts and circulate in the lubricant 
cause serious damage to intricate gears, bear- 
ings and valves in modern automotive trans- 
missions. 


A powerful magnet in the Lisle Magnetic 
Plug traps and holds this abrasive metal — 
practically eliminates premature transmission 
failures from this common cause. 


We will be glad to furnish a sample plug 
for testing if you will advise the size and type 
of Lisle Plug you want. 




















Nov. 1951 October Sept. 

Model (to date) 1951 1951 
1951 $1,875 $1,944 $1,945 
1950 1,412 1,411 1,411 
1949 1,148 1,169 1,162 
1948 887 892 896 | 
1947 730 743 751 
1946 664 668 673 
1942 288 298 316 
1941 276 281 294 | 
Overall ‘ 
Average $ 910 $ 926 §$ 931 


(The above figures are averages of used-car auction prices, all 
makes and models, carried regularly in Automotive News.) 


Average Used-Car Prices 


(Compiled by Automotive News) 











nesday. Prices are for sale of Oct. 24.) 


suburban, $1,675; SD club coupe, $1,410. 
(Sold 142 units out of 187 offerings.) 


’49 Deluxe 4-dr., $1,095, $1,090; SD 4- 





| 


| 





RESLE 00 : 


CLARINDA, IOWA 








| CHEVROLET—'51 SL Deluxe 2-dr., $1,-| 2-ar.. $315, $300, $255; club coupe, $155. 
590, $1,450; Bel-Air 2-dr., $1,760; conv.,| 40 4-dr., $180; coupe, $150; club coupe, 
$1,680. ‘50 SL Deluxe 2-dr., $1,410, $190. °39 2-dr., $145. 
$1,440*. ‘49 SL Deluxe 4-dr., $1,205. | oro 1DEBAKER—’50 Champion conv., $1,- 
'48 FM 2-dr., $795. 47 SM 2-dr., $685;|~ 960. °49 %-ton pickup, $1,020. '47 Cham- 
FM 4-dr., $735. | pion 2-dr., $930; 4-dr., $955. 46 %4-ton 
| CHRYSLER 51 NY 4-dr., $2,500*. '48/ pickup, $655. ‘41 4-dr.. $180; %-ton 
NY 4-dr, $800; Windsor 2-dr., $910. pickup, $285. °40 2-dr., $150. 
DeSOTO—'51 Custom 4-dr., $2,075, $1,900. 
*49 Custom 4-dr., $1,300. ’48 Custom 4- 
dr., $840; Deluxe 2-dr., $700. CONCORD, MASS. 
DODGE—'49 Coronet 4-dr., $1,235; Way-| (concord Auto Auction, Inc. Sale every 
farer 2-dr., $955. "47 Deluxe 4-dr., $655. | Monday and Friday. Prices are for sales 
sone $175. ‘- " lof Oct. 19-22.) 
‘ORD—'51 Custom (8) 2-dr., $1,525, $1,- 5 
675°; Victoria, $2,145*. '50 Custom (8)| , (Downward trend noted on all but 
2. gs 9 fancy pieces in the $600-$1,000 bracket. 
2-dr., $1,025, $1,225*. "47 SD (8) 2-dr., 4 i t of 362 offerings.) 
$610, $595. '46 SD (8) business coupe,| Sold 254 units out o “ 
$495. '41 (6) 2-dr., $135. | BUICK—’51 Special 2-dr., $2,130. '50 Su- 
FRAZER—’48 Manhattan 4- dr., $510*. per sedan, $1,675*; Special sedanet, $1,- 
HUDSON—’49 4-dr., $775. 350*. °49 RM sedanet, $1,275*; conv., 
KAISER—’51 4-dr., $1,345; 2-dr., $1,550"; $1,270*, $1,300*. °46 Super sedan, $780: 
Henry J 2-dr., $820, °49 4-dr., $700. sedanet, $710. °42 Super sedan, $450. 
MERCURY—’51 2-dr., $2.260*, $2,180*. '50| °41 Special sedanet, $105. ‘40 Super se- 
4-dr., $1,380, $1,415, $1,440*. °49 2-dr.,| dan, $180. 
$1,055*, $1,085, $1,120*, $1,190". | CADILLAC—'50 (61) club coupe, $3,000*. 
| NASH— 51 Rambler conv., $1,105. ‘50 "49 (62) sedan, $2,210*. '47 (60) Spe- 
(600) 4-dr., $1,095*. cial sedan, $1,550*. '46 (62) sedan, 
OLDSMOBILE—’51 (98) Holiday, $2,615* $985*, $980°*. 
"49 (98) 4-dr., $1,370, $1,305*; (76) 2- | CHEVROLET—’51 Deluxe club coupe, $1,- 
dr., $1,085. '48 (98) 4-dr.. $900*; (66)| 725%; sedan, $1,650*; FL Deluxe sedan, 
club coupe, $710. '46 (66) 4-dr., $600. | $1,715; %-ton pickup, $1,125, $1,250. °50 
PLYMOUTH—'51 Cranbrook club coupe, | SL Special club coupe, $1,280; FL Special 
$1,705. '50 Deluxe 4-dr., $1,265. sedan, $1,205; SL Deluxe conv., $1,275; 
| PONTIAC—’51 Chieftain (8) Deluxe 4-dr., | sedan, $1,400, $1,385*, $1,450. "49 SL 


BUIOK—’50 Super 4-dr., $1,520*; Riviera r., $1,200; suburban, $1,465. '48 station 
4-dr., 2 at $1,750; Special 2-dr., $1,285; wagon, $805. ’°47 SD 4-dr., $780; Deluxe 
4-dr., $1,315*. °49 Super 4-dr., $1,295, 4-dr., $600. °46 Deluxe 4- dr., $660, $735. 
$1,190*, $1,150, $1, = ‘47 RM 2-dr., 42 SD 4-dr., $250. '41 4-dr., $190. ’39 
$685, $625; conv., $585. 4-dr., $185, $135. "38 4-dr., $105. 

CADILLAC—’50 (62) 4- dr., $3,050*. '47| ponNTIAC—’50 SL (8) 4-dr., $1,695*. °47 
(61) 2-dr., $1,185. Torpedo (8) 4-dr., $680, $675. 41 SL (8) 
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| Deluxe sedan, $975, $1,000, $1,020, §1 

| 060, $1,090 48 FL aerosedan, $195, 
$820, $875. ‘47 SM sedan, $68uU, $710, 
$735. '46 SM sedan, $485, $49, $515. ‘41 
sedan, $405. 

CHRYSLER—’'51 NY sedan, §$2,505*, §2,- 
510°, $2,560*, $2,625*, $2,655*, $2,545*; 

Windsor sedan, $1,865*, $1,970*, $2,225*. 
‘50 Windsor sedan, §$1,595*, $1,600", 
$1,640*, $1,715*. °47 Windsor sedan, 

| §$810*, '46 Windsor sedan, $535*, $700* . 

| DeSOTO—'51 Custom sedan, $2,170*. ‘50 $910 $926 $931 
Custom sedan, $1,540*, ‘49 Custom se- 
dan, $1,305* 

DODGE—’'51 Meadowbrook sedan, $2,080* 

50 Meadowbrook sedan, $1,460" 48 
%-ton pickup, $675. 

FORD—’'51 Victoria, $1,915*, $2,095*, $2,- 
150*, $2,250°; station wagon, $2,100"; 
Custom (8) sedan, $1,525, $2,020*; %- 
ton pickup, $1,250. ‘50 Custom (8) se- 
dan, $1,105*. '49 Custom (6) sedan, $895, Sept 
$910, $925. '48 (8) sedan, $675, $735. '47 
(8) sedan, $600, $610, $675, $680. ‘46 
(8) sedan, $470. ‘41 (8) sedan, $310, 
$385. 

LINCOLN—'49 Cosmopolitan sedan, §$1,- 
325*; Standard sedan, $995, $1,185. 

MERCURY—’51 sedan, $1,795, $1,835", 
$1,970*, '47 sedan, $550, $735. i ; 

NASH—’51 Rambler conv., $1,375*, §$1,- $2,350*. °50 Chieftain (8) 4-dr., $1,300 
655. '50 (600) sedan, $1,040*, $1,085~. ’49 Chieftain (8) 2-dr., $1,240*. | 
‘49 (600) sedan, $900*. STUDEBAKER—’50 Commander 4-dr., $1,- | 

OLDSMOBILE—'51 (98) Holiday, $2,600*; 060%, $1,155*, $1,210*; Champion 2-dr., 
(88) Holiday, $2,505*; (98) sedan, $2,-| $995*, $1,040*; Land Cruiser 4-dr., $1,- 
335*, $2,425*. ‘50 (98) sedan, $1,600*, 205*. '47 Champion 2-dr., $650*. 
$1,695*, $1,710*, $1,765*. °49 (76) sedan, , re a 555* 
$1,140*. °47 (78) sedan, $700*, gsoo*, || W/LLYS—'49 Jeepster, $555 

PLYMOUTH—'51 Belvedere, $2,015; Savoy, , 

1,850; Cambridge sedan, $1,525, $1,575, OAKLAND, CALIF. 

$1,585, $1,690, | $1,735. 50 SD sedan,/ (4 1, Pollock Auto Dealers Wholesale 
$1,296, $1,310, (49 suburban, $1,230; SD | auction. Sale every Wednesday. Prices are 
sedan, a 48 sedan, $760, $775. "47 | tor sale of Oct. 24.) 

sedan, $415. } * . 

PONTIAC—’51 (8) Catalina, $2,420*, $2,- | (Sale active and prices strong to 
480*, $2,500*; conv., $2,400*; Chieftain | steady, although off some on ’51s.) 

(6) sedan, $1, 845°, "$1, 900. '50 SL (8) | BUICK—’50 Special 4-dr., $1,665. '49 Super 
sedan, $1, 515°. "49 Chieftain (8) sedan, 2-dr., $1,465; Special sedanet, $1,425*, 
$1,080*. ‘48 (8) sedan, $955*. °'47 (6) $1,245; RM 4-dr., $1,450, $1,350. '48 Su- 
sedan, $715. '46 (6) sedan, $470. per station wagon, $1,010; conv., $1,010; 

STUDEBAKER—'50 Champion sedan, §$1,- 4-dr., $1,050. '47 Super 4-dr., $885. °46 
050. '41 sedan, $300*. Super 2-dr., $835, $900; 4-dr., $950; 

WILLYS—’51 %-ton pickup, $1,670; sedan Special 4-dr., $675. °42 2-dr., $250. ‘41 
delivery, $1,080. '50 %-ton pickup, $820; coupe, $305, $200; club coupe, $230; 
Jeep, $695. °49 station wagon, $810*; sedanet, $270, $260. '40 4-dr., $175, $200. 
Jeep, $600. '46 Jeep, $420. *39 coupe, $120. 

MISCELLANEOUS—’51 GMC 2-ton truck, |CADILLAC—’50 (61) club coupe, $3,000; 
$2,100; GMC %-ton pickup, $1,035, $1,- 4-dr., $3,045, $3,025; (62) 4-dr., $3,325*, 
200, $1,215. $3,070". '49 (62) 4-dr., $2,385*, $2,375*, 

$2,260*; club coupe, $2,075; conv., $2,- 

EBENSBURG., PA 695*, '48 (62) 4-dr., $1,855*; conv., $2,- 

? ‘ | 105%. °47 (62) club coupe, $1,670*; conv., 

(Ebensburg Auto Auction Co. Sale every; $1,600*, $1,550, $1,500. °46 (62) 4-dr.. 

Thursday. Prices are for sale of Oct. 25.) | $1,265%; (61) 4-dr., $1,130*. °42 4-dr., 
(Dealers’ inventories down; prices | $480. 
steady. Sold 87 units out of 137 offer- CHEVROLET—’51 SL Deluxe 4-dr., $1,- 
ings.) 930*; Bel-Air, $2,030; 2-dr., $1,720. °50 

BUICK—'51 Super Riviera 2-dr., $2,575". SL Deluxe 4-dr., $1,675*, $1,590*; conv., 
’50 Super Riviera 2-dr., $1,790; Riviera $1,650; FL Deluxe 4-dr., $1,445, $1,340; 
4-dr., $1,770. ’48 Super sedanet, $1,140. Bel-Air, $1,660, $1,650. ’49 SL Deluxe 
‘47 —— 4-dr., $780. '46 Super sedanet, 2-dr., $1,255; conv., $1,360. ’48 FM club 
$705 coupe, $1,090. '47 FM 4-dr., $900; FL 

CADILLAC—'48 (61) 4-dr., $1,790*. aerosedan, $895. °46 FM conv., $775; 

CHEVROLET—’51 SL Deluxe 4-dr., $1,- 2-dr., $785; %-ton pickup, $705. ‘41 2- 
690*; 2-dr., $1,685", $1,655", $1,605. 50| dr., $340, $290, $150, $230; club coupe, 
Bel-Air, $1,600; conv., $1,385; SL Deluxe | $425, $310. °40 club coupe, $295; 2-dr., 
4-dr., $1,295; SL Special club coupe, $1,- $125. 

260, $1,175. ‘49 SL Deluxe 4-dr., 2 at | CHRYSLER—’48 conv., $900. ‘41 coupe, 
$1,150; %-ton stake, $760; pickup, $820. $290. '40 4-dr., $165. 

‘48 FL aerosedan, $1,025; 4-dr., $950; | DESOTO—’50 Custom 4- dr., $1,610, $1,635; 
FM 4-dr., 2 at $875; 2-dr., $830. °47 Deluxe 4-dr., $1,510 $1,575. °48 4-dr., 
FL aerosedan, $800; FM 4-dr., ng $1,000. °46 4-dr., $770. ’41 4-dr., $145. 
$735; club coupe, $680. ‘46 FM 2-d DODGE—’51 Coronet 4-dr., $1,925. ’'50 
$680; FL aerosedan, $740, $620. °41 MD Coronet club coupe, $1,560; 4-dr., $1,705. 
club coupe, $325. 748 Custom 4-dr., $1,025; (8-pass.) 4-dr., 

CHRYSLER—’50 Windsor Newport, $1,855; $810; Deluxe 4-dr., $885. '42 coupe, $395. 
4-dr., $1,540. °46 Windsor 4-dr., $725; °39 4-dr., $105. 

NY 4-dr., $575. FORD—’51 Deluxe (8) 2-dr., $1,470. '50 

DeSOTO—'48 Custom 4-dr., $940. '46 Cus- Custom (8) 4-dr., $1,300, $1,440; 2-dr., 
tom 4-dr., $600. $1,260; club coupe, $1,360; Custom (6) 

‘50 Meadowbrook 4-dr., $1,370. 2-dr., $1,320. ’°49 Custom (8) 4-dr., $1,- 
"49 Coronet 4-dr., $1,200. 110, $1, 050; club coupe, $1,025, $1,080, 

FORD—’51 conv., $1,700; (6) %-ton pick- $1,225; 2-dr., $1,260, $1,010,’ $1,030; 
up, $1,120. °50 Custom (8) 2-dr., $1,215. conv., $1,275; station wagon, $1,310. 
’49 Custom (8) 2-dr., $995, $850; Deluxe *48 Deluxe (8) business coupe, $800, '47 
(8) 2-dr., $970. °47 Deluxe (8) 2-dr., SD (8) 2-dr., $760; 4-dr., $820, $740, 
$775; %-ton pickup, $440. "46 SD (8) $730; Deluxe (8) 2-dr., $810; Deluxe (6) 
station wagon, $590; 4-dr., $575; Deluxe 2-dr., $665; 4-dr., $640. '46 4-dr., $615, 
(8) coupe, $460; Deluxe (6) 2-dr., $550; $575; coupe, $650; (8) club coupe, $525; 
%-ton ——— truck, $555. °40 Deluxe (8) 2-dr., $660. '41 %-ton pickup, $320. 
(8) 2-dr., $160. *40 Deluxe (8) club coupe, $200; 4-dr., 

KAISER—’51 Henry J (6) 2-dr., $1,040*. $125. °39 coupe, $110. 

"49 Deluxe 4-dr., $850; Special 4-dr., | FRAZER—’47 Manhattan 4-dr., $680. 
S755. HUDSON—’46 (6) 2-dr., $460. "41 Commo- 

MEROURY—'49 4-dr., $1,150*. °47 4-ar., dore 4-dr., $155, $100. 

KAISER—’51 Henry J 2-dr., $1,165. °48 

NASH "49 (600) 4-dr., $950. '46 (600) 4- 4-dr., $660 

$500. *41 Ambassador 4-dr., $175. LINCOLN— 49 4-dr., $1,310. °46 Continen- 

OLDSMOBILE "45 (98) conv., $1,005*. tal club coupe, $1, "410 
'46 (6) 4-dr., $705. ’41 (76) 4-dr., $255*. | wERCURY—’50 club coupe, $1,620; 4-dr., 

PLYMOUTH—’51 Cranbrook 4-dr., $1,700. $1,660, $1,390. ‘49 conv., $1,410. '42 
"50 suburban, $1,325. °49 SD 4-dr., $1,- 2-dr., $300; 4-dr., $415. °41 station 
105, $1,085. "48 SD 4-dr., $925. '47 SD| wagon, $125. 
conv., $755. "39 4-dr., $50. °38 4-dr.,| NASH—’50 2-dr., $1,305. °42 2-dr., $175. 
$120. 41 4-dr., $105; club coupe, $140. 

PONTIAC—’51 (8) Catalina, $2,300*. ’48| gOLDSMOBILE—’50 (76) club coupe, $1,- 
(8) 4-dr., $1,255*, $1,100*: sedanet, $1,- 730; (88) 4-dr., $1,875*; 2-dr., $1,810*. 

275*. '48 SL (8) 4-dr., $1,080*; sedanet, 49 (98) 4-dr., $1,605*, $1,500*; conv., 
$1,050*. "42 (8) 4-dr., $255. '41 (6) se-| $1,620*; (76) club sedan, $1,210. °49 
danet, $290. (88) 4-dr., $1,435*. "48 (98) 2-dr., $910. 

STUDEBAKER—’50 Champion Deluxe 2- 47 (78) 4-dr., $685. °46 (98) 4-dr., $720. 
dr., $1,100*; 4-dr., $1,105. ’41 2-dr., $205, $305; club coupe, $300, 

$305; 4-dr., $300. 
MASON CITY, IA. PACKARD—'51 (300) 4-dr., $2,500*, $2,- 
if 365. °41 4-dr., $230. 
(Lapiner’s Car Auction. Sale every Wed- | PLYMOUTH—’51 club coupe, $1,700. ‘50 


train or plane reservations to and from 


Deluxe sedan, $1,140, 2 at $1,150, $1,20 
club coupe, $1,135, $1,250, $1,260; conv 
$1,255; FL Deluxe sedan, $1,115, $1,21: 
$1,220; FL Special sedan, $1,010. ’48 Fi 
sedan, $980; conv., $900; sedan, $85¢ 
1%-ton chassis & cab, $475; FM sedar 
$900, $830. '47 SM business coupe, $645 
sedan, $735; FM sedan, $780, $810, $825 
FL aerosedan, $875, $870; conv., $750 
$730. °46 FL sedan, $725; FM sedar 
$685, $715. '42 FL aerosedan, $370, $350 
SD sedan, $200, $210, $400; club coupe 
$420; MD business coupe, $330. ’41 1 
ton suburban, $135; sedan delivery, $125 
FL sedan, $355; SD club coupe, $125 
$400; sedan, $280, $350, $410; MD club 
coupe, $160, $240, $270, $335, $385 
sedan, $100, $120, $210, $220, $250, $400 
$260, $275. '40 Master (85) sedan, $170 
SD sedan, $180, $185, $245, $290, $310 
MD sedan, $345. '39 Master (85) sedan 
$105, $125, $215; MD sedan, $190. 
CHRYSLER—’50 Windsor sedan, $1,550: 
NY sedan, $1,580. '49 Windsor sedan 


$1,290. ’48 Windsor sedan, $885. '41 NY 
sedan, $135. 

DeSOTO—’51 Custom sedan, $2,100. °49 
Custom sedan, $1,265. '48 Deluxe sedan, 
$750. °46 sedan, $760, $675. '40 Deluxe 
sedan, $295. 

DODGE—’50 Coronet sedan, $1,665*. °'49 


Meadowbrook sedan, $1,200; Coronet se- 
dan, $1,350*; station wagon, $725. °48 
%-ton panel, $325, $375. '46 sedan, $730 

FORD—’51 Custom (8) sedan, $1,680*; 
conv., $2,050*; Victoria, $1,940*. ‘50 
Deluxe (8) sedan, $1,300; Custom (6) 
sedan, $1,160; Custom (8) club coupe, 
$1,325; Deluxe (6) club coupe, $1,140. 
"49 Deluxe (6) sedan, $930; (6) %-ton 
pickup, $525. °48 SD (6) sedan, $760: 
club coupe, $725; SD (8) conv., $890: 
Deluxe (8) sedan, $710. '47 (6) sedan, 
$500; (8) sedan, $600, $675. ’46 Deluxe 
(6) sedan, $525; SD (8) sedan, $575 
$600, $535; club coupe, $665. ’42 sedan, 
$175. °41 club coupe, $405; conv., $265 
"40 conv., $225; sedan, $110, $105, $260 
*39 coupe, $120; 2-dr., $110. °36 schoo! 
bus, $175. 

HUDSON—’51 Pacemaker sedan, 
’47 Super (6) sedan, $475. 


$1,490 
’46 Super (6) 


sedan, $400. °41 (6) sedan, $110. 
KAISER—’51 Henry J 2-dr., $960. °48 
sedan, $650. '47 sedan, $615. 
sedan, $1,- 


— = Cosmopolitan 
335 


MERCURY—'50 sedan, $1,500*, $1,450, $1, 
530*; club coupe, $1,500, $1,425; conv., 
$1,640. 

NASH—’46 (600) sedan, $525. 

OLDSMOBILE—’51 Super (88) club sedan 

$2,275*. '50 (98) sedan, $1,600*; (88) 

(Continued on Page 33, Col. »v 








Post-Convention 


CRUISES 


to the 


CARIBBEAN 


SS OCEAN MONARCH 
Sailing February 2 
7 days........$195 and up 


RMS MAURETANIA 
Sailing February 1 
18 days....... $495 and up 


DON'T WAIT 


Reserve accommodations NOW 
by writing N.A.D.A.'s official travel agent: 





Westheim Travel Service, Inc. 


1560 BROADWAY, NEW YORK 19, N. Y. 
(This agent is also authorized to handle your 
ew 
York, if you so desire.) 





y NAME PLATES 
\ PRECISION CAST . . . 
ELIMINATING ALL DIE COSTS 


Quontities as low os 100 may be 
ordered with original design for every 
job! Proof of design submitted for 
approval. Heovily plated. 


Write for details. 


G542 
JON CASTING Ce 
29th & McKean Sts. 








Philo. 45, Pa., Dept. A 
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rescence 

wagon, $900; Jeep, $500. ‘47 panel de-| 2-dr., $310. Bel-Air 1,895; 4-dr. 0 20° 

‘ ® livery. $400 ayes | HUDSON—'49 Commodore (8) 4-dr., $820". | $1,875*! gas 915*. '50 SL g1,20, Ra al 

se fe ar uction Pr | MISCEL ELL ANEOUS--‘51 GMC%-ton pickup ’48 Super (6) sedan, $875; Commodore | coupe, $1,125; sedan delivery, $905; FL 

ces $ (5) sedan, $930. "46 Super (6) sedan, | Deluxe 2-dr., $1,100, $1,115, $1,170, $1,- 
vs ; : 340. : 210, $1,225, $1,240, 1,275. 

ALBANY, N. Y. Noe. 51 sedan, $1,300. | CHRYSLER—’5 51 NY hub coupe, $2,890"; 

(Continued trom Pare 92 ie : 3 : 4INCOLN—'49 conv., $1,100%. 4-dr., $2,975*, 2 at $2,775; Windsor club 

g 2 (Tim Anspach’s Dealers Auto Auction. |} MERCURY 51 sedan, $1,920. ‘50 sedan, | coupe, $2, 260; 4-dr $1,900; Windsor 

: a : ; Ee Sale every Monday. Prices are for sale of $1,375. ‘49 sedan, $1,090, $1,000*. 46} Deluxe club cot 2'525*: 4-4 25 

jan, $1,600*, '49 (S88) sedan, $1,250*, $S00 FM 2-dr $765 -ton pickup, | Oct. 22.) sedan, $425 f Des he ape, $2,525 ; 4-dr., $2,325 

1 “278°: (76) sedan, $1,315*; (98) sedan $550. ‘42 FL aerosedan, $275; FM 2-dr @ |NASH—'47 (60 "4 B | a meee ee _ oe 
1'275*. °48 (98) sedan, '$1,100*. °46 $275 , (Market thawed out and prices rose / (600) sedan, $650. ‘46 (600)| coupe, $1,520; 4-dr., $1,580. 

78) sedanet, $720; (76) sedan $630°. D a stg a - Pee : from $25 to $50 over the previous week, othon: $530; Ambassador sedan, $400. | DODGE—'51 Diplomat, $2,325. '48 Deluxe 

{1 (98) conv. sedan, $185*. "40 (98) eSOTO—'50 Custom 4-dr., $1,600 except on °51s. Sold 89 units out of 112 ° fOBILE—'50 (98) sedan, $1,780*.| 4-dr., $735, $770. °47 Custom club coupe, 
edan, $125, $155, $200: (70). sedan, | DODGE—'51 Diplomat. §2,100; Coronet |_fferings.) | 49. (88) club coupe, §1,260*, $1,350"; | $755; business coupe, $500. 

$170.” ; i : ‘| club coupe, $1,925. ‘49 Coronet club | BUICK—'51 Super 4-dr., $2,420; Riviera] {76) Sedan, $1,260. °48 (98) conv., $900*. | FORD—'51 Custom (8) club coupe, $1,640; 

, _ ’ ; . coupe, $1,025; Wayfarer roadster, $850 coupe, $2,300*. ‘50 Special sedan, §$1,- ae she” ed — Oe Victoria, $1,875, $1,925, $2,175*; 2-dr 

PLYMOUTE— 61 Belvedere, 52.100; Cam- %-ton pickup, $585 | 350°; Super Riviera coupe, $1,825"; P soeea, sae r $1,690, $1,705, $1,725; 4-dr., $1,610 
sooo Sie0s; ah compe Me 210 "48 | FORD—'51_conv., $1,725; %-ton pickup, | 4-4T., $1,650*. "49 RM sedan, $1,440° Oy ab see a ON any 32;125*, (49 | $1,650, $1,660, 2 at $1,670, §1.795, 
oo i oun $610; sedan $830: $1,150; Custom (8) 4-dr., $1,750, $1,- | $1,240° ; _conv., §1,375*; Super conv., PLY MouTee ne cs a poo gn al ao a 50 Deluxe (8) 4-dr., $1,135; 
3D conv., $825. '47 Deluxe sedan, $575. | 875°; 2-dr., $1,775, $1,780, $1,725, $1,- | Loe ge 47 Super conv., $760. ’41 Spe-| $1600; suburban, $1,960; Cranbrook o. HU DSON . + women k 95 
‘6 SD club coupe, $600; Deluxe sedan,| 700. $1,660, $1.625;, Victoria, $2,050, | lal 4-dr., $230. dan, $1,710. '47 Deltixe sedan, $610. '46| 49 Super (6) 4.dr. $960. 448 Chinen: 
$600, $450, $650. "42 SD sedan, $275. '41 $2,000; club coupe, $1,705; Deluxe (8) | CADILLAC—'49 (62) sedan, $2,275*. ‘48 SD 2-dr., $500. : , dore (3) 4-d ‘ 880 he * a 
SD sedan, $250; Deluxe sedan, $300, a fe gg ‘ere yy $1,- | _ ax $1,900". °36 (75) (7-pass.) | PONTIAC—’51 SL (8) sedan coupe, $2,-| $100 =, 2 , $935. °42 2-ar., 
$260; conv., $285. '39 sedan, 0. or? ata we 005. ° ustom | 4-dr., $150 070*. '47 Torpedo (8) s ; ; ; ‘R— 

PrONTIAC—’51 pool pn vost Site (8) 2-dr., $1,075, $1,160*, $985; 4-dr., CHEVROLET ‘51 SL Deluxe sedan, §$1,- STUDEBAKER. "50 Guampten Bo wag $1.- Samay. ms = a eee . =e. Th* 
81475, 40 Chieftain (6) Standaed club | $4;105,, $1.000, $950. 48 SD (8) 4-dr.,| 700, $1,575, $1,640; FL Deluxe sedan,| 125, $1,210. '49 Commander sedan, $910.|  2-dr.. $1,985: 4dr. Go3ane nt oe eat 
$1,475. AC eftain Standard clu $900; 2-dr., $900. '47 SD (8), $810, $850; | $1,900*; Bel-Air, $1,910*. '50 SL Special ‘48 Commander sedan, $970 : —, ee ow 
$2,080 ‘sh ae bt a ..” business coupe, $550. 46 Deluxe (8) 4-| sedan, $1,160; SI Deluxe Bel-Air, $1,- | WILLYS—’48 panel, $470 me a 500. s 
poy =! a7 st (8) sedan, $850: “6 dr., $550. | 650°, $1,645; club coupe, $1,330. '49 SL | MISCELLANEOUS—'49 GMC %-ton pick- 550*; Seuiiiar coins wapen $1,300 vse 
conv., $840, '46 Torpedo (8) sedanet, | KAISER—'51 Special 4-dr., $1,450 ae Me atin be eee: | up, $625. | Rambler station wagon, $1,255". 
$650, $780; SL (8) sedan, $635. '42| LINCOLN—'49 2-dr., $1,125. | $1,600: SE Deluxe sedan, €1.150° Bi. moe. | OLDSMOBILE—’51 (88) 2-dr., $2,530*, 
(8) sedan, $335. °41 (6) conv., $215; | MERCURY—’51 club coupe, $2,180; 4-dr.,| cial sedan, $1,090. ‘48 wat Dae. See. AMARILLO, TEX. =. 7: 2 ad $1. ~ $2, 625° ioe ~¥f 
sedan, ‘> . = $240; | (8), sedanet, $2,180, $2,130; 2-dr., $2,060. ‘50 conv.,| ‘47 FL sedan, $800; FM station wagon, (Amarillo Auto Auction, Sale every Fri- 570° $2,675°._ $2, = = (88) -6t., $1, 
sie. 39 (6) sedan, $130; sedan, gad $1,500; 2-dr., $1,400. "48 4-dr., $530. F SM club coupe, $660. '41 sedan, | day. Prices are for sale of Oct. 26.) 275%. '48 Q-ar, $750." ee seer 

85. 880. 80, $280. ™ KA ona’ : 

STUDEBAKER—’51 Champion sedan, $1,- | OLDSMOBILE—'51 (88) Super 2-dr., $2,- | CHRYSLER—'49 Windsor conv., $1,250*. | 340 ae Kista tor eaghgibeve wae, ee. St (200) 4-dr., $3,060. °49 
110. '50 Land Cruiser sedan, $1,450*. °49 250, $2,360". '50 (88) 2-dr., $1,650". '49| ‘46 Royal sedan, $560. BUICK—’51 Special 4-dr., $1,905. '50 Super | PLYM our nH 
Land Cruiser sedan, $1.005. °48 Gom-| (88) 2-dr., $1,100. | DeSOTO—'49 Deluxe sedan, $1,350. conv,, $1,375; Riviera coupe. 5°. chub couee caate, $1,900; Cran- 

*, . ° R iad. | Z : ; # 1,375; Riviera coupe, $1,675*: brook club coupe, $1,765, : 
mander conv., $875*. ’'47 Champion busi- | PLYMOUTH—’49 SD 2-dr., $1,175; _ Deluxe DODGE—'51 Coronet conv., $2,060*; Dip- 4-dr., $1,175, $1,575*, $1,750*. °49 Super brid 4- r oe 
ness coupe, $450; Champion sedan, $750°. 4-dr., $870. 48 SD 2-dr., _— 4-dr., lomat, $1,900*. 4-dr., $1,160; sedanet, $1,200*. '48 °-ar. PONTIAC ty $1. 575, $1,595, $1, 705. 

WILLYS—’50 station wagon, $950. 790, 40 Roadking 2-dr., $17 FORD—'51 Custom (8) sedan, $1,600*. '50| $615, $825. fee "| (6) San. 68.008" a8’ teen 
5 ae Fi - PONTIAC 51 Chieftain (8) Q-dr., $2,210*. Deluxe (6) 2-dr., $1,140; Deluxe (8) | CADILLAC—’51 (62) 4-dr $3,860*. ’50 dr. $1 220: aa or yam RS 

MISCELLANEOUS—'48 Anglia 2-dr., $270 "50 Chieftain (8) 4-dr., $1.475. “47 SL} club coupe. $1,000; Custom (8) conv.,| (62) 4-dr., $2,990", $3,100, '49 (62) a ee, en Se, 

(8) 2-dr., $860. 40 SL’ (6) 2-dr., $275.| $1,550. '49 Custom (8) statio a , {20; 52,35 , DEB 
DANVILLE, VA. “igor Com ‘51 Land Cruiser’ 4-dr.,| $1,030; sedan. 875". ‘48 (6) Eis | ——a ae | Ee eat Champion dr" $1130; 
. 5*; Commander 4-dr., $1,780. pickup & plow, $750. '47 SD (8) 2-dr.. | CHEVROLET—’51 SL Deluxe club 1 od * oe 
(Danville Auto Auction. Sale every Wed- | LYS—-’50 Jeeps R75.” station | hae” san Pee | a ae e club coupe, 4-dr., $925, $1,055, $1,150. °49 Cham. 
nesday. Prices are for sale of Oct. 24.) WILLYS—'50 Jeepster, $875. '49 station’ $600, $595. ‘46 SD (8) 4-dr., $700. 40! $1,730*, $1,825*; 2-dr., $1,600, $1,645; | pion club coupe, $935. a4 


(Sold 86 units out of 107 offerings.) 


BUICK—’41 Special 4-dr., $175. '39 4-dr., 
$180. 
CHEVROLET—'51 SL Deluxe 2-dr.. $1,- 


230, 
FL 
FL 
SL 


750*, $1,650 ’50 SL Deluxe 2- dr., $1, 
$1,295; 4-dr., $1,210; Bel-Air, $1,450; 
Deluxe 2- dr., $1, 400, $1,430*. 49 
Deluxe 4-dr., $1,130; 2-dr., $1,150 
Deluxe 4-dr., $1,090; 2-dr., $1,090. °48 
FL 4-dr., $820; aerosedan, $765; FM 
4-dr., $790; conv., $700. °47 FL aero- 
sedan, $1,000, $880. '46 SM 2-dr., $720; 
FM club coupe, $780; 2-dr., $750; FL 
aerosedan, $825, $740. °41 MD 2-dr., 
$310, $195. °40 coupe, $200. 
DODGE—’49 Wayfarer roadster, $800. 
4-dr., $650. ’42 coupe, $215. 
FORD—’51 Custom (8) 2-dr., $1,510, $1,- 

550; Victoria, $2,060*. 50 Deluxe (6) | 

2-dr., $1,130; Custom (6) 4-dr., $1,120, 

$1,095; Custom (8) 4-dr., $1,290; club 
coupe, $1,290; conv., $1,130; 2-dr., $1,- 

265; Deluxe (8) 4-dr., $1,265; 2-dr., 

$1,190. °49 Custom (8) 2-dr., $1,090; 

club coupe, $1,160, $990; Deluxe (8) 2- 

dr., $1,070, $1,060. °48 SD (8) 4-dr., 

$800; 2-dr., $850; club coupe, $700. °47 

SD (8) coupe, $745; SD (6) 2-dr., $635; 

SD (8) 2-dr., $660; 4-dr., $630. '46 SD 

(8) club coupe, $700; 2-dr., $745. 

(6) club coupe, $300. 
HUDSON—’42 4-dr., $315. 
MERCURY—'49 club coupe 

club coupe, $790. 
OLDSMOBILE—’50 (88) 4-dr., 

49 (88) club coupe, $1,270*. 
PLYMOUTH—’51 Cranbrook 4-dr., $1,600, 

$1,450. 50 SD 4-dr., $1,270. '49 SD 4- 

dr., $1,210; club coupe, $1,165. °48 

4-dr., $850. '46 SD club coupe, $720. 

SD 4-dr., $150. °40 SD 4-dr., $150. 
PONTIAC—’50 (8) 4-dr., $1,580*. '47 

2-dr., $880. ’46 (8) 4- dr., $630. 
WILLYS—’49 station wagon, $960. 


N. PLAINFIELD, N. J. 


(Lebanon Auto Auction. Sale every Wed- 
nesday. Prices are for sale of Oct. 24.) 
(Market off slightly due to rain. Sold 
71 units out of 125 offerings.) 
BUICK—’50 Super Riviera coupe, $1,815; 
sedan, $1,675, $1,820*. '49 RM Riviera | 
4-dr., $1,435; RM sedan, $1,400, $1,375. 
48 RM sedan, $1,020*. '47 RM sedan, 


"46 


$1,150 


(8) 


"47 | 


$1,590*. | 





| 
| 
| 
} 


SD | 
42 | 


| 


$820 ’46 Special sedan, $735. °38 Cen-| 
tury sedan, $250. | 
ADILLAC—’50 (61) sedan, $3,020*. '49 


(61) sedan, $1,350*, $2,200. 
dan, $1,875*. 

CHEVROLET—’51 FL Deluxe sedan, 
710; SL Deluxe sedan, $1,900*. '50 FL 


48 (62) se- | 


Deluxe sedan, $1,360, $1,350, $1.340; FL | 


Special sedan, $1,225, $1,125. 
luxe 2-dr., $1,070, $1,065; %-ton pick- 
up, $880. °48 FL aerosedan, $940, $900. 
47 FL Master FM 4-dr., $775, $770; 
sedan delivery, $390. 

CHRYSLER—’51 Windsor sedan, $2,350*, 
$2,300*. °46 Windsor sedan, $785; Sara- 
toga sedan, $700. 

DeSOTO—’51 Custom sedan, $2,200*. 

’51 Coronet sedan, $1,925. °50 
Coronet sedan, $1.520. *49 Meadowbrook, 
sedan, $1,150. '48 Custom sedan, $850. 

FORD—’51 Victoria, $1.700. °'50 Custom 
(6) sedan, $1,310. $1,300. $1.295; Cus- 
tom (6) sedan. $1,250. '49 Deluxe 
sedan, $975; Custom (8) sedan, $1,060 
‘47 SD (8) sedan, $750. 

HT'NSON—’49 sedan, $920. 





MFRCURY—’50 sedan, $1,460. "49 sedan. 
£1 900. 

OLDSMOBILE—’50 (88) sedan, $1,500*; 
(98) sedan, $1,720. '49 (98) sedan, $1,- 
365*. °48 (66) sedan, $940*. °47 (98) 
conv. pod (66) sedan, $800*. °46 (76) 
sedan, $710. 

PLYMOUTH—’51 Belvedere, $1,975; Cam- 


2 at $1.510, $1,400. '50 
SD sedan, $1,375. "49 SD sedan, $1,200 
’48 SD sedan, $910, $745. 

PONTIAC—’50 SL (8) sedan, $1,700*. "49 
SL (8) sedan, $1,385; SL (6) sedan. 
$1,290*. °48 sedan, $1,000, $1,100*. ‘47 
sedan, $770. 

WILLYS—’49 station wagon. 


VALDOSTA, GA. 


(Tom Hewitt Auto Auction. Sale every 
wrider. Prices are for sale of Oct. 
Sold 148 units out of 230 offerings.) 


bridge sedan, 


$8S5* 


BUICK "51 Special 2-dr., $2,250*. '50 Spe- 
celal 4-dr., $1.450, $1, 510*: a. $1,400*. 
$1,300. °48 Super 2-dr., $915. 

CADILLAC—’50 (62) 4- ‘dr. $3.125°, $3.- 
050%. °49 (62) 4-dr., $2,200. °48 (62) 
i-dr., $1,850*. 


~ 


"EVROLET—’ 51 FL Deluxe 2-dr.. 2 at 
$1,760; %-ton pickup, 2 at $1.350. $1.- 
375; SL Deluxe 4- dr.. $1,750; 2-dr., 
$1,750. "50 SL Deluxe 2-dr.. $1,370, $1,- 
350, $1,325, $1,300, $1,400; conv., $1.- 
$20; 4-dr., $1,350. °49 SL Deluxe club| 
‘oupe, $1,112; 4-dr.. $1.075: FL Deluxe 
2-dr.. $1,100, $1,075; 4-dr.. $1.020. $930. 
48 FM 4-dr., $925, $1,030. '47 SM 2-dr 


19.) | 


°49 FL De- | 


(gs) | 






























‘| proved to myself that there's 


50% MORE PROFIT 


UNDERCAR SEALER AND SILENCER 


“Concentrated Lion Nokorode gives me 
50% more profit on each drum!“ 
Most ordinary undercoatings have a big percentage of 
solvent. When sprayed 1/8” thick they dry about 1/16” 
thick. Lion Nokorode sprays 1/16” thick — dries about 
1/16” thick. Result: you do 50% more cars per drum! Yet 
Nokorode costs no more. 


“Lion Nokorode is easier, quicker 
to apply —saves labor costs!“ 


Nokorode is uniform for smooth application. It’s homoge- 
nized won't clog guns. That means you do more jobs at less 
labor cost. It’s naturally black——no useless coloring added. 


Made and Guaranteed by 


LION OIL COMPANY 


EL DORADO, ARKANSAS 








OWskorade 





“| clipped this coupon for full 
details on Lion Nokorode’s 
profit plan!” 





LION OIL COMPANY, El Dorado, Arkansas 
Please send me complete details on how | can in- 
crease my undercoating profits with Lion Nokorode 
Undercar Sealer and Silencer. 


Nome 
Street___ 


City : State as 
Brand of undercoating | am using now, if any 
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But Prices Drop Off ... 
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Used-Car Sales Gaining 


(Continued from Page 1) 


that it just about “had to get bet- 
ter.” Also stressed was the fact 
that the increase has been of minor 
proportions. 
* . * 

ype are continuing to weaken, 

although the rate of decline is 
still relatively gentle. Retail prices 
in most areas are holding fairly 
well, but wholesale is continuing 
its seasonal slide. 

Automotive News’ index of whole- 
sale used-car prices showed its larg- 
est drop in four months last week 
as the overall average slid $16 to 
$910. 

The major portion of the de- 
cline was caused by a sharp dip 
in the average price of ’51 mod- 
els. Their median value skidded 
in one week from $1,944 to $1,875. 

This is the time of year, of course, 
when the price of current models 
starts to back up. Used-car deal- 
ers are naturally very cautious 
about what they will pay for such 
models, and most of them prefer to 





N. Y. Dealership Admits 


Over-Ceiling Sale 

NEW YORK.—G.M.T. Motors, 
Inc., 1749 First Ave. here, and 
its secretary-treasurer, Richard 
Gould, pleaded guilty in Federal 
court last week to the first OPS 
ceiling price violation case in- 
volving the sale of an automo- 
bile above the ceiling price. 

The charges state that the 
sale was $199 over the ceiling 
limit at $1,975. It was said that 
$175 of the overcharge was “un- 
der the table,” and the rest was 
included on the bill of sale. 

Gould faces a maximum of one 
year in jail and a $10,000 fine, 
and the firm is liable to a $21,000 
treble-damage fine. 








steer clear of them, unless they can 
be purchased cheaply. 
* * * 

HE rest of models also suffer a 

decline because of the approach 
of 1952 editions, but their normal 
percentage of decline is less severe 
than that of ’51s. 

It may be that the lower level 
of prices has attracted more buy- 
ers, or perhaps the sellers have 
bowed to the inevitable and 
agreed to let their merchandise 
go at cheaper prices, but the per- 
centage of sales at several auc- 
tions last week showed a gain. 

Sales averaged 69 percent of of- 
ferings at 11 representative auc- 
tions last week, compared with an 

average of 64 percent in the pre- 
ceding week, Automotive News’ 
compilations show. 

Sales percentages have been un- 
der 70 percent for five straight 
weeks, now, after having ranged 
around 75 percent through most of 
August and all of September. 

* * * 

RICES have also declined steadi- 

ly, with last week’s drop making 

the fourth straight week of losses. 
The aggregate decline in the four 
weeks was $35, which is below what 
could normally be expected for this 
season. 

For comparison, the decline in 
the same four weeks of 1950 was 
$83 and for the same period in 
1949, $42. The market at this time 
last year was sliding from the ex- 
ceptionally high levels reached after 
the Korean war started. 

Reports of sales volume, as not- 
ed previously, have shown some 
improvement over the very low 
levels of three to four weeks ago. 
Used-car sales in Cleveland, for 
instance, rose to 2,477 units in the 
week ended Oct. 26, after falling to 
2,083 in the second week of Octo- 
ber. 

* * * 

KRON statistics revealed a sim- 

ilar trend. Sales slackened to 
582 units in the week ended Oct. 13, 








fliva LU"! POPULAR 


OTOR BOOKS 


FLOYD CLYMER’S Historical Motor Scrap- 
book No. 6. Old Favorite Cars, others 


$2.00 








Deluxe . 3.00 
FLOYD CLYMER’S MOTOR SCRAPBOOKS. 
Order edition No. 1, 2, 3 or 4 


paper cover, $1.50 each. Deluxe cloth- 
bound, $2.50. Scrapbook No. 5 in 
paper cover, $2.00 each, or deluxe 
clothbound, $3.00 each. 


1951 INDIANAPOLIS OFFICIAL YEARBOOK 
Complete coverage of 500" mile race, 
new technical 


112 pages. 300 photos, 


section. 


ecvosessonsene 50 
Deluxe .............. 5.00 
FLOYD CLYMER'S CATALOG OF 1951 


U. S. CARS. Complete specifications and 
photos on all U. S. stock oa aut oe 
FLOYD CLYMER'S CATALOG OF 1951 
BRITISH CARS. Complete specifications, 
address of manufacturers. 

Postpaid .............. 
1951 GRAND CANYON ECONOMY RUN. 
Story of the Most Famous Economy Run 
ever held, complete with photos and 


charts. 
Postpaid 


THE MODERN CHASSIS. New! Chassis de- 

sign and construction of stock and racing 

U. S. and foreign cars. Charts and Photos. 
Postpaid 


$2.00 


SOUPING THE STOCK ENGINE. Complete 
from road engines to track engines. Charts 
and Photos. How and why of speed tuning 
all stock engines. 


FORD OWNER'S HANDBOOK. Complete 
coverage from 1932 to 1951 models main- 
tenance and repair data. 

CHEVROLET OWNER'S HANDBOOK. Serv- 
ice data on all Chevrolet models from 


satbitinntas $1.50 








SPECIALS AND HOT RODS. 160 Photos, 
charts, drawings. World's most famous 
race cars of all nations. A manual of 
Speed. 

Postpaid .............. $2.00 


TREASURY OF EARLY AMERICAN AUTO- 
MOBILES. Horseless Carriage days from 
1871 to 1925, complete with 224 large 
pages, 500 illustrations. Ideal Gift. 
Postpaid $: 
ALBUM OF STEAM TRACTION ENGINES. 
Engines from 1855 to 1929, old-time farm- 


in} ing equipment. Early American Agricultural 


Life. Genuine Americana. 224 pages. 
Postpaid $2.5 





Deluxe 3.50 


EARLY AMERICAN HORSE-DRAWN VE- 
HICLES. Complete data and colorful illus- 
strations of early carriages, wagons, bug- 
gies, fire wagons, on 


Deluxe 
HENRY FORD — HIS LIFE, HIS WORK, HIS 
GENIUS. By Wm. A. Simonds. Reprinted 
by Floyd Clymer. 

Deluxe 
MODERN AUTOMATIC TRANSMISSIONS. 
Concerning the design, construction and 





operation of t tic tr and 
torque converters, published by Floyd 
Clymer. 
Postpaid .............. $2.00 
ADDITIONAL 


* 
Automotive Books 
That Should Be in Every 

Dealer's Library 
JOHN O. MUNN'S “A Guide to Automo- 
bile Selling.” Handy-size clothbound book 


for salesmen—64 pages. 
Re $3.50 
AUTOMOTIVE MECHANICS. Wm. E. 


Crouse. A comprehensive and basic course 

on the subject of fundamental automotive 

mechanics. Cloth binding. 
Po: 


DEALER BUSINESS COUNSEL. Financial 
and operating facts for the guidance of 
automobile dealers. By J. B. Van Tassel, 
Dealer Business Consultant. 


Postpaid 
Order from Book Department 


2666 Penobscot Bidg. 
Detroit 26, Mich. 





©} Automobile’ Co., 


but rose again to 746 in the follow- 
ing seven-day period. 

Most Pittsburgh dealers report- 
ed used-car sales “moving along 
nicely, neither brisk nor slow.” 
One dealer, who described the 
market as off, said he thought 
the reluctance of men eligible for 
the draft to trade up was respon- 
sible for much of the decline. 
Opinion was divided in Philadel- 
phia, but Pat Forman of Lou 
Green’s Auto Auction, noted that 
prices dropped about $75 in the 
third week of October. 

* . * 

E ADDED that business has 

been picking up since that time, 
although dealers are still very se- 
lective in buying cars. 

Optimism was voiced by A. A. 
Martin, past president of the 
Philadelphia Automobile Trade 
Assn., who said: “With the cur- 
tailment of production, business 
is bound to improve since the 
public will not be in a position to 
haggle over terms. The used-car 
business will get better in the 
next few months. This is not op- 
timism on my part; it is plain 
realism.” 

Most dealers around the country 
seemed to share Martin’s view, al- 
though they also realize that cur- 
rent business must be scratched for 
and chased after harder than has 
been necessary in many months. 


Obituaries 


Bristow (Okla.) Dealer 


Dies in Plane Crash 
BRISTOW, Okla. — H_ Beard, 
Chrysler-Plymouth dealer here, was 
killed Oct. 17 when his plane 
plunged into the Monarch Pass in 
Colorado. His passenger, Ford 
Showger, owner of a paint and 
body shop in Tulsa, also was killed. 
According to an airport manager 
at Gunnison, Colo., the men had 
flown there to hunt. Mr. Beard 
owned and piloted the airplane. 
* * + 
Arthur Maddocks 
DENVER.—Arthur Maddocks, 60, former 
Denver auto dealer, died last week of a 
heart attack while on a hunting trip. Mr. 
Maddocks was a Franklin automobile rep- 
resentative and was associated with Cullen 
Franklin Service. 
* 





* * 
Richard B. Thornton 
CHICAGO. — Richard B. Thornton, 65, 


former general manager of the Central 
Motor Freight Assn., died here on Oct. 28, 
apparently from a heart attack. He took 
his post with CMFA in 1940, and retired 
last September. After retirement, he had 
lived on a farm in Natalie, Tex. 

* * * 


Joseph C. McMahon 
WHITE PLAINS, N. Y.—Joseph C. Mc- 
Mahon, 71, former manager of Maxwell 
died here recently at his 
home. He began his career as manager of 
Walker Automobile Co., early manufacturer 
of a steam-driven car, and retired in 1944 
after many years as operator of a public 
garage. 
7 * - 
William M. Fleming 
ST. LOUIS. — William M. Fleming, 49, 
retired president of the Fleming Motor Co. 
here, died of a heart disease Oct. 24 at his 
Kirkwood (Mo.) home, Fleming retired 
after selling his interest in the company 
to Behle-Burns Motors, Inc., in 1949. 
. * * 
George M. Bicknell 
DAYTONA BEACH, Fla. — George M. 
Bicknell, 64, chief engineer at Carter Car- 
buretor Corp. since 1917, died Oct, 11 at 
his home here. Mr. Bicknell entered the 
auto industry in 1909 at Chalmers Motor 
Co., Detroit. 
* * * 
Calvin Green 
COLUMBIA, 8. C.—Calvin Green, 63, of 
Central Chevrolet Co, here, died following 
a short illness. Mr. Green entered the 
automobile business in 1926. 


‘In My Merry...’ 
03 Olds Takes Top Honors 


At Phila. Show 


SPRINGFIELD, Mass.— An 1903 
Oldsmobile from this city,. recog- 
nized as a “collector’s dream,” 
chugged off with first-place honors 
in a national old-time automobile 
show at Philadelphia. 

The car, owned by Curtis L. 
Blake, outraced 130 vehicles, most 
of them from the eastern seaboard. 
It is the vehicle about which the 
song, “In My Merry Oldsmobile,” 
was penned. 

The shiny black and red ear, 
which resembles a motorized sleigh 
because of the swept-up curve of 
the front end, was taken to the 
show direct from Lambertville, 


N. J., a distance of 50 miles, at an 





average speed of 25 miles an hour. 


| Two New French Vehicles 


Automobile Exhibition. 





ve Pp 





"Bimobile Piaf' at the Paris Show— 


This ‘‘poor man's hotrod,” as it is called, is one of the most economical models 
shown at the Paris Motor Exposition—either to operate or to buy. The model weighs 
380 pounds, and is propelled by a two-cylinder engine. The motor is in the rear, the 
seats are canvas and it features “open air" 


construction.—{Acme Photo) 





LaFly Presents Gas Turbine Model— 


This truck chassis, equipped with a gas turbine engine, was shown at the Paris 


The unit is made by LaFly company, who manufactures special 
q t such as fire engines and other trucks. The company said that 
the engine is capable of 24,000 revolutions per minute at top speed. 





B-W Strike Is 


back-to-work pleas during the de- 
fense emergency. Rockford Clutch 
and Pesco Products are struck 
B-W divisions with defense sub- 
contracts. 

The UAW International Execu- 
tive Board re-asserted its insis- 
tence on a master B-W agreement, 
following publication of the sec- 
ond settlement appeal by the Wage 
Stabilization Board. The UAW 
Board said it would recommend 
work resumption at all 10 idle 
plants upon company promise of a 


blanket contract, regardless of 
other strike issues. 
. * * 


HUS, just as before the strike 

started on Oct. 9, it was an 
open-and-shut controversy center- 
ing on the contract issue. B-W 
President Roy C. Ingersoll has 
stoutly defended the plant-by-plant 
method of dealing with UAW locals 
as superior to the national relation- 
ship proposed by the UAW. 

Rockford Clutch, after obtaining 
an NLRB order that its Local 803 
bargain in good faith, threatened 
to seek an NLRB enforcing injunc- 
tion unless its 480 workers return 
to their jobs at Rockford, Ill. The 
request may be made Nov. 12 when 
an NLRB hearing on the Rockford 
charges is held in Chicago. 

Elsewhere along the labor front, 
Hudson responded to last sum- 
mer’s UAW suit for $500,000 by 
counter-suing the union for 
$1,500,000 damages, claimed by 
the company as the result of a 
series of work stoppages. Hudson 
asserted that union members for 
a total of 62 days “engaged in 
work stoppages, slowdowns or 
strikes in violation of the con- 
tract, causing increased costs and 
loss to the company in car pro- 
duction.” 

The UAW suit accused the com- 
pany of instigating the stoppages 
because of sales reverses. The union 
asked call-in time, lost pay and 
membership dues. Both suits are 
pending in Federal court, Detroit. 





E. G. Grace, chairman of Bethle- 





Starting 


To Hit Auto Output 


(Continued from Page 1) 


hem Steel, warned that a new steel 
wage-price increase would wreck 
the economy stabilization program. 
The CIO Steelworkers union has 
asked for substantial pay raises in 
the steel industry, whose contracts 
expire Dec. 31. 
7 . * 

bape NLRB last week reported 

orders involving eight dealer- 
ships. In the significant Hauser 
Nash Sales case at Chicago, the 
Board allowed an additional month 
before the conducting of a back- 
shop collective-bargaining election. 
The election was ordered by the 
NLRB after the CIO Retail union 
successfully challenged bargaining 
privileges accorded the AFL-Team- 
ster Mechanics union by the Hau- 
ser Nash management. 

The AFL Machinists union was 
de-certified as representative for 
service personnel of Sheeley Motor 
Sales Co., Scranton, Pa. The IAM 
won an election at Denver Buick, 
Inc., but lost a vote at Neil’s Kai- 
ser-Frazer Motors, Billings, Mont. 

The UAW-AFL obtained Board 
acceptance of a petition charging 
Crowns Auto Sales, Wisconsin 
Rapids, Wis., with attempting to 
discourage employes from union 
membership. The same union, 
however, lost an election at Acme 
Cadillac Corp., Yonkers, N. Y. 

Reeder Motor Co., in the atom- 
bomb town of Oak Ridge, Tenn., 
was instructed to bargain collec- 
tively with the AFL Operating En- 
gineers. The Board ordered Modern 
Motors, Inc., St. Joseph, Mo., to 
cease and desist from “discourag- 
ing membership” in the AFL Team- 
sters union. 

All of the cases cited for NLRB 
action dealt with service depart- 
ment workers. 


Rowden Ford Sales Opens 

Rowden Ford Sales, Inc., has 
opened in Grand Rapids, Mich., at 
650, Bridge St., N.W. Clifton E. 
Rowden is president, Edward Phil- 
lips, business manager, and Neal 
Quist jr., sales manager. 
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Better 4th Quarter? 


GM Expected to Improve Profit Showing 
After 3rd Period Decline 


By George B. Deery 
Associate Editor 

DETROIT. — While General Mo- 
rs third quarter profit—$92,207,779 
‘rsus $217,377,767 a year ago—was 
jisappointing in many quarters, ob- 
ervers were quick to point out the 
possibility of a better fourth 
juarter. 

Their point was that earnings 
in the third quarter of $1.01, a 
share against $2.44 in the like 
1950 period, bore the brunt of the 
increase in taxes being made ap- 
plicable to the first half of the 
year. 

Net profit for the first nine 
months amounted to 6.7 percent of 
sales. For the full 1951 year, it was 
11.1 percent. Dollar profit on sales 
of $5,602,601,800 for the January- 
September period this year was 
$372,790,913 or $4.14 per share. 

Percentagewise, the third quarter 
income plummeted 59 percent, while 

for the year to date the decline was 
held to 48 percent. 

For the same period last year 
GM’s sales totaled about the same 
amount, $5,598,769,322, and earnings 
were $702,655,156, or $7.89 a share. 

Further government restrictions 
caused civilian production to fall off 
still more during the third quarter 
of 1951. Defense production was 
pushed vigorously, but its increase 
was not enough to offset the decline 
in civilian output, the firm pointed 
out. 

Sales of $1,722 million showed a 
drop of 10 percent from the second 
quarter of 1951 and 14 percent from 
the third quarter a year ago. 

“The corporation recognizes the 
need for substantial taxes to pro- 
vide for national defense,” the 
report said. “On the other hand, 
it must likewise be recognized 
that the capital needs of a busi- 
ness like General Motors must 
continue to be met. This enables 
it to keep its organization and 





Service 


(Continued from Page 2) 
complished without good manage- 
ment. ae 


E SAID: “The biggest problem 

we all have, for you men in 
ETI and we in the vehicle manu- 
facturing business, is the third 
item, management. Human man- 
aging marks the difference between 
a successful operation and one that 
is just average or below. 

“Hopkins described an investi- 
gation his department made of 
10 dealerships. They had modern- 
ized their shops, added new up- 
to-date equipment and cleaned up 
the shop. The average increase in 
service business was 38 percent. 
However, he added that the mod- 
ernization itself was not entirely 
the reason, better management 
played a strong part. 

In the “Brick Bats and Bouquets” 
forum under Longenecker, the pre- 
vailing complaint of factory service 
managers seemed to be summed up 
in lack of adequate service and 
training at the dealer level by the 
equipment makers. 

Bouquets were thrown to those 
equipment makers who had inau- 
gurated training schools and pro- 
grams and who had made it a point 
to cooperate with the factories in 
establishing training courses and 
clinics. 


DPA Appoints Truppner 


To Distribution Post 
WASHINGTON.—Manly Fileisch- 
mann, defense production adminis- 
trator, announced the appointment 
of William C. Truppner as DPA 
assistant administrator in charge 


of production and distribution con- 


trols. 


pointment will serve to integrate 
further the operations of DPA, 
NPA and other government agen- 
cies engaged in the mobilization ef- 
fort. He played a leading part in 
development of the controlled ma- 
terials plan while with NPA. 





Young Promoted 
Larry Young has been promoted 
to used-car manager of F. H. Dailey 
in Oakland, Calif. 


Motor Co. 


facilities at peak efficiency and in 

full use. 

“Only in this way can a business 
make its maximum contribution to 
the national welfare and effectively 
meet its responsibilities to the de- 
fense effort and to its customers, 
its employes and its shareholders.” 

GM third quarter passenger car 
production in the U. S. was 37 
percent below the high-level output 
of the third quarter of 1950. De- 
mand for GM cars was brisk during 
the quarter and continued to exceed 
the limited output, GM added. 

The increases in car _ prices 
granted this year offset only part 
of substantially increased costs in- 
curred since the fighting began in 
Korea, the report declared. 

These price increases apply to 
products that t for a little 
more than half of GM’s total net 
sales and are “modest” compared 
with permitted increases in the 
prices of most other manufac- 
tured products it added. 

List prices of GM cars are now 
only about 5 percent higher than 














How GM's Dollar Is Divided— 


This chart shows what happened to the 
money General Motors took in during the 
first nine months of 1951. 





they were at the time 1949 models 
were introduced beginning late in 
1948. 

In 1949 and 1950 before price con- 
trols became effective there were 
three general price reductions on 
GM cars, reflecting lower costs, 
including downward adjustments in 
cost - of - living allowances paid to 
employes under GM’s wage formula, 
it said. 





SAE ] Parley 


(Continued from Page 11) 
and prevention of knock in auto- 
motive and aircraft engines. 

By deliberately retarding the en- 
gine spark and heating air-fuel 
mixtures, they were able to ap- 
proximate the conditions that pre- 
vail just prior to knock. 

The GM researchers observed in 
the few thousandths of a second 
when the piston is in its upstroke, 
that one, and sometimes two, pale 
blue flames occurred (with heated 
mixture) just before the spark plug 
ignited the air-fuel mixture into a 
normal flame. 

A third paper, presented at the 
SAE meeting, gave still additional 
knowledge about precombustion 
phenomenon. 

Authors of the paper, which re- 
ported the results of a recent three- 
month study at Ethyl Corp. re- 
search laboratories, are Cleveland 
Walcutt jr. Ellis B. Rifkin and 
George W. Betker jr. 

The Ethyl engineers followed the 
course of the precombustion reac- 
tion in a special single-cylinder 
test engine by calculating the rate 
of heat release from accurate pres- 
sure-time records obtained during 
the engine cycle. 
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McQueen Sees 
All-Synthetic 
Tires by 1956 


DETROIT. — Such strides have 
been made in compounding syn- 
thetic rubber that the U. S. may be 
independent of natural rubber by 
1956 as far as tire making is con- 
cerned, according to L. A. McQueen, 
sales vice-president of General Tire. 

McQueen told a Detroit meeting 
of car dealers of the advantages 
at this time of adding tire mer- 
chandising to their other activities, 
especially when they set up a 
separate tire department with an 
experienced tire man in charge. It 
was pointed out that in addition to 
the extra profits derived from tire, 
tube and tire repair sales, such 
departments also tend to increase 
accessory sales. 

Four dealers from Chicago oper- 
ating such departments attended 
the meeting and told the Michigan 
dealers of their experiences. They 
included Tom Shean, North Town 
Motors (Dodge-Plymouth) ; Morton 
Loeber, Loeber Pontiac Co.; Don 
Hall, Clark- Maple Chevrolet, and 
Nels Hendrickson, Hendrickson 
Pontiac, Inc. 

—Jack WEED 








7... the years Ford owners 

everywhere have come to know that this 
familiar blue and white sign identifies the right 
parts for Fords. So when you display this famous 
Genuine Ford Parts sign, you let more Ford 
owners know that you are headquarters for the 


Mail this coupon how! | 








because it will attract 
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—— 


parts they want. And that attracts profitable 


more FORD customers 
to your shop / 








Ford service business you may be losing to shops 


“around the corner.” 


You also get the benefit of national advertising 
in LIFE, LOOK and other national magazines. 
Month after month these selling messages remind 
Ford owners to look for Genuine Ford Parts at 
Ford Dealers’ and independent garages that 
display the sign. And that can mean you. 


Parts and Accessories Sales Department 
FORD Division of FORD MOTOR COMPANY 
P. O. Box 658, Dearborn, Mich. 


Fleischmann said Truppner’s ap- 








FORD bivision of FORD MOTOR COMPANY 


You'll find out how to get this 
profit-building sign. It costs you 
nothing—yet it’s yours as long 
as you stock and use Genuine 
Ford Parts. Then get the extra 
Ford service business that means 
extra service dollars for you. 


Please send me complete information on obtaining 
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Reports from Various Areas... . 





Auto Market Page 


Los Angeles | 

A spot check of several key new 
and used-car dealers in the Los| 
Angeles area reveals that the cur-| 
rent market is one of the softest | 
of 1951. No one seems to know the 
reason behind it, but, as one dealer 
put it, “The chips are really down, 
and the next six months should 
separate the men from the boys in 
the automobile business. 

“Dealers will have to advertise, 
merchandise and tighten their 
sales efforts in order to move 
cars.” 

However, several dealers have ex- 
pressed the opinion that this is a 

temporary lull, and that sales will | 
pick up within the next two weeks. | 

(Slim Barnard.) 

* * + 


Cincinnati 

New-car registrations for Hamil- 
ton county (Cincinnati) dropped in 
September to 2,025 units, lowest 
monthly total for 1951. Compared 
with September a year ago when 
war scare buying was going on, the 
figure represented a drop of over 
1,000 units. 

At the year’s’. three-quarter 
mark a total of 21,932 new-car 
title certificates had been filed in 
Hamilton county, compared with 
26,783 for the firse nine months 
of 1950. 

Sales of used cars topped the 
3,000 mark for the fifth consecutive 
month although the September 
figure of 3,151 units was the lowest 
since April. Figures for the first 
nine months: 1951—29,468 units; 
1950—29,669 units. 

New-truck sales were slightly 
higher than the July and August 
lows of 310 units each month. The 
September figures of 348 units 


3,251, against 3,798 for first 
three quarters of 1950. 

New-car registrations by makes 
in September: Chevrolet, 350; 
Ford, 353; Plymouth, 232; Buick, 

148; Oldsmobile, 147; Pontiac, 143; 
Mercury, 141; Dodge, 106; Stude- 
baker, 100; Chrysler, 65; DeSoto, 
57; Nash, 41; Hudson, 25; Cadil- 
lac, 29; Henry J, 21; Packard, 20; 
Kaiser, 19; Willys, 6; Lincoln, 9; 
Crosley, 7; MG, 3; Morris, 1; 
Jaguar, 1, and Hillman, 1. 

New truck registrations for Sep- 
tember: Chevrolet, 94; Ford, 131; 
International, 35; GMC, 11; Dodge, 
17; White, 4; Willys, 11; Mack, 6; 
Studebaker, 10; Divco, 6; Diamond 
T, 1; Trailmobile, 20; Reo, 1, and 
miscellaneous, 1.—(Emery Bacon.) 

* + 


Cleveland 

Although the new-car market 
continued to show weakness, there 
were evidences in the Greater 
Cleveland area that a steady rise 
may be forthcoming that will again 
give a “rosy glow” to turnover. 

For the week ended Oct. 20, 
sales of new cars were 760. This 
decline as against a week ago, 
was due primarily in the closing 
of the automobile registration bu- 
reau on Columbus Day. The de- 
cline was 16 percent as against 
a 23 percent cutback the same 
week a year ago. 

Many dealers believe the slipping 
off in new-car sales is still a re- 
flection of “return-to-school” needs 
for children; preparation for winter 
needs in the family buying, and a 
general retrenchment in all buying. 

However, dealers also believe that 
the forthcoming excise tax hike, 
general. price increases and better 
sales methods will force the de- 
clining curve into a steady rise. 

At High Level Motors (Chrysler- 
Plymouth), Larry Johnson declared 
“sales have been brisk” and “will 


the 





brought the nine-month total to 
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Missouri 





gradual curtailment in production.” 
Markad Motors (Ford) noted 
upturn with better 
reflected in greater turnover. 

Used-car sales showed a slight 
decrease as against the previous 
week, total turnover being 1,901 
as against 2,083 for the previous 
seven-day period. However, per- 
centagewise, the dip was 9 per- 
cent whereas during the same 
Seven-day period a year ago it 
was 12 percent. 

In truck sales, new 
152, and used 123, as against the 


previous week of 160 and 135 
respectively. 
For September, according to 


County Clerk Leonard F. Fuerst, 
sales of new cars totaled 5,095, or 
about 1,800 less than September 2 
year ago. 


The breakdown of _ sales’ by 
makes: Buick, 361; Cadillac, 139; 
Chevrolet, 937; Chrysler, 192; Con- 
sul, 2; Crosley, 2; DeSoto, 140; 


Dodge, 468; Ford, 643; Henry J, 28; 
Hudson, 78; Jaguar, 2; Kaiser, 49; 
Lincoln, 21; Mercury, 249; MG, 5; 
Morris, 1; Nash, 185; Oldsmobile, 
295; Packard, 54; Plymouth, 587; 
Pontiac, 368; Renault, 2; Stude- 
baker, 258; Volkswagen, 3, and 
Willys, 26. 

Total sales of commercial cars 
for September were 4198 as 
against 676 a year ago. The Sep- 
tember sales breakdown by 
makes: Autocar, 1; Chevrolet, 
143; DeSoto, 1; Diamond, 3; 
Divco, 9; Dodge, 52; FWD, 1; 
Ford, 124; GMC, 64; Interna- 
tional, 39; Mack, 2; Plymouth, 6; 
Studebaker, 15; Volkswagen, 1; 
White, 20; Willys, 16, and miscel- 
laneous, 1. 

Used cars sold during September 
were 19,013, a gain over the 18,529 
of September, 1950. Used-truck sales 
for the month totaled 931, just 
under the 1,005 of the same month 
a year ago.—(Sanford Markey.) 


* * * 





Louisville 


| Automobile dealers in this area 
are looking forward to a market 
assist, about Dec. 10, as a result 
of farmers over the burley tobacc> 
belt, including the dark-tobacco 
growers in western Kentucky and 





co crops. 

At the prices the government 

has guaranteed growers for their 
1951 crops, there should be a lot 
of money floating around the 
burley area, which includes parts 
of about 10 states, dealers say. 
| Prices this year may average con- 
|siderably more than 50 cents a 
| pound, which means that the grow- 
jer will turn a neat profit. The 
| selling season on tobacco is always 
like a shot in the arm to the auto- 
mobile trade, dealers know.—(A. W. 
Williams.) 





7 + 


| Eg 

| Van Wert, O. 

| New-car sales in Van Wert coun- 
ty (Van Wert), O., amounted to 
74 units in September. Sales by 
makes were: Ford, 14; Studebaker, 
9; Dodge, 9; Chevrolet, 8; Oldsmo- 
bile, 5; Hudson, 4; DeSoto, 3; Henry 
J, 3; Buick, 3; Lincoln, 2; Kaiser, 
2; Pontiac, 1; Packard, 1; Mer- 
cury, 1, and Nash, 1. 

New-truck sales in September 
reached 12. Sales by makes during 
the month were: International, 3; 
GMC, 2; Chevrolet, 2; Dodge, 2: 
Studebaker, 2, and Willys, 1. 

(Simon M. Schwartz.) 


Cadillac Aides 
Reveal Details 
Of Walker Tank 


DETROIT. Problems encoun- 
tered during the engineering and 
pre-production phases of Cadillac’s 
newest war tank, the Walker Bull- 
dog T41-EI, were the highlight of 
discussion at a meeting of the De- 
troit section of the Society of Auto- 
motive Engineers in Rackham Ed- 
ucational Memorial here last week. 

The talk, which was illustrated 
with color slides and a movie based 
on tests of the tank at the Aber- 
deen Proving Ground, was present- 
ed by Edward N. Cole, plant man- 
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Track Fire at Langhorne Speedway— 


Only one driver was seriously injured in this pile-up at Langhorne (Pa.) Speedway 


units were | during a stock car race recently. NASCAR investigation indicated that the sun blinded 


the drivers at that particular spot in the track and while there was ample room to 


9, |avoid the first collision, drivers kept piling car on car. Gasoline is burning 


overturned car.—{Acme Photo) 


from an 


ager, and Harold G. Warner, assis- | velocity gun two feet longer than 


tant general superintendent, 
Cadillac’s Cleveland tank plant. En- | 


gineering progress on World War | 


II tanks also was discussed. 

The tank, which is said to be 
more rigid than its predecessors, 
weighs approximately 52,000 pounds, 
is s equipped with a new 76 mm. high | 


of |the 90 mm. used on the medium 


tank in the last war. 
The gun is equipped with an 
evacuator mechanism which per- 


|mits discharge of up to 200 con- 
|secutive rounds without excessive 
| accumulation of fumes in the com- 


partment. 


Quantity 


PRODUCTION 


of 
GREY IRON CASTINGS 


at 
* 
4) 


> 


ONE OF THE NATION'S 
LARGEST AND MOST MODERN 
PRODUCTION FOUNDRIES 


ESTABLISHED 


1866 


THE WHELAND COMPANY 


FOUNDRY DIVISION 


MAIN 


OFFICE AND MANUFACTURING PLANTS 


CHATTANOOGA 2, TENNESSEE 





there iso HERMAN BODY 


designed for your Customers’ Specific Needs! 


li 


© COLDAIRE 


Maintains 






customer. 





HERMAN REFRIGERATED RETAIL MILK DELIVERY BODIES 
Drive-On-The-Road Refrigeration 
. SELF REFRIGERATED. 


a product temperature of 
No engineering to do with the customer. 


@ RIGHTLOADER 


Maintains a continuous product temperature of 40° 24 hours a day. 
Especially designed for dairies who want to LOAD TODAY FOR TO- 
MORROW. Available as a package. No engineering to do with the 


WRITE, WIRE, OR PHONE COLLECT 


HERMAN BODY COMPANY s:. touts 10, mo. 





410 Available as a package 


Plug-In Refrigeration for 
OVERNIGHT LOADING. 











— 




















Affecting Factories and Dealers... 





Auto Advertising 


By George Deery | 
Associate Editor | 
| 


As an outcome of requests from | 

ivertisers, agencies and publish- | 
rs, Associated Business Publica- | 
tions’ “Guide to Effective War-Time 
\dvertising,”’ revised edition, has 
moved into its third printing. 

The guide was published or- | 
iginally in the early phases of | 
World War II and presented 
techniques that could be used by 
business paper editors and adver- 
tisers in helping to strengthen the 
war effort and to transmit “use- 
ful information, quickly and ac- 
curately, from where it is to 
where it is needed.” 

It was revised in the summer of 
1950 and became a record of “the 
kind of situation, the kind of 
treatment, and the kind of think- 
ing’ that were part of business 
paper advertising and editing dur- 
ing the 40’s. 

It presents case histories, illus- 
trated by articles and advertise- 
ments, which demonstrate editors’ 
and advertisers’ handling of such 
problems as the production of war 
material and civilian goods; the 
maintenance of industrial and busi- 
ness equipment; the training of 





new, inexperienced employes in 
business and industry; shortages of 
raw materials and finished prod- 
ucts; hoarding; and many others. | 

Copies are available at the As-| 
sociated Business Publications, 205 
E. 42nd St., N. Y. 17. 


* * * 


DeBeaubien with Look 


Phil F. DeBeaubien has been ap- | 
pointed manager of Look’s Detroit 
ad office. William J. Mattimore, 
manager of the 
Detroit office 





since it was 

opened in  1937,)| 
has been named 
special advertis- | 


ing consultant to} 

Look in the De- 

. oa troit area. Prior 

to joining Look, 

DeBeaubien was 

@ Detroit ad man-_ 

ve ager of Good) 

P. F. DeBeaubien Housekeeping. 

Before that, he was on the national 
ad staif of the Detroit News. 

* * ” 


Nash Film Wins Award 

For its full-color sports film, 
“Hunting in Alaska,’ Nash Mo- 
tors has been presented with an 
award of merit in the first 
annual film festival staged by the 
Film Council of Greater Boston. 
The award to Nash was made in 
recognition of exceptional accom- 
plishment in achievement of pur- 
pose in producing a recreational 
motion picture. “Hunting in 
Alaska” has been shown to an 
estimated one-million people in 
the U. 8. by Nash dealers. 

The Boston council is headed 
by a group of civic and business 
leaders working to promote, en- 
courage and assist in the wide- 
spread use of 16mm. motion pic- 
tures and other visual material 
as important tools of learning. 





* * * 
AC’s New Movie 
The third in a “Power” series 


of motion pictures written and pro- 
duced by the public relations de- 
partment of AC Spark Plug is now 
being given nationwide release by 
the AC sales department. 

Latest film, “Key to Power,” is an 
historical story of the AC fuel pump 
with a graphic portrayal of the 
evolution of fuel feed systems. It 
is photographed in color. The first 
24 minutes are devoted to the fuel 
pump story, followed by a six- 
minute “trailer” on selling and sales 
promotion of the pump. 

- * _ 


Viracle Power on TV 


A new television show starring 
Monk Watson is on the air from 
Cleveland to advertise Miracle 
Power, according to Al Joseph, 
manager of AP Parts Corp., 
Toledo. The Miracle Show fea- 
turing “Magic with a Smile,” 


emanates from station WNBK- 
TV, Channel 4. 

It covers a radius of about 60 
iniles around Cleveland, including 





Akron, Alliance, Ashtabula, Ash- 


land, Canton, Elyria, Painesville, 
Warren, Worchester and Youngs- 
town. 

In connection with the show, 
jobbers and dealers in this area 
are putting on a concentrated 
Miracle Power sales drive. Clark 
& Rickerd is the agency. 


* * * 


Gumout on Radio 

As a result of great success with | 
a test pilot campaign in the Cleve- 
land area—and rapidly increasing 
sales in all areas—-the Gumout 
division of Pennsylvania Refining, 
Cleveland, is now promoting Gum- 
out in many major markets through 
the use of radio, it states. 

The Cleveland campaign is now 
in its fourth month and has em- 
ployed the use of two spot-an- 
nouncements daily. Sales in 
Cleveland have increased over 400 
percent since the start of the 
campaign, the firm states. Other 





markets where radio is now being 


at Ft 


World's Largest Living Sign— 
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After 13 years, the scene pictured above has become a familiar sight to air travelers 
over northern Indiana. Occupying an area 250 feet high by one-half mile in length, 
the 8,200 pine trees spelling the name have now reached an average height of 20 
feet. Seven rows of trees planted six feet apart form the letters. Is 10 miles west of 


South Bend on Studebaker's 800-acre proving ground. 





used include: Minneapolis, St. 
Paul, Chicago, Detroit, Toledo, 
Canton, O.; Buffalo, Syracuse, 


N. Y., Utiea, N. Y., and Jackson, 
Mich. 
A complete merchandising plan 





with window streamers, hand-out 
folders, carburetor tags, dealer 
tie-in postcards, special mailing 


pieces for use by the distributors 
and radio stations are all part of 
the program. The management of 





y | ecutive 
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Pennsylvania Refining is now also 
formulating plans for bringing 
newspaper advertising into the 
promotion, the company states. Ad 
ageney for the company is Aitkin- 
| Kynett Co. of Philadelphia. 
* * * 

Foote Joins M-E Agency 

| Joining McCann-Erickson, Inc., 
as vice-president and general ex- 
was Emerson Foote, who 
as president of the Foote, Cone & 
Belding advertising agency at- 
tracted national attention several 
ago by relinquishing the 





years 


-" |American Tobacco Co. account, be- 


lieved to be the largest ever given 


! | up voluntarily by an advertising 


jagency. 
* * * 


‘It’s Beeson-Reichert Now 


The board of directors of Beeson- 
Faller-Reichert, Toledo ad agency, 
has announced that the name has 
been changed to Beeson-Reichert. 
Included among its accounts are 
Aro Equipment, Bryan, O., and 
Durabake, Fostoria, O. 


The back pages of every issue of AUTO- 
MOTIVE NEWS contain the WANT AD 
Section. Others are profiting from AUTO- 
MOTIVE NEWS WANT ADS! Are you? 








Here’s a 


Burroughs 


your accounting 






great new 


to speed 





Never before have automobile dealers had the opportunity 
to mechanize their accounting at such moderate cost— 
because never before has there been a medium-priced 


machine so flexible and fast, so easy to operate, 


as the sensational new Burroughs Sensimatic. 


This is the all-new, amazingly versatile figuring tool— 
the machine with a “mechanical brain” that directs it 
through every accounting job swiftly, easily, accurately. 


The Sensimatic makes possible the complete mechanization 


of all your accounting from a single machine. 


Investigate now. Learn how the Sensimatic can save dollars, 
hours and effort . . . how surprisingly little it costs to own. 
Write for complete information today. Burroughs Adding 


Machine Company, Detroit 32, Michigan. 
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Handles all These Jobs 
And more 


Accounts Receivabl 
and Statements 
New-Car Deposits 
Monthly Financial Statement 
General Ledger 
Payroll 
Accounts Payable 
Age Analysis 
Revenue Distribution 








e Ledgers 










WHFREVER THERE'S BUSINFSS THERE'S Bu rroughs 
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U.C. Dealers 
Warned About 
Fake Solicitor 


DETROIT. — The National Used 
Car Dealers Assn. reports that a 
phony solicitor called on Dismuke 
Motors, at Troy, Ala., seeking a $10 
donation to pay for representation 
before OPS and Federal Reserve 
Board. 

The “solicitor” told Dismuke that 
a committee was in Washington 
representing used-car dealers and 
making every effort to get credit 
terms extended and ceiling prices 
removed on used cars. 

Dismuke started to write a check 
and asked the man for his cre- 
dentials. When he did that, the 
solicitor closed his briefcase and 
hurried away. 

The man was of medium build, 
grey hair, nicely dressed and talked 
as though he was very familiar 
with the general subject. He is 
strictly a phony, and NUCDA warns 
used-car dealers to beware of any 
man answering this description. 





N. H. Gas War Again 
NASHUA, N. H. — (UTPS) — For 
the third time this year, motorists 
have been “enjoying” a gasoline 
price war among Nashua service 
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Gasoline Quality Off 


Du Pont Survey Finds Octane Ratings 
Down Throughout the Nation 


WILMINGTON, Del. — The qual- 
ity of gasoline sold for use in motor 
vehicles is down throughout the 
country, both as to octane rating 
and tetraethyl lead content, accord- 
ing to a survey conducted by du 
Pont’s Petroleum Chemicals divi- 
sion. 

Du Pont said its survey covered 
697 fuels, 346 premium and 351 
regular grade. Samples’ were 
purchased by du Pont service rep- 
resentatives in 43 U.S. cities and 
five in Canada. 

The latest tests were made be- 
tween Sept. 28 and Oct. 3, 1951, and 
results compared with tests made 
in April and July of this year. 

It was found that the octane rat- 
ing of premium gasolines was down 
in 37 cities, about the same in four 
and up slightly in seven. 

The tetraethyl lead content of 
premium fuels was reported down 
in 42 cities. Only in Kansas City, 
Nashville, St. Louis, San Francisco, 
Wichita, Kans., and Vancouver, 
B. C., were increases recorded over 
previous survey findings. 

In Vancouver, the tetraethyl 
lead content was put at 2.83, 
highest of any of the cities sur- 
veyed. Drivers in Baltimore get 
premium fuels with the smallest 
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AUTO TURNTABLES 


The Finest at Low Cost 
No Wiring—No Foundation—No 
Anchorage—No Assembly —No 
f Installation 

Macton Turntables consist of only 
2 parts—the base holding the 


Griving mechanism and the runway. Anyone can put it 
together in a jiffy. All you do is plug in—turn on the 
switch—and Macton starts working for you with motion 
that means attraction and more sales action. 


Many Other ATTRACTIVE Features: 


@ Inter 
ide the cor. 4 ft. 
p AF cost for 


changeable s' 
dic. at sl! ht Medd 
isplay - 


“Deduct 2% for check with order." 


MACTON MACHINERY CO., INC. 217 tocust Avenue Port Chester, N. ¥ 








tetraethyl lead content, 136, ac- 
cording to du Pont’s findings. 

On regular gasolines, du Pont’s 
survey found the antiknock rating 
down in 43 states. Higher ratings 
over previous surveys 
corded only in Amarillo, Tex.; Co-| 
lumbus, O.; Dallas and Fort Worth, | 
Tex., and Tulsa, Okla. 


It was about the same story on 


tetraethyl lead content in regular | 


gasolines. Declines were recorded 
for 42 cities, increases for five. 
The content in Amarillo was the 
same as found in an earlier survey. 

Regular gasoline with the highest 
tetraethyl lead content was found 
being sold in Great Falls, Mont. 
The regular gasoline with the low- 
est tetraethyl content was credited 
to Salt Lake City. 

Du Pont said it gave careful 
consideration in taking the sur- 
vey as to selection of brands, 
number of samples, etc., so that 
conclusions on trends might be 
drawn. 

All samples, it was said, were 
taken from stations having a rea- 
sonable turnover and from the 
same stations as visited in previous 
surveys wherever possible. 

x 7. * 


Prices to Rise 


On Ethyl Lead 


WILMINGTON, Del. — Price in- 
creases in du Pont tetraethyl lead 
compounds, necessitated by the re- 
cent rise in the cost of metallic 
lead as well as by increased manu- 
facturing costs, were announced 
last week by the company’s Petro- 
leum Chemicals division. 

Effective with shipments of Dec. 
1, 1951, the price of tetraethyl lead 
motor mix compound will be ad- 
vanced to 39.04 cents per pound; 
aviation mix compound will be 
advanced to 42.618 cents per pound. 


Thieves Foiled 

ALBANY.—Thieves who entered 
Orange Motors, 799 Central Ave., 
failed to burn open a safe with an 
acetylene torch found in the firm’s 
repair shop. Charles H. Touhey, 
president, of Orange Motors, said 
they gained entrance by forcing a 
door into the shop. 








GENERAL TIRE DEPARTMENT 
BRINGS BIG CHANGE-OVER PROFIT 
AND ROUNDS OUT SERVICE FACIL- 
ITIES FOR CITY CHEVROLET CO., 
‘‘General has the 
best car dealer policy I’ve seen yet. Atop . 


KINGSTON, PENNA.— 


ADVERTISEMENT 








General Tire 





quality line of high profit change-over 
tires plus splendid merchandising ideas 
are backed by full cooperation from the 
factory at all times. 


I recommend a 
Department to every pro- 


gressive car dealer.’-—Gen. News Service. 
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13 Graduate from Oldsmobile Training Course— 


left: Maurice J. Bennett, 


Cameron, Tex.; Jack K. Moser, Menard, Tex., 


Thirteen men sponsored by Oldsmobile dealers received their graduation certificates 
recently from the GM Institute dealership-management training course. Here the group 
met with sales officials for the graduation picture. Front row, left: M. J. O'Connor jr 
executive assistant to Oldsmobile’s general sales manager; John R. Renn jr., Lyons 
ill.; Raymond B. Sears jr., Snyder, Tex.; Robert H. Utschig, San Diego, Calif.; 
Walser, Minneapolis; LaVor R. Wodd, Ogden, Utah; Abdul M. Zahid, Jeddah, Saud 
Arabia, and J. J. Dobbs, executive assistant to the general sales manager. Rear row, 
Ironwood, Mich.; 
Faulkner jr., Philadelphia; Robert J. Haywood, Estherville, la.; Eugene A. Mitchan 


Robert 


Clyde L. Blake, Crystal City, Mo.; Henry 


and Thomas A. Patterson, Chicago. 





DETROIT. — Forty-six represen- 
tative General Motors dealers from 
the U.S. and Canada concluded 
their sessions in Detroit Friday 
with top GM executives in the fall 
meetings of the GM dealer councils. 

The dealer council plan was in- 
stituted more than 15 years ago in 
the interest of more effective and 
equitable factory-dealer relation- 
ships. Basic purpose of the council 
is to facilitate the exchange and 
development of ideas on how better 
to serve the customers. 

There are four groups of deal- 
ers in the council, 12 dealers in 
each group, representing multiple 
dealer cities, key points, medium 
cities and Canadian cities. Each 
group met for one day last week. 

Representatives of GM _ partici- 
pating in the four-day sessions in- 
cluded C. E. Wilson, president; 
Harlow H. Curtice, L. C. Goad, Al- 
bert Bradley and R. K. Evans, 
executive vice-presidents; Harry J. 
Klingler, vice-president in charge 
of the car and truck group; C. H. 
Kindl, vice-president and group ex- 
ecutive in charge of overseas and 
Canadian operations; William F. 
Hufstader, distribution vice-presi- 
dent; Charles A. Chayne, engineer- 
ing vice-president; Wilbur H. Nor- 
ton, vice-presidént of parts and 
merchandising; Spencer D. Hop- 
kins, director of the GM sales sec- 
tion; Myrle E. St. Aubin, director 
of the GM service section, and John 
J. Cronin, vice-president and gen- 
eral manager of Fisher Body. 

Dealers on the council participat- 
ing in the sessions were: 

Multiple dealer city group—D. A. 
Bennett (Cadillac), Cincinnati; A. 
M. Costley (Chevrolet), East Point, 
Ga.; C. H. Fancher, Portland, Ore.; 
Henry Faulkner, Philadelphia; H. 
L. Gillette (Chevrolet), Chicago; D. 
J. Griffith (Oldsmobile), Detroit; 
Hubert G. Larson (Buick), Long 
Island City, N. Y.; H. J. Moye 





(Chevrolet), Newton, Mass.; J. B. 
Orand (Buick), Dallas; Joseph 
N. Y. Truckers 
Seek Tax Aid 
WASHINGTON. — New York 


truckers have asked the Interstate 
Commerce Commission to allow 
them to publish a lower scale of 
surcharges to meet the state use 
tax that went into effect there on 
Oct. 1. 

The scale proposed by the truck- 
ers would range from one to four 
cents for 100 pounds, and was said 
to be about one-third less than the 
scale of charges recently suspend- 
ed by the » ECC. 


OPS iiaeiil Order 


On Tire Mileage 


WASHINGTON. — OPS last week 
amended the provisions of CPR 64, 
tire mileage service, to permit con- 
tinuation of certain existing con- 
|tracts at levels established under 
|the General Ceiling Price Regula- 
| tion. 
| The new amendment provides 
|that ceilings for tire mileage serv- 
|ice be determined by employing the 
base rates prevailing during the 
|period of Dec. 19, 1950, through 
| Jan. 25, 1951. 








GM Dealer Councils Meet 
Factory Chiefs at Detroit 


Villa (Pontiac), Buffalo; C. B. Welt- 
ner (Pontiac), Palo Alto, Calif. 

Key point group—J. T. Allison 
sr., Chattanooga, Tenn.; F. S. Balch, 
Little Rock, Ark.; R. L. Bolen 
(Chevrolet), Oklahoma City; J. 
Arch Butts jr. (Cadillac-Oldsmo- 
bile), Wichita, Kans.; C. A. Dailey 
(Chevrolet), Erie, Pa.; B. L. Fisher 
(Pontiac), Ogden, Utah; Duane 
Kidder, Sioux City, Ia.; William C. 
Lynch (Buick), Springfield, Mass.: 
Vernon W. Sell, Duluth, Minn.; P. 
J. Sevenich, Everett, Wash.; Bruce 
C. Wells, Richmond, Va.; F. C. 
Yeager, South Bend. 

Medium city group—W. A. Bran- 
denburg (Chevrolet), Mansfield, O.; 


G. H. Davis (Cadillac), Lewiston, 
Me.; J. B. Easterlin, Greenville, 
S. C.; John A. Hine (Pontiac), Dal- 


las; Clifford L. Jones, Monterey, 
Calif.; F. M. Late (Chevrolet), San 
Angelo, Tex.; J. S. Lloyd, Daytona 
Beach, Fla.; L. B. Migliorini (Chev- 
rolet), New Brunswick, N. J.; Ray 
Pizzoli (Chevrolet), Laramie, Wyo.;: 


Clayton P. Stockwell (Buick), 
Janesville, Wis.; A. J. Turmell, 
Missoula, Mont.; Robert Wright, 


West Hazelton, Pa. 

Canadian group—aA. L. Ainsworth, 
Toronto; J. H. Bennett, Galt, Ont.; 
L. D. Dueck (Chevrolet-Oldsmo- 
bile), Vancouver, B. C.; Guy Du- 
rocher, Montreal; A. C. Halwig, 
Kitchener, Ont.; Fred Jenner, Ed- 
monton, Alta.; A. L. Lyon, Portage 
La Prairie, Man.; M. W. McCoomb, 
St. Stephen, N. B.; H. Melvin, Win- 
chester, Ont.; L. E. Plewis, Swift 
Current, Sask.; R. A. Webster. 
Sherbrooke, Que. 


Barbata, Crust, 
Kemp Switched 


In Buick Zones 


FLINT.—Arthur J. Kemp, San 
Francisco zone manager for Buick, 
has been named manager of the 
Dallas zone, Al- 
bert H. Belfie, 
general sales 
manager, an- 
nounced. 

Kemp succeeds 
James V. Nance, 
who resigned to 
accept a Buick 
dealership in El 
Paso, Tex. 

Robert Ww. 

’ Crust, zone man- 
A. 3. Komp ager of Milwau- 
kee, succeeds Kemp at San Fran- 
cisco. Roy P. Barbata, assistant 
zone manager at Los Angeles, was 











named zone manager at Milwaukee 
to succeed Crust, and Cecil B. Alloo, 
district manager at San Francisco, 
was transferred to Los Angeles to 
fill the vacancy created by Bar- 
bata’s promotion. 
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In the Letterbox 








(Continued from Page 4) 


ur local dealer. This represented 
he first advertisement of a cam- 
paign for used car sales and paid 
for by the manufacturer. 

Our local dealer, upon the prem- 
e that the manufacturer was run- 
ning such a large and impressive 
promotion, promptly cancelled his 
lassified advertising for the week- 
end. Normally, this dealer sells 35 
to 40 used cars over each week-end, 
and with this beautiful, agency- 
prepared advertisement that cost 
him nothing, his experience resulted 
in a whopping big sale of cars... 
four in all. 

The second order to insert a 
similar advertisement was sched- 
uled for the following weekend and, 
upon receiving notice of the inser- 
tion dates, our local dealer immedi- 
ately wired the agency to cancel 
the advertisement, and requested 
this money to be spent in classified 
“where I make used-car sales.” 

Our dealer estimates conserva- 
tively that the display advertise- 
ment, while not costing him any- 
thing for advertising, cost him at 
least the sale of 30 units. 

Because of the request of our 
dealer, this advertising agency 
has agreed to submit all future 
orders for used-car advertising to 
be run in classified. 

From the above, Mr. Munn, I con- 
clude that automobile dealers are 
interested in taking a sizeable de- 
posit to the bank each day, and 
classified advertising offers them 
this pleasurable opportunity. Per- 
haps, even in Texas, the esthetic 
nature of automobile men must be 
ignored in favor of running a suc- 
cessful, profit-producing business. 

I doubt very much if any auto- 
mobile merchant will get a delight 
out of seeing the customers buying 
automobiles across the street be- 
cause he chose to follow your 
reasoning.—JeRRY Woopwarp, man- 
ager, classified advertising, Hl Paso 
Times, El Paso Herold-Post. 

es ¢ ¢ 
Trailer Coaches 

Your Sept. 17 issue, page 57, re- 
fers to the book, “State Motor 
Vehicle Laws Affecting Trailer 
Coaches,” published by National 
Highway Users Conference. 

I would like to know where I 
may purchase a copy.—L. Moore, 
Seattle. 

Eprror’s Note: National High- 
way Users Conference is located 
in the National Press Building, 
Washington, D. C. 
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The Pathfinder 
I would appreciate it very much 
if someone in your organization 
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You've — 
Heard About It! 


Carlife. 
Guaranty 


C7 


WRITE OR WIRE 


The Carlife Guaranty 
8827 Strathmoor 
Detroit 27, Mich. 










TOP QUALITY 
UNLIMITED QUANTITY 


FAST SERVICE © EXPERT TYPISTS 
© REASONABLE RATES 






0 Flatbush Ave.. Brooklyn 17, N.Y 


j;could tell me the name of the 
builder, location and year the Path- 
finder automobile was first built 

| JAMES CrAwForp, Chicago. 

Epitor’s Note: The Pathfinder 
was manufactured by Pathfinder 
Motor Car Co., Indianapolis, Ind., 
and was introduced in 1905. 


Auto Wreckers 
Spark Campaign 
To Get Jalopies 


CHICAGO. —A campaign to try 
for stricter laws in state legisla- 
tures, aimed at compelling owners 
of unsafe “jalopies” to turn in their 
vehicles for wrecking, was launched 
here at the ninth annual meeting | 
of the National Auto Wreckers | 
Assn. 

Condemnation of automobile 
“graveyards” was also expressed in 
resolution form. It was pointed out 
that cars lay idle in “graveyards” 
instead of being converted into 
used parts and scrap steel, de- 
clared to be so urgently needed. 

“Above all else, we do not want 
to be classified in the same cate- 
gory with ‘graveyards’ owners, 
whom we consider to be a dis- 
grace,” said Elliott B. Hoffman, 
managing director of the associa- 
tion. 

“We wish it to be understood that 
auto wreckers make use of worn- 
out cars coming into their posses- 
sion, and do it quickly.” 

Members of the association re- 
pledged themselves to go allout on 
the government’s scrap drive pro- 
gram, They have been organized 
into 101 district and regional chair- 
men cooperating with NPA. The 
activity, said Hoffman, is on a vol- 
untary basis among 8,500 wreckers. 

Roy Warshawsky, of Chicago, 
was named chairman of the scrap 
committee. 

Joseph Altfater, of Memphis, was 
elected president, succeeding Saul 
Kollins, of Minneapolis, who was 
chosen treasurer. Raymond Morris, 
of San Francisco, was elected first 
vice-president. 





Auto Forum 


(Continued from Page 4) 


must not develop a_ situation 
where we fear to remove them. 

It is unthinkable that our only 
hope of getting rid of them is 
at the end of another big war. 
We must remove them during 
the defense period. Otherwise, 
we ultimately create by our own 
internal policies a form of auto- 
cratic government not too differ- 
ent from the totalitarian systems 
we are resisting. 

Not only is the camel’s nose 
under the tent, but any of you 
who will take a deep breath 
will be able to detect a certain 
pollution of the air. That camel 
is so close, you can smell him. 

What I am saying today is 
being directed to all Americans 
who may read or hear in the 
hopes that it will stimulate their 
thinking regarding this impor- 
tant problem and their under- 
standing of it, thereby making 
it easier for our political leaders 
to get the right thing done. 

Only when the majority of our 
fellow citizens understand the 
facts will we have any chance 
of getting that camel’s nose out 


The 2 Big Markets 


IN THE BIG AUTOMOTIVE PICTURE 
ARE REACHED 

















from under the tent. 





Collector to Auction Off | 


Old Cars in Evanston 


EVANSTON, IlL.—Some 35 
antique automobiles will go on 
sale here Nov. 17 at 2516 Green 
Bay Rd. The autos are from a 
collection of D. Cameron Peck, 
director of the Antique Auto 
Club of America and also pres- 
ident of the Veteran Motor Car 
Club of America. 

Peck said it would not be nec- 
essary to be present in order to 
bid. A list and description of the | 
cars is being offered and may be | 
obtained by writing to Miss Al- 
len, 140 W. Ontario St., Chicago 
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NOW, MORE THAN EVER, THE DE- 
CISION MEN OF THESE 2 MARKETS 
DEPEND UPON AUTOMOTIVE NEWS 
FOR THE NEWS OF THE INDUSTRY 


Now, more than ever, they make their 
buying decisions from the pages of AUTO- 
MOTIVE NEWS, for which they pay $8 a 
year. The renewal rate for subscriptions is 
86.6%. Both figures are tops for the industry. 
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The 300 in '52 Lines— 


New Packards Bow 


+ 


Powered by a Packard Thunderbolt engine, the 300 rates 150 horsepower, while 
with improved Ultramatic Drive, the engine steps up to 155 horsepower at 7.8-to-1 


compression ratio. 





A Two-Door Model— 

The 1952 Packard 200 club sedan features long, roomy functional design. More 
than 70 mechanical changes and improvements have been incorporated into the 1952 
Packard line. 





a" gers 
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Another New Packard— 





Highlights on the 1952 Packard 200 Deluxe touring sedan are exterior styling 
innovations, including special design touches on side moulding, new louvers on the 
rear fenders, and a distinctive grille and bumper design. 





Prices Rise only 2% Percent... 





(Continued from Page 1) 
radiator cores and reduced gauges 
in wires, 12 pounds—or 20 percent 
of the 55 pounds of copper used 
on 1951 models—have been saved 
this year. 

Packard's 1,457 dealers previewea 


history” by driving away 3,200 new 
cars, valued at $10,000,000. 


* 


E ROY SPENCER, Packard's 

executive vice-president, de- 
clared that the 1952 models contain 
more than 70 mechanical changes 
and improvements, together with 
new upholsteries styled by Dorothy 
Draper, decorator and color stylist. 

The new Easamatic power 
brakes, embodying the Bendix 
treadle-vac principle, are said to 
reduce pedal pressure an average 
of 40 percent, while the time 
required to move the toe from 
the accelerator to the lower brake 
pedal is cut an average of 29 
percent. 

At a preview press conference, 
Spencer declared that he believes 
new-car supply and demand will be 
in balance in the first quarter of 
1952. He thought a shortage of cars 
might develop by the third quarter 
next year, because he doubts that 
auto production can be increased 
in the second half of 1952 in view 
of the critical shortage of copper 
and stainless steel. 

He believes a million cars per 
quarter in 1952 is pretty certain. 

a & ob 


N ADDITION to the 20 percent 

saving in copper on the 1952 
Packards, Spencer said that his 
company, as well as other manufac- 
turers, are continuing their re- 
search in the hope of saving even 
more critical material. 

Aluminum, he declared, holds 
much promise in this respect. 
The new nylon speedometer gear 
in the 1952 Ultramatic drive, 








Colonel Guilty in Toledo 


(Continued from Page 2) 
ventory and make room for new 
models, and also to place new 
models in the hands of key per- 
sons in the community. 

By this, he added, he meant 
“strategically placing cars among 
all classes of people, so as to get a 
cross-section of the area.” He said 
the company could introduce its 
product to new customers and 
charge off the expense to advertis- 
ing. 

He stated that he considered the 
commanding office of Rossford 
Ordnance depot, Col. McIlwain, a 
key person because the depot em- 
ployes 6,000 persons. 

“He’s continually before the eyes 
of those employes and it’s the best 
advertising possible,” Hertzfeld 
testified. 

Evidence was submitted show- 
ing that the firm has been paid 
$920,415 by the government since 
1948 for work rebuilding Army 
vehicles and for automotive parts. 
Another $217,080 worth of busi- 
ness with the depot, it was re- 
vealed, now awaits approval in 
Washington. 

Arthur H. Knake, purchasing and 
contracting officer for the depot, 
testified that he alone is responsi- 
ble for the awarding of contracts 
between the depot and private 
firms. 

He said Col MclIlwain never in- 


year. There was no discount in- 
volved this time, the _ invoices 
showed, but the colonel was al- 
lowed $3,055.66 on the used car. The 
new car was priced at $3,055.66. 

On May 11, 1950, this one was 
traded in on a fourth Olds priced 
at $2,968.19. The colonel paid for 
it by a discount of $656.05 and a 
tradein allowance of $2,312.14. 

The fourth car was swapped for 
a new Oldsmobile Dec. 19, 1950. The 
colonel was given a tradein allow- 
ance of $2,443.13 and a discount of 
$730.70, which made up the total 
cost of the new car. 

On March 6, Hertzfeld testified, 
his firm bought this car from Col. 
MclIlwain for $2,687 cash. The next 
day, the colonel bought a second- 
hand Cadillac from Rhodes-Hertz- 


|feld Co. for $2,809.32. 


The general court-martial spec- 
ifications which the colonel faces 
mention only three automobile 
deals in which he is charged with 








terferred with his business or tried | csosa. 


to tell him with whom to do busi- | 


ness. 

When he appeared to testify, 
Hertzfeld brought with him records 
and invoices pertaining to automo- 
bile deals with Col MclIlwain. 

The first showed the sale of a 
$2,614,20 Oldsmobile to the colonel 
on July 30, 1948. The depot com- 
mander was allowed a discount of 
$573.31, and he did not know how 
the balance was paid, he said. 

The second involved another 
Oldsmobile. The colonel traded 
his old one in on a new one on 
Jan. 15, 1949. The new one was 
priced at $2,578.27. He received 
a discount of $494 and a tradein 
allowance of $2,034.27. 

This Oldsmobile was traded in on 
a third one on June 7 of the same 





Lincoln Expands— 


| Lincoln Engineering Co. of California 


has opened two new sales and service 


2stablishments. One (above) is at 30th and 


Grand Ave., Los Angeles, and the other | 


(below) at 3033 San Pablo Ave., Berkeley. 
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Auto Deals 


accepting “unusually large” dis- 

counts and allowances. These 

were the transactions of May 11 
and Dec. 19, 1950, and the Cadil- 
lac, March 7. 

Testimony during Friday’s ses- 
sions centered around another spec- 
ification against the colcnel, that 
of “wrongfully, dishonorably and 
knowingly” allowing firms doing 
business with the government to be 
solicited for liquor for a party giv- 
en at the depot officers club. 

Lt. Willis R. Smith, manager of 
the club, testified Friday that be- 
tween nine and 11 cases of liquor 
were contributed for a party at the 
club last June. 

He said the liquor came from a 
group of 24 businessmen, most of 
them automobile dealers, many of 
whom did business with the depot. 
|He described them as “associate 
|members” of the club at the time 
lthe party was given. 

He said the club no longer has 
associate membets, but listed some 
of them at the time of the party 
as Ralph W. Blain, Blain Drive- 
away System, Inc.; Nelson D. Ban- 
ham, Banham Oldsmobile Co.; Don- 
ald Dorcas, Hertzfeld-Oldsmobile, 
Inc.; T. W. Elton, Pemberton Cad- 
illac Co., and Ralph Ford, Ford 
Machinery Co. 


Others were 





Williford Hill, 


| Liberty Chevrolet Co.; Merve 
Lownsbury, Lownsbury Chevro- 
let Co.; Bob Patneau, Patneau 


Chevrolet Co.; Thomas E. Pem- 
berton, Pemberton Cadillac Co.; 
| Bob Reese, Bob Reese Motor 
Sales, and Frank  Skelding, 
Hertzfeld-Oldsmobile. 

Also named were Matt Tank, Lee 
|Motors; Robert Vaniman, Jim 
White Chevrolet Co.; Donald Wear- 
jley, Wearley Motors, Inc.; Jim 
White, Jim White Chevrolet Co.; 
Laurel C. Worman, Laurel C. Wor- 
man, Inc., and Harold Hertzfeld, 
Hertzfeld-Oldsmobile, Inc. 

Smith said Col. MclIlwain told 
him in the middle of May that “a 
number of associate members have 
indicated a desire to help put on a 
good party.” 


Power Brakes 


| 


the ‘52 models Friday in Detroit} 
and participated in “the largest 
mass driveaway in auto industry 





- 





Packard's Power Brake— 


Principal elements of the newly an- 
nounced Packard Easamatic power brake 
are shown here. Optional equipment at 
slight extra cost on all new 1952 Packards, 
Easamatic power brakes are the first to 
incorporate a vacuum unit with an integral 
master cylinder, the firm states. This unii 
simplifies brake application by reducing 
pedal pressure 40 percent and cutting 
“reaction lag'’ an average of 29 percent, 
it adds. To apply, the toe is merely swung 
from accelerator to the treadie-type pedal. 

* * oa 

which saves brass, actually has a 
longer life, according to Packard 
engineers. The nylon principle is 
being considered for nuts and 
bushings. 

The cost trend for building cars 
‘s still upward, Spencer declared, 
although he noted a “good sign” in 
the fact that convers‘on steel prices 
are declining somewhat. Sheet steel 
and carbon bars are still Packard’s 
biggest steel bottlenecks. 

Noting that as yet no ban has 
been placed on future new-model 
changes, Spencer said Packard is 
going ahead as usual on 1953 and 
1954 lines. 


* * 


pana defense work is only 
a small portion of the overall 
picture at present, but after mid-’52 
the ratio should be about 50-50 on 
civilian and defense production. 

Spencer emphasized that dealers 
and their employes have as big a 
stake in the curtailment of auto 
production as do the manufacturers. 

Power for the new Easamatic 
brakes is supplied by vacuum 
from the engine through a simple 
eylinder mounted under the toe 
board and directly connected with 
the brake treadle. 

The treadle is only slightly over 
four inches from the floor, com- 
pared with the conventional vertical 


pedal which is nearly eight inches]: 


from the floor. Instead of using 
the entire foot to step on the brake, 
the driver with Easamatic simply 
pivots his toe from accelerator to 
the brake. 
x a * 

ANOTHER highlight of the new 
+4 Packards is the color treatment 
as fashion-keyed by Mrs. Draper. 
New hues are offered, with empha- 
sis on colorful two-tone combina- 
tions. 

Matching the heightened exterior 
color trends are the equally brilliant 
interiors of all models, making use 
of lively-colored fabrics and leather 
with contrasting stripe. 

The “200” upholstery is a warm 
gray with a dark gray stripe, 
while the Deluxe comes either in 
@ gray or tan, each with a black 
stripe. Optional at extra cost on 
four-door models is genuine 
leather. The “300” trim options 
are gray or light tan, with a fine 
ribbed black stripe and optional 
is genuine leather. 

Upholstery in the Patrician “400” 
is deep blue and gray; rich green 
and tan; brown and tan; green and 
gray; or all gray, in cloth trim, and, 
also optional are green, tan or red 
leather—making a total of eight 
trim possibilities. 

The convertible is trimmed in 
either rich red or black leather with 
contrasting, easily cleaned plastic 
or contrasting ivory leather; and 
all leather. Trim for the Mayfair 
is red or black leather with gray 
nylon, or contrasting ivory leather; 
and all single-colored leather, 

* * * 


ACKARD will offer 10 individual 

colors, in addition to three spe- 
cial two-tone schemes for the May- 
fair. Greatly accelerated use of two- 
tone combinations is also planned, 
with up to 20 percent of production 
falling into this category. 


engines develop 135 horsepower in 





The 1952 Packard Thunderbolt 


"52 Packard 


|the “200” and “200” Deluxe, both of 
| which are on a 122-inch wheelbase 
150 horsepower in the Packari 
|Mayfair and Packard convertible 
lon a 122-inch wheelbase; 150-horse 
}power in the “300,” on a 127-incl 
| wheelbase. 
With Ultramatic, standard in th: 
| “400,” Packard Thunderbolt power 
jturns up 155 horsepower at 7.8-to-1 
compression ratio, which is said t« 
|be still the highest in the industry 
for full-size engines. 
| The engines of the “200” series 
|step up to 138 horsepower at 7.5-to 
|1 compression ratio with Ultramati« 
| Drive, optional at extra cost, whil 
|so equipped Mayfair, convertibl 
and “300” models rate 155 horse- 
power at 7.8-to-1 compression ratio 
Spencer said that the company 
had made detailed refinements on 
the exterior, including new, more 
massive grille and bumper treat- 
ment for the “200” models; new 
moulding, emblems and bonnet 
ornaments for the entire line, and 
special nameplates for the “390” 
and Patrician “400.” 
Ultramatic—unchanged in princi- 
ple—has undergone extensive re- 
finements to give improved and 
more positive operation. Heading 
the list is the adoption of a smaller 
direct drive clutch for softer action, 
less drag and improvement in kick- 
down operation. It also makes pos- 
sible more efficient use of the 
converter. Other changes in the 
Packard - designed, Packard - built 
unit give even smoother and quieter 


operation, together with greater 
endurance. 
Also, available as optional is a 


new, heat-resisting glass for all 
models. The new glass reduces heat 
entering the car from 10 to 15 per- 
cent and is “much more restful on 
the eyes,” Spencer said. 

* & 


= 
NLIKE conventional brakes, the 
new Packard device has a 


“treadle-mounted” pedal, only 4% 
inches from the floor, in place of 
* x e 





Packard's Stylist— 


The 1952 models from Packard have 
been “fashion-keyed"’ by Dorothy Draper, 
internationally known decorator and color 
stylist. Mrs. Draper matches new fabrics 


against paint samples held by Edward 
Macauley, chief engineer, Styling division. 
. * * 


the usual vertical - shaft - mounted 
pedal, about 8 inches from the floor. 
Instead of “stepping” on the brakes, 
the driver now simply moves his toe 
in a pivoting motion from acceler- 
ator to brake pedal. 

In the interest of safety and 
smoothness, said W. H. Graves, 
Packard engineering vice-president, 
Packard has retained “just enough 
pedal resistance to give you the 
right ‘feel’ of the brakes.” 

The reduction in “reaction lag,” 
he added, “reduces the stopping 
distance and careful modulation 
of the vacuum cylinder valving 
provides exceptionally smooth 
brake application.” 

Power for the new Packard Easa- 
matic Brake, Graves said, is sup- 
plied by engine vacuum, working 
through a simple vacuum cylinder 
mounted under the toe board and 
directly connected with the brake 
treadle. However, he stressed the 
fact that the Packard brake oper- 
ates the same as any conventional 
system in the event the engine is 
not running. 

Graves pointed out that the basic 
idea of using engine vacuum to 
lighten pedal pressure is a long- 
established principle that has been 
used successfully in heavy vehicle 
fields for many years. The two-way 
Packard refinement of the idea, he 
said, has been in the simplification 
and “fool-proofing” of the operating 
system, and in the _ streamlined 
design of the new treadle-mounted 
pedal. 
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NPA Warns on Model Changes .. . 





New Output Quotas 
5lasted by Makers 


(Continued from Page 1) 


; many cars as provided for in the 
first-quarter of next year. 

UST how many cars will be built 
J in the first three months of next 
year is still a matter of dispute 
between government and industry 
officials. 

The government says it will re- 
lease enough materials for the 
production of 930,000 cars in next 
year’s first-quarter. Manly 
Fleischmann, DPA administrator, 
insists that through conservation 
and by digging into inventories, 
another 76,000 can be built for a 
total of 1,006,000. 

Car makers say they will be lucky 
to turn out as many as 930,000 units, 
let alone an additional 76,000. By 
the time materials are squeezed out 
for the current quarter’s output, 
they say, there won't be anything 


Olds Appoints 4. 


Seven in Sales 


As Blake Quits 


LANSING.—James E. Straud has 
been appointed central regional 
manager for Oldsmobile in a series 
of changes in the sales department, 
it was announced by G. R. Jones, 
general sales manager here. 

Straud, former Chicago zone 
manager, succeeds C. A. Blake, who 












"> TS 


James E. Straud M. J. Seaton 


is leaving after 23 years to become 
a dealer in Harrisburg, Pa. 


Other changes involve Frank 
Frost, who moves from sales pro- 
motion manager at Lansing to Chi- 
cago zone manager; Morgan J. 
Seaton from assistant sales promo- 
tion manager to sales promotion 
manager, and Thomas A. Chevako 
to assistant sales promotion man- 
ager. 

Edward D. Ruth, assistant zone 
manager in Detroit, has been ap- 
pointed zone manager in Charlotte, 
N. C.; Roland E. Gifford, district 
manager in Detroit, assistant zone 
manager at Charlotte, and William 
Escher from zone manager at 
Charlotte to organization and 


analysis manager in Lansing. 





left in inventories with 
pad production next year 
. 8 


N PROMISING to go 
DPA’s requirements 

for enough materials to 
production going at a 
level after Apr. 1, 1952, 
asked the car makers to 
with documentary 
justify the request. 

Reportedly, DPA has been knock- 
ing down NPA requests for ma- 
terials for the auto industry on the 
idea that it is over-ordering. When 
he goes before them again, Johnson 
said, he would like to take along 
documented data covering sales, 
stocks, market outlook, etc. 

Makers have been promised 

that such information will not be 
made public as it applies to any 
individual maker’s operations. 

At Thursday’s meeting with NPA, 
car makers were also asked to fur- 
nish top-level engineers and metal- 
lurgists to man an NPA material 
conservation task force. 


* * * 


before 
committee 
keep car 
sustained 

Johnson 
arm him 
evidence to 


HIS suggestion also met with 
- disapproval from the auto mak- 
ers. They contend that material 
conservation should be done on a 
nationwide basis and not just in the 
auto industry. 

Some makers complain that in 
a good many cases they have 
been penalized through material 


conservation measures already 
taken. 
Reportedly, NPA’s idea of the 


amount of a certain kind of ma- 
terial needed to build so many cars 
has differed greatly in the past with 
that of individual car makers. 

But because NPA has remained 
adamant, the auto maker had to 
discover some way of saving on 
each car in order to realize his 
permitted production. 


| povicinmnnge of shettiag the auto 
maker to realize the benefit of 
its savings, the auto industry com- 
plains, NPA has penalized it in 
subsequent material allotments by 
the amount saved. 

Thursday’s meeting of auto mak- 





NPA Hears GM Appeal 


On Automatic Drives 


WASHINGTON.—A three-man 
delegation from General Motors 
appeared before the NPA ap- 
peals board here last week to 
seek relief from the percentage 
limitations on cars equipped 
with automatic transmissions. 

No decision on the appeal is 
expected for some time. 





which to} 








futo Makers to Meet 
With OPS on Nov. 6 


WASHINGTON.—OPS has set 
for Nov. 6 a special meeting 
with car makers to discuss price 
relief with relation to use of 
conversion steel. 


Also involved is price relief 
for auto makers who have parts 
made under their own name by 
other firms. 


| two years, he 





j}ers with NPA was also suppesed to 


take up the current situation on | 
plate, stainless steel, copper and| 
aluminum, 


It was expected that the car 
makers would repeat their prev- 
ious pleadings to NPA that, as 
regards steel, one of their prob- 
lems is still an inability to find 
mills which will accept fully 
validated orders for all the steel 
allocated them 
The auto industry’s need fo 
stainless steel is confined almos 
entirely to certain ferro-chrome 
alloys. Very little nickel-stainless is 
needed. 





on 


# * 4 
A FAR as copper is concerned, 
it is NPA’s view that while 
some expansion in supply will come 
along in 1952, the amount will be 
small and rising military demands 
will take this increase and more. 
NPA said recently that primary 
aluminum is still in short supply. 
The movement of scrap aluminum 
to smelters for conversion into sec- 
ondary aluminum has declined in 
the past few months because of 
pricing uncertainties. Auto makers 
are mainly concerned with sec- 
ondary aluminum 
tions. 





in their opera- | 


Dock to Discuss 


52 Sales Prospects | 


At AFC Parley 


CHICAGO.—More than 800 lead- 
ers of the automobile sales credit 
industry will hear E. C. Dock, gen- 
eral sales manager of Dodge, talk 
on 1952 sales and production pros- 
pects at the 18th annual conven- | 
tion of the American Finance Con-| 
ference here at the Palmer House | 
Nov. 14. 

Representatives of independent 
automobile sales credit companies 
from all parts of the United States | 
and Canada are expected to attend | 
the two-day meeting opening Nov. | 
13, according to Byron S. Coon, | 
president of AFC. 

Other speakers at the meeting, 


'which will feature plans for coping 


with the problems of government | 
credit controls and doing business | 
in a restricted economy, will be 
Elmer E. Schmus, vice-president 
and cashier, First National Bank of 


|Chicago, and William J. Cheyney, 
j}executive vice-president, 


National 
Foundation for eee Credit, 


Washington. 
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School's Out for Chevrolet Dealers’ Sons— 


Students of the 31st session of the Chevrolet Dealer Sons’ School pictured after g:aduation exerci.es in Detroit. Left to right | 


ms row: George R. Peterson, Oakland, Calif.; 
, St. Louis; Delbert H. Dudley, Clinton, la.; 


Arnold Israel, Chicago; Francis Hoffman 
John R. Carter, Winnepeg, Manitoba; 


Robert J. 


& 








jr., Coatesville, Pa.; William J. Rasmussen 
Rumble, Toronto; Robert E. Lee, 


Wellesley Hills, Mass.; William E. Durham, Sydney, Australia; Daniel J. Coyle, New Albany, Ind.; Allen C. Garner, Poplar Bluff, | 


Mo.; Charles S. Stiver, Niles, O.; Robert |. Patten, Norwood, O.; Donald B. Payne, Springfield, Tenn., 
land, Mich. Left to right middle row: Berna C. Martin jr., 
William E. Sharps, Oakland, Md.; Dean E. Stephenson, Independence, Kans.; John F. Ranken, Haddon- | 
Warwick, N. Y.; Robert C. Young, Bethel, 
Ray W. Shem, Chicago; Bernard D. Reinke, Bethpage, N. Y.; Robert E. | 


Bothell, Auburn, 
field, N. J.; 


Wash.; 


Robert J. Horn, Columbia, Pa.; Thos. 
Shelton, Wash.; David E. Bowin, San Luis Obispo, Calif.; 


Long Beach, Calif.; 


F. Lawrence jr., 


Robert t. Verechoor, 


and James G. Bandeen, Mid- 
Mitchell, S. D.; Howard E. | 


N. C.; Arthur J. Mell, | 


Weaver, Oil City, Pa.; Sherman C. Hendershot, Newton, N. J., and Paul A. Brown, Sylacauga, Ala. 


Left to right bottom row, sitting: Sam Luby jr., 
M. Lewis jr., Pineville, W. Va.; Milton F. Swaney, Fort Dodge, la.; 


Miami, Fla.; Billie R. Carey, Richton, Miss.; 
Arthur H. Chapman, 


Robert M. Everson, Montreal; William | 
Westbury, N. Y.; Ray F. Westerfelhaus, | 
| 


Cklahoma City; Robert V. Sullivan, Kansas City; T. O. Mclaughlin, head of the school; Alan Hellicar, Sydney, Australia; John H. 
Harrington, Findlay, O.; Rodolph B. Rrakes, Floyd, Va.; Thos. E. Duane, Bloomington, Ind.; Chas. A. Box, Ashland, Neb.; Carl S. 
Sauder, New Holland, Pa., and Donald W. Clark, Batavia, Ill. 


| elected 
| Automobile 
;session of 


5, 1951 


O'Neill Elected. 
President of AAA; 
Thomas Gets Post 


KANSAS CITY.—J. E. O'Neill, of 
Fresno, Calif., prominent West 
Coast rancher and cotton man, was 
president of the American 
Assn. at the concluding 
its annual convention 
Senior vice-president the past 
succeeds Lou E. Hol- 





here. 


land, of Kansas City. 
Long active in western agricul- 
tural groups, 


|president of the 
land has been chairman of the AAA} 
| traffic safety committee. 

The AAA also elected Ralph 
Thomas, of Detroit, printing execu- 
tive and active in the 


| Richmond, 


Automobile | 
|Club of Michigan, senior vice-presi- | 
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of the Lehigh Valley Motor Club, 
Allentown, Pa., secretary. 

Six vice-presidents were re-elect- 
ed. They are: Leonard K. Baber 
Va., president, Automo- 
bile Club of Virginia; E. Ray Cory, 
Austin, Minn., president, Minnesota 
State Automobile Assn.; D. K. Mac- 
Donald, Seattle, Wash., president, 
Automobile Club of Washington: 


Bert Meadow, Birmingham, Ala., 
president, Alabama Motorists Assn.; 
George W. Walter, Racine, Wis., 


member of the advisory board of 
the AAA’s Wisconsin division, and 
Guy Woodward, Washington, Pa., 


O'Neill is a former | of the Pennsylvania Motor Federa- 
California group | tion. 


Daniel W. Bell, Washington, pres- 


| ident of the American Security and 
|Trust Co., 


was reelected treasurer 
and James F. Willett, assistant 
vice-president of the same bank, 


dent, and John A. Rupp, president | assistant _ treasurer. — 


Year Round Profits on 
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Kits Sell Like Hot Cakes! 


The PROTECTOR KIT contains (1) 4-oz. Clear Chrome 


Protector; 


(2) 2-0oz. Rust Remover; 


(3) Steel Wool 


Pads. 48 AP Kits to a Case. 


Millions Need... 


Millions are Buying 
CLEAR CHROME PROTECTION! 


Road salt ruins chrome—and every car owner knows it! The Clear Chrome 
Protector and Rust Remover Kit enables him to remove rust and to protect his 
car's chrome bumpers and other chrome parts against salt spray and other 


destructive factors. 


SELL ‘EMI . 


Display CLEAR CHROME KITS 


—watch 'em gol Every car needs Clear Chrome. 





ALSO GALLONS FOR CUSTOMER SERVICE 
75% Profit on Service 


Ya-pints and ¥%,-pints in clear and blue, green and gold 


(24) Ya-pts. to a case 


(48) %4-pts. to a case 


AP Chrome Protector can be removed after a season with household ammonia. 


APPROVED BY LEADING CAR MANUFACTURERS 


Ask your jobber about AP salt-proof chrome protector 
or write us if he cannot supply youl 


ARNDT-PALMER LABORATORIES, 


Mfgrs. of Used Co 


INC. 


Reconditioning Materials 


MELVINDALE, MICHIGAN 


——— 
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Car, Truck Output Estimates 
. 
By Automotive News 
PASSENGER CARS 
(U. 8S. PRODUCTION ONLY) 
Week Week Jan. 1 Jan. I 
Ended Same Ended Total to to 
Nov. 3, Week, Oct. 27, Oct., Nov. 4, Nov. 3, 
1951 1950 1951* 1950 1950* 1951* 

CHRYSLER 20,220 34,660 21,099 87,409 1,004,401 1,079,042 

Chrysler 3,044 5,208 3,377 13,788 140,301 151,275 

DeSoto 2,126 3,823 2,288 9,377 103,688 104,791 

Dodge 5,098 9,481 5,520 23,111 276,983 288,790 

Plymouth 9,952 16,148 9,914 41,133 483,429 534,186 
FORD 20,252 26,120 20,338 93,934 1,388,505 1,031,733 

Ford 15,192 18,557 15,171 70,676 1,074,500 796,110 

Lincoln 472 816 570 2,514 29,709 24,858 

Mercury . 4,588 6,747 4,597 20,744 284,296 210,765 
GENERAL MOTORS . 38,359 65,812 37,543 175,781 2,613,835 1,991,937 

Buick . 7,370 12,178 7,202 32,833 468,662 359,185 

Cadillac 1,910 2,764 1,909 8,749 95,034 91,355 

Chevrolet 18,521 33,245 18,481 84,851 1,312,188 984,984 

Oldsmobile 4,981 7,885 4,865 23,458 336,490 253,485 

Pontiac 5,577 9,740 5,086 25,890 401,461 302,928 
KAISER-FRAZER 1,130 3,971 1,147 5,074 121,804 86,570 

Frazer 17 10,217 

Kaiser : 1,130 3,954 1,147 5,074 111,587 86,570 
CROSLEY . 70 247 54 313 6,197 4,490 
HUDSON 1,594 3,175 1,586 7,282 116,333 88,976 
fe 2,161 3,545 2,179 12,266 162,987 140,041 
PACKARD . 1,709 2,418 1,823 4,510 55,583 65,434 
STUDEBAKER 4,680 4,015 4,102 19,552 231,232 199,807 
WILLYS-OVERLAND+ + 636 889 444 1,894 32,054 23,459 

Total Cars, U. S.. 90,811 144,852 90,315 408, O15 5,732, 5, 732, 931 4a 11,489 
¥includes station wagons and Jeepsters. *Revised. 


COMMERCIAL CARS 


(U. S. PRODUCTION ONLY) 














Week Week Jan. 1 
Ended Same Ended Total to to 
Nov. 3, Week, Oct. 27, Oct., Nov. 4, vov. 3 
1951 1950 1951* 1950 1950* 1951* 
CHEVROLET .. 6,444 10,065 6,653 29,565 425,397 380,738 
CROSLEY ...................5 20 9 18 64 452 634 
DIAMOND T .... 125 94 137 579 5,208 6,637 
DIVCO ..... 11 86 89 384 4,051 3,862 
DODGE . bh ceeit 3,667 3,578 3,224 13,243 99,197 144,583 
FEDERAL acvcbte 50 42 49 247 1,548 2,254 
FORD 4,432 4,848 4,425 21,243 304,018 282,826 
GMC .......... 2,551 2,480 2,694 10,652 92,467 110,503 
INTERNATIONAL 409 4 1,960 11,504 83,015 138,052 
MACK ............ 235 309 235 7173 9,599 12,863 
BHO ......... 392 327 375 1,662 6,914 12,322 
STUDEBAKER 1,360 1,036 1,384 5,868 42,324 44,566 
WHITE . 400 387 406 1,600 12,227 13,621 
WILLYS . 2,174 1,121 2,210 9,746 38,764 81,966 
MISCELLAN EOUS 289 223 331 1,498 8,450 13,898 
Total Trucks, U. S..... 22,559 24,609 24,190 108,628 1,133,631 1,249,325 
Total Cars, Trucks, 
U. S. 113,370 169,461 114,505 516,643 6,866,612 5,960,814 
Totals Cars, Trucks, 
IR Siceivcrecst.s.0en- . §,554 7,578 6,181 27,917 334,392 351,906 
Grand Total 


Cars and Trucks, 


U. S. and Canada........ 118,924 177,039 120,686 544,560 7,201,004 6,312,720 





*Revised. Miscellaneous includes Autocar, Corbitt, Marmon H., Brockway, Four-Wheel 


Drive, Sterling, Nash, etc. 





6,000,000th in ’51 Rolls, 
Month Behind 1950 


(Continued from Page 1) 


short of meeting October produc- 
tion goals. 

Preliminary tabulations show that 
U. S. plants last month turned out 
408,015 cars and 108,628 trucks for a 
total of 516,643 vehicles. Initial in- 
dustrywide programming for Octo- 
ber’s 23 working days had called 
for 420,000 cars and ee trucks. 


* * 
TURING October, ‘aia Chrysler, 
Ford, General Motors and 


Studebaker produced at or over 
NPA-permitted levels. Studebaker 
built an estimated 19,552 cars for 
an annually good month in October, 
preparatory to closing down about 
the middle of this month for model 
changeover. 

Chrysler could continue pro- 
ducing at present rates through 
the rest of the year, with only 
a minimum of down time, and 
still not exceed permitted pro- 





duction levels. However, some 
Auto Stocks 
Oct. Oct. 1951 
31 24 High Low 
Chrysler 69% 715% 82% 65% 
Crosley 2% 2% 5%4 2% 





GM 50% 51 4 46 
Hudson 18% 18% 20% 12% 
K-F 5% 6 8% 4% 
Nash 19 19% 22% 17% 
Packard 4% 4% 6% 4% 
Stude. 30% 30% 35% 25% 
Willys 9% 9% 12 1% 
Average 22.70 23.27 


Compiled from reports of trading on the 
N. ¥. Curb and N. Y. Stock Exchange. 








down time seems likely for Gen- 
eral Motors plants, and Ford has 
announced plans to be idle for 
two weeks during December for 
model changeover. 

The other passenger car makers 
in the industry are likely to keep 
going in relation to their ability to 
get enough materials and to what 
progress is made in settling the 
Borg-Warner strike. 

Without the Borg-Warner dis- 
pute, most auto makers would still 
have serious supply problems. Cop- 
per for radiators and electrical sys- 
tems and alloy steel for important 
other components are the most se- 
rious headaches. 

* * x 

O HOPE is seen for relief on 

copper. Auto officials say that 
some unsnarling of material con- 
trols could ease their situation on 
alloy steel. 

With the Borg-Warner strike 
continuing, it is impossible to pre- 
dict the number of cars and trucks 
that November schedules in U. S. 
plants are likely to yield. 

But even if the Borg-Warner 
strike were settled immediately, 
there probably would not be as 
many built as were produced in 
October. 

November offers two fewer work- 
ing days than October, and no ve- 
hicle producer has shown any ten- 
dency to hike daily production 
rates to allow for the deficit. Fur- 
ther, if tradition prevails, absen- 
teeism will be high over the 
Thanksgiving Day weekend. 








Muskegon Co. OKs 
Thompson Link 


MUSKEGON, Mich. — Sharehold- 
ers of Muskegon Piston Ring Co. 


here have approved a a } plan of re- 


5, 1951 


organization with Thompson Prod- | 


ucts, Inc., Cleveland, it was an- 
nounced last week. 

A vote of 87 percent of the stock- 
holders approved a plan providing 
for the merger of the companies 


by an exchange of assets of Mus- | 
common | decision. 


- | kegon for Thom pson 


stock. It was reported that Muske- 
gon stockholders will receive one 
share of Thompson common stock 
for each 2% shares of Muskegon 
common. The managements of the 
two concerns will study the pro- 
posal further before making a final 





CLASSIFIED WANT AD DEPARTMENT 


Reaching an estimated 100,000 readers engaged in all branches of the automotive industry from Maine to 


California. Low Rates: 


EIGHTEEN CENTS (18c) 


PER WORD for each insertion. Cash in advance. Position 


Wanted Ads accepted at half-rates to encourage this classification for the benefit of our employing read- 


rs. Count initials and groups of numbers as one word. Ads may be signed with your full name and address 


at regular rates, but if signed “Box No. ...... 
lar ($1) per insertion for address and extra service as replies are forwarded, 
$9.80 per inch, 
WANT AD DEPT., AUTOMOTIVE NEWS, PENOBSCOT BUILDING, DETROIT 26, 


received. Display Ads: 


per insertion. 





. in care of Automotive News, 


add One Dol- 
the same day 


Detroit 26, Mich." 


unopened, 


MICH. 








Kindly Acknowledge 
Advertisers availing themselves of this 
Want Ad Section are requested to ad- 
vise all respondents if and when their 
wants have been fulfilled. A post-card 
will do and your courtesy will help 
us maintain the present high regard 
which this department enjoys. 


AUTOMOTIVE NEWS 








HELP WANTED 





SALES MANAGER 
$20,000 


Experienced Original Equipment Sales 
to the Automotive Trade 


Midwest Headquarters 
DISTRICT 
SALES MANAGERS 
$8,000 


Automotive replacement parts exper- 
ience. Must be forceful, ambitious and 
have wide acquaintance among automo- 
tive jobbers and distributors. Will head- 
quarter in Los Angeles and San 
Francisco. Interested and qualified 
applicants, please forward complete 
information to: 


R. A. COOK 


Employment Counsel, Inc. 
7 W. MADISON ST. CHICAGO 2 








WANTED—General manager for  three- 
hundred new car dealership, one of the 
leading three cars, in a city of one hun- 
dred thousand population. Located in the 
state of New York. Must be able to take 
over the active management of the en- 
tire business. Remuneration will largely 
depend on the increased sales and profits 
job you produce in all departments. Box 
5580, c/o Automotive News, Detroit 26. 





OFFICE MANAGER-ACCOUNTANT. Large 
Detroit Ford dealer wants a man capable 
of handling volume operation. Give com- 


plete information. Salary and bonus. 
Box 5541, c/o Automotive News, De- 
troit 26. 





SALES MANAGER 


Successful experience in Hull-Dobbs methods 
of selling for profitable single point Lincoln- 
Mercury dealership in Michigan city of 75,000 
with trading area of 150,000. Real opportunity 
for capable man with management ability to 
et profitable results, that will qualify him 
| additional responsibility and opportunity. 
Write complete history of experience and per- 
sonal information in letter, including recent 
photograph. Replies handled in strictest con- 
fidence. 


Box 5586, c/o Automotive News, Detroit 26 








WAREHOUSE 
MANAGER 


Top level man with mail order or 
automotive parts warehousing ex- 
perience; full knowledge ware- 
house office functions, material 
handling, stock control. Outstand- 
ing Opportunity and compensation 
for manager qualified to take full 
charge of department of 750 peo- 
ple in large, expanding northern 
Ohio plant, employing 12,000. 

Please forward resume in 

confidence to 
BOX 5592 


c/o Automotive News, Detroit 26 





HELP WANTED 


TWO § SAL ESMAN with car dealer following 
in Virginia, W. Pennsylvania and E. 
Ohio. Established territory. One of the 
larger distributors of body hardware, 
parts and accessories. Salary, car ex- 
pense, liberal bonus. Experienced only. 
National Automotive Parts, Inc., 310 W. 
Cumberland St., Philadelphia, Pa. 








SALESMEN, Manufacturer of custom auto 
seat covers expanding territory. Highly 
successful with complete line for new car 
dealers. Good commission. Write for in- 
formation, giving qualifications, etc. Box 
5581, c/o Automotive News, Detroit 26. 





FLORIDA DEALER wants service man- 
ager. Wanted service manager for Chrys- 
ler, DeSoto, Dodge and Plymouth dealer 
in Key West, Fla. 150 to 200 new car 
contract plus large used car business. 
Must have references. New and excel- 
lently equipped service department. Also 
need parts manager, body man and two 
mechanics, Box 5560, c/o Automotive 
News, Detroit 26. 





GENERAL AUTOMOTIVE CONSULTANT 
—One who is familiar with all phases of 
a large city dealership, who can formu- 
late and carry out plans for promoting 
efficiency in all departments, particularly 
service. State qualifications and salary 
desired. Steady employment. Write Box 
5593, c/o Automotive News, Detroit 26. 








DEALERSHIPS AVAILABLE 

LEADING “‘BIG THREE”’ agency in smal! 
midsouth city. No better place on earth 
to live and raise a family. Beef and 
dairy cattle center and considerable in 
dustrial expansion (not defense plants) 
now under way. Agency established 
twenty years, 120 new units 1951. Owner 
wishes to retire. About $35,000 to handle. 
Box 5571, c/o Automotive News, De 
troit 26. 

DEALERSHIPS, now handling Studebaker 
Nash and Hudson. Good midwestern 
towns. $10,000 on up. Rosemore and 
Jacobson, 321 Phillips, Sioux Falls, S 
Dak. 











iN THE HEART OF A BOOM area with 
plenty ot ‘“‘bounce,’’ the most compact 
automobile setup in Spokane, Wash., is 
now available. Population 225,0Uu. Build- 
ing 10Ux1UU on main artery in center of 
automobile row. Showroom 10vu_ teet, 
geod lease and long term availabie. Ex- 
cellent used car iocation, bDlack-topped 
with nice oftice building. Service parts 
and offices all well equipped and newly 
renovated; also body and paint shop 
fully equipped. Two parking lots between 
main building and body shop. Franchise, 
2uu cars with good factory relations. 
Gross sales 1949 and 195U in excess of 
$700,000, and in excess this amount first 
nine months of this year. You must 
qualify with factory. Box 5569, c/o 
Automotive News, Detroit 26. 





POSITION WANTED 
To encourage this classification for the 
benefit of our employing readers, Position 
Wanted ads ere accepted at half requiar 
rates, namely: 9 cents per word for each 
Insertion. sh in advance. (Half-rate 
does not apply to display ads in this 
tection.) 











GENERAL MANAGER or SALES MAN- 
AGER. Outstanding record in profitable 
volume production at wholesale and re- 
tail levels. Capable of developing and 
supervising sales forces. Experienced in 
all phases of automotive merchandising. 
General Motors background, 32 years old, 
happily married, excellent health, well 
educated, finest references. If we make 
a deal, I will provide your dealership 
with the youthful, aggressive, hard-hit- 
ting leadership that is so eagerly desired 
but so rarely found. Box 5594, c/o 
Automotive News, Detroit 26. 


SALES-GENERAL MANAGER. Hull-Dobbs 
experience. Have profitably operated 
large Chevrolet dealership. Trained by 
GM and Chrysler. Four years recent man- 
agement large independent dealership. 
Close supervision every deal, get produc- 
tion in experienced salesmen. Dependable, 
mature, 55, energetic, no habits, good 
health. Can invest. Box 5583, c/o Auto- 
motive News, Detroit 26. 


GENERAL MANAGER, sales or office 
manager, thoroughly experienced in all 
phases of new and used car operation. 
Have been new car dealer, desire man- 
agerial position. Would be willing to 
purchase part interest. Will consider 
Texas, New Mexico or Oklahoma only. 
Box 5564, c/o Automotive News, De- 
troit 26. 

GENERAL MANAGER—25 years’ experi- 
ence as new and used car manager and 
used car dealer in New England. Inter- 
ested in opportunity with aggressive deal- 
er on profit sharing basis. Single, good 
habits, ambitious, best of business and 
personal references. Reply to Box 5589, 
c/o Automotive News, Detroit 26. 

BUSINESS MANAGER offers extensive 
factory training, dealer and public ac- 
counting experience. Permanent connec- 
tion desired with medium to large dealer 
in south. Confidential inquires invited. 
Box 5577, c/o Automotive News, De- 
troit 26. 

PRODUCER, young, aggressive. Just sold 
my used car and truck business. Want 
opportunity to buy into dealership. Pre- 
vious experience in dealer operations. 
Management minded. College graduate. 
Box 5565, c/o Automotive News, De- 
troit 26. 

ACCOUNTANT-OFFICE MANAGER desires 
location with dealer in south or west. 26, 
married, steady. will assume responsibil- 
ity and get results. References. Box 5582, 
c/o Automotive News, Detroit 26. 

ACCOUNTANT - OFFICE MANAGER, 17 
years’ experience includes General Mo- 
tors. automobile insurance, financing, 
public auditing. income tax. Box 5587, 
c/o Automotive News, Detroit 26. 

SERVICE MANAGER. Lincoln - Mercury 
factory trained. General Motors, 12 
years: understand all makes, full charge. 
Box 5588, c/o Automotive News, De- 
troit 26. 


EXCESS SHOP EQUIPMENT? 


Why not sell that extra equipment now 
standing idle in your shop? 

An advertisement in this section 
answer! 


AUTOMOTIVE NEWS 





























is the 


WHEN BUYING or SELLING 
aa 
AUTOMOBILE DEALERSHIP 
Consult a Specialist 


LEO J. KLEM 


8430 W. McNichols Rd. Detroit 21, Mich. 





DEALERSHIP FOR SALE, now handling 
GMC trucks and DeSoto-Plymouth. Un- 
usual profit opportunity in Rio Grande 
Valley, Texas. Rather large investment 
in property, building and business. Will 
lease property and sell business at sacri- 
fice. Illness reason for selling. Box 5585, 
c/o Automotive News, Detroit 26. 


SMALL ‘‘BIG 3’’ dealership together with 
old, dependable farm equipment deal in 
central Missouri. Well integrated busi- 
ness, 1950 gross $143,00U, Impressive 
potential, excellent facilities. Owner 
wishes to retire. An opportunity for $22,- 
000, at least $18,000 cash. Please do not 
answer unless you qualify. Box 5570, 
c/o Automotive News, Detroit 26. 








AUTO AGENCIES 


Large, medium and small ‘Big Three" fran- 
chises located throughout the United States. 
Write tor brochure. 


DAVID JARET CO. 


Established Over 28 Years 
150 Montague Street Brooklyn 2, N. Y. 





ULster 2-5600 
DEALERSHIP, now handling Chevrolet- 
Olds, in midwest city of 3,500. Sold 234 


units in 1950. Averaging 15 units month- 
ly in 1951 for earnings of over $4,60U. 
Very large building and excellent used 
car lot. Will sell corporation for $145,00U 
including $50,000 cash. Box 5591, c/o 
Automotive News, Detroit 26. 

DEALERSHIP FOR SALE, now handling 
Kalser-rrazer. A good paying business, 
bDuliding tor sale or lease. Located in 
soutn Jersey, in a city of 200,0U0 popu- 
jauon. Must sacriuce on account of 
health. Box 554Y¥, c/o Automotive News, 
Detroit 26. 

BIG THREE DEALERSHIP, southern 
Minnesota. 350 car contract, good leases, 
downtown location. Over one _ million 
gross to date this year. Approximately 
$100,000 includes used cars, in 
bank, accounts and all assets. Write Box 
5578, c/o Automotive News, Detroit 26 

DIRECT DEAL, now handling Dodge- 
Plymouth. Ri Minnesota agricultura 
community. 365 unit potential. $50,001 
inventory. Terms available. Lease or pur 
chase buildings and land. Rosemore and 
Jacobson, 321 Phillips, Sioux Falls, § 
Dak. 

COLORADO DEALERSHIP, now handling 
Studebaker cars and trucks. Establishe« 
agency. New building plus used car lo’ 
and modern seven room house. Very bes‘ 
location. Trade population 40,000. $60,00( 
plus inventory. Terms. Box 5584, c/« 
Automotive News, Detroit 26. 


FOR SALE—Automobile dealerships. Leon 
ard J. Schrader, 509% E. Green St 
Champaign, Ill. Phone 9094. 


DEALERSHIP WANTED 
WANT TO BUY a ‘‘Big Three’’ dealer 
ship, especially G.M., in Michigan—prefe 
metropolitan Detroit. Possess necessar 
capital, have factory approval. A dealer 
now. All replies confidential. Box 5590 





























c/o Automotive News, Detroit 26. 
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DEALERSHIP WANTED 


USED CARS FOR SALE 


PARTS FOR SALE 


BUSES FOR SALE 


MISCELLANEOUS 








ANTED TO BUY. I intend to buy a/1951 CADILLAC, 75 series, 7 passenger, 


G.M. in 
future. 
potential. Prefer Chevrolet or Chevrolet 
dual, but will certainly consider any 
other line or combination of G.M. fran- 
chise. Factory approval assured. Will 


dealership 


guarantee satisfactory treatment of old | 


customers and adhere to strict confidence 
during negotiations. Box 5567, c/o Auto- 
motive News, Detroit 26. 

ANTED dealership, one of ‘‘Big Three’’ 
or Studebaker. Florida, Utah, Colorado, 





Idaho preferred. Have cash and experi- | 


Cc. L. Jordan, 1302 Mary St., Way- 
(Ph. 2948.) 


ence. 
cross, Ga. 
IG THREE 
50 miles New York City. 
Riverside Dr., New York, N. Y. WAtkins 
41-6754 





immediate or near | 
Approximately 150 to 300 car) 


| 
DEALERSHIP wanted within | 
Hammond, 54} 


10,000 miles, black, full equipment, 

w/s/w tires, guaranteed like new. Wire, 

write, phone Charlies H. Sipe, Inc., Cam- 
bridge, Ohio 


| 





| —AUTO— 
AUCTION 


—At— 





HORSEHEADS, NEW YORK 
EVERY FRIDAY 





FORD OR GM OF 400 TO 1000 CARS 
Our unusual proposition will release your cor- 
porate 
personal tax level and with capital 
confidential. 
BOX 5558, c/o AUTOMOTIVE NEWS 
Detroit 26 








DEALER SERVICES 


EVERY DEALER 


Needs a Modern Prospect 
System 








Here's one so streamlined that 
it requires no office help! 


Used and Acclaimed by more 
than 3,200 dealers in U.S.A. 
and Canada. 


Write for free 4-page brochure 


Chisholm-Systems 


Box 1352 
PALO ALTO, CALIFORNIA 














INVENTORY SERVICE 


Parts Accessories 
Large and Small Dealerships 
Inventories taken, price extended and sum. 
marized within 24 hours. Expert partsmen do 
all the work. Accurate, unbiased and confi- 
dential. Inventories accepted by all account- 
ants and by the government. 

ALLIED INVENTORY CO.. INC. 
1631 E. 79th St. Chicago, Illinois 
ESsex 5-8300 
224 E. 38th St.. New York 16, N. Y. 
Murray Hill 2-0064 








INVENTORY SERVICE 


Parts and Accessories Depts. 
Full-time experts. No pickup, part-time help, 
confidential and unbiased. Certified reports. 
Also special buy-sell service. Experienced 
organization —in business since 1939. Free 
booklet on Parts Department operation sen‘ 
on request. Call or write for service details 
Automotive Inventory Service Co. 
9900 Freeland, Detroit 27, Mich. WE 3-6449 





INVENTORY SERVICE for all auto deal- 
ers—our crews consist of parts man in- 
ventory specialists for your kind of fran- 
chise. Our inventories are unbiased and 
used to buy or sell dealerships. 
nationally recognized for fine workman- 


ship. Phone. wire. write Bill Talbot, Tal- | 


bot’s Automobile Dealers Inventory Serv- 


ice, 124 South Woodward. Birmingham. | 
Michigan. or 4699 Newport, Detroit. 
Phone Midwest 4-5355. 





CARS WANTED 








WANTED TO BUY 


CHRYSLERS 


NEW YORKERS 
SARATOGAS | 
WINDSORS 


4-DOOR SEDANS 











“We guarantee that these cars | 
will not be re-sold above OPS 


ceiling prices." 


Robert H. Baker 

44-48 SMITH ST. | 

MIDDLETOWN, N. Y. 
Phone 5904 


| 








net worth at the most favorable, 
gain. | 
Can qualify with factory. All replies strictly | 


| PONTIAC. 


= 





DANVILLE, PENNA. 
EVERY WEDNESDAY 











always find real action at 
both these auctions. 


R. D. WEST, PROP. 
Tex Rickard 


You will 


Jos. E. Johnson 
Auctioneers 














KEN SCHAEFER'S 
The Only Indiana 
AUTO AUCTION 
in Continuous Operation Since 1943 
EVERY THURSDAY 
Dealers Meet at the Cross-Roads of Americe 
INDIANAPOLIS, INDIANA 
Art Grandi, Auctioneer 
915 N. Illinois St. Phone Lincoln 538? 








ATTENTION DEALERS!! 


SPECIALIZING IN THE SALE OF 
EX-TAXIS 
Excellent Bodies - Good Motors - Heaters 
Upholstery Like New 


Buy Now at Low Prices 
1948 - 1949 
| Plymouths — Fords — Chevrolets 


| THE R. A. AGENCY 


54TH & LINDBERGH BOULEVARD 
PHILADELPHIA 43, PA. 

Morris Freedman, M 
SARATOGA 7-2300 SHERW 





r. 
OD 7-1700 








AUTO AUCTION 


TIM ANSPACH 
"Midway", Stop 20 
Aibany-Schenectady Road 
ALBANY, N.Y. 

(For Dealers Only) 

EVERY MONDAY... 12 NOON 
Member of N.U.C.D.A. and N.A.A.P.A. 














PARTS FOR SALE 


Hard-to-get body and fender 
parts for Pontiac and related GM cars. 
Immediate shipment anywhere. Call 
Trenton 4-5194, Stacy Trent Pontiac, 
224-236 W. Hanover, Trenton, N. J. | 








Oldsmobile 


| Parts 
24-HOUR DELIVERY SERVICE 


e 
WRITE — PHONE — WIRE 


for USED CARS 
WHOLESALE 


Late Models at Two Big 
Locations 





Gage & Drummy, Inc. 


21710 WOODWARD AVENUE 
DETROIT 20, MICHIGAN 


JORDAN 4-6332 


WRECKING 1950 Packard 2302 super tour- 
ing sedan. Damaged at left rear and left 
side only. Entire front end and right side 
perfect. 27,000 miles, so motor, Ultra- 
matic transmission, drive shaft, rear 
end, etc., are perfect. Write, wire or 
phone your needs, Telephone 5197. Kil- 
born’s Packard Service, 235 West Wood, 
Decatur, IIl. 


ACCESSORIES WANTED 

















We Pay 
SPOT CASH 


for surplus 


CHRYSLER PARTS, ENGINES, 
& ACCESSORIES 


FOR Plymouth, Dodge, 
DeSoto & Chrysler Cars 
ACT QUICKLY!! 
DEXTER MOTORS 





























PARTS DEPT. 
Ist Ave. & 98th St. N.Y. C.,N. Y. 
SAcramento 2-7600 
TRUCKS FOR SALE 
SEVEN (7) new Chevrolet heavy-duty 


6103 dump trucks. 3-4 yard bodies. 2- 
speed, 8:25x10 tires. Moore’s, Inc., Phone 
2611, Greenwood, 8. C. 





FOR SALE—Dodge power wagon, cab and 
chassis, near new, 6,500 miles, 900 tires, 
winch and power take-off. Priced to sell. 
Carmer Motor Co., Post Office Box 198, 
Centerville, Iowa. 





FOR SALE. One Holmes Speed King 
wrecker. Mounted on a 1947 Diamond T. 
In good shape. Price $1,750. Chopping 
Motors, P. O. Box 1011, Casper, Wyo. 








We are | 


BUICK PARTS 


“WORLD'S LARGEST DEALER 
OF GENUINE BUICK PARTS” 
Wholesalers: We are Quantity 


FOR SALE 


12 GMC trucks, series 1950, model 620, 





Shippers of Al! General Motors’ 
Parts Same Day Service 
On Mail Orders and Inquiries. 


All Shipments on C.O.D. Basis | 


ROBERTSON BUICK CO. 


“EDGE OF THE LOOP” 
1000 S. Wabash Avenue 
CHICAGO 5, ILL. 

All Phones WAbash 2-1030 











GENUINE BUICK PARTS 
Wholesale and Retail 
SHIPMENTS MADE PROMPTLY | 
McGUIRE MOTOR CO. 


14355 Livernois Detroit, Michigan 
TExas 4-5111 








inches, completely 


x 20 tires, 


engine 360 
10:00 


brakes. Low mileage, used only in sea- 


gas 


equipped; vacuum 


sonal work. SIX are tractors and SIX 
are 250-inch wheelbase. Will make low 


price for quick sale. 


Kittrell Motor Co., Inc. 
GMC Dealer 


LEXINGTON, KENTUCKY 


Telephone 2-6960 














TRUCKS WANTED 





Genuine Oldsmobile Parts 


Largest Olds parts wholesalers in the middie 
west. Shipments made promptly. 


GREBE OLDS 


3400 S. Kingshighway 
Flanders 0800 St. Louis 9, Mo. 





WRECKER WANTED: Used late model 
Ford wrecker complete. Smith Motor Co., 
Inc., Washington, N. J. 


BUSES FOR SALE 
1951 STUDEBAKER, 48 passenger; 1951 
Dodge, 60 passenger; 1951 White, 60 
passenger; 1951 International Harvester, 
60 passenger; 1948 International Har- 
vester. 48 passenger; 1948 Studebaker, 48 
passenger; 1944 Ford, 48 passenger. Na- 
tional Bus Sales Co., Inc., 101 N. 33rd 
St., Philadelphia 4, Pa, BAring 2-7605. 














SO MR. BENNY HAS 
NOTHING ON YOU? 


That old Maxwell or Mercedes may be 

valuable to a collector. Sell it through 

the ‘Antique Car" column in the 
AUTOMOTIVE NEWS 
Classified Want Ad Section } 











BUSES FOR SALE. Four, 1951 Chevrolet, 
48 passenger school buses. 2 Wayne, 2 
Superior. The Blanchester Oil Co., Blan- 
chester, Ohio. Phone 2861. 





FOR SALE. Two Ford school buses—new, 


48 fiassenger superior bodies. Fully 
equipped. Boyd Lemley, Franklin, Ind. 
Phone 366. 





SCHOOL BUS—New 1951 Chevrolet with 
48-passenger Carpenter body. Will reply 
to all inquiries. Fredericktown Motors, 


| 
| 


Aen. TO New 1951 Chevrolet school buses, 


48-passenger. Priced at dealer invoice. 
Also, two 1946 Chevrolet school buses, 
48-passenger. Excellent condition. Stagers 
Chevrolet Co., 528 Main St., Portage, Pa. 
Phone 2211. 





SHOP EQUIPMENT FOR SALE 

NATIONAL CASH REGISTER 6116-(16)- 
RS-RI-LIC. Only one year old, Cost 
$1,850, will sell for $1,200 with one year 
service contract included. Appointment 
to see machine. Call Jordan 4-6029, Clar- 
ence Bell, Inc., 21015 John R, Hazel 
Park, Mich. 


SHOP EQUIPMENT WANTED 











SUN ENGINE ANALYSER and Sun 
Stroboscope testing unit. Must be in 
excellent condition. Koelle - Greenwood 


Co., 161 W. Chelten Avenue, Philadelphia 
44, Pa. 





NEW LINES WANTED 








EXPORT-IMPORT CONCERN 


Officers frequently traveling abroad. Agents 
in all parts of the world. Specializing auto 


parts, wants contacts for GENUINE AND 
REPLACEMENT PARTS, also ACCESSORY 
NOVELTIES. 


RECTOR INTERNATIONAL CORPORATION 
16 East 43 Street New York 17, N. Y. 








MISCELLANEOUS 
AUTO CONVERTIBLE TOPS. Complete 
and ready for quick and easy installa- 
tion, From $24.95. Send for free deal- 
er’s catalog. Original equipment type 
quality up to 50% off. Henry Jacobs and 
Co., 3755 N. Broadway, Chicago, III. 


ENGINE REBUILDING — Crankshaft 
grinding and metalizing. John P. Hughes 
Motor Co., Inc., 800 Commerce St., 
Lvnechbure. Virginia. 

CONVERTIBLE TOPS. Ready made for 
immediate installation. Write for our 
free catalogue and prices. Boston Big 
Buck, 278 Cambridge St., Boston, Mass. 














ATTENTION Lincoln-Mercury dealers! Will 
trade Mercury powered three-A sprint race 
car for new Mercury. Race car cost over 
six thousand dollars. Equipped full race 
Winfield camshaft, racing heads, duai 
manifold, dual carburetion, burns alco- 
hol, Scintella magneto cyclone in and out 
gear box, special radiator, engine winds 
over 5,000 R.P.M., J&E pistons, alumi- 
num frame, aluminum body, full floating 
rear axles, chrome moly safety hubs, 
Halibrand quick change differential, eight 
gear changes, six Dreyer magnesium 
wheels. Car is magnafluxed, will demon- 
strate or tear down for inspection. Box 
5574, c/o Automotive News, Detroit 26. 





AUTOMATIC BRAKING 
TOW BAR 


Complete with controlled steering 
Guide Cables and 
BRAKE HOOK-UP $61 45 
Price includes Federal Excise Tax 
Meets all 1.C.C. requirements 
ALL TYPES TOWING EQUIPMENT 
FOR AUTOMOBILES AND TRUCKS 


WE STOCK PARTS 
Protecto Covers Carrying Bags 
Safety Chains 


TOW BAR SALES CO. 


Exclusive Factory Distributors 


AN 3-8888 Nite! MU 4-840! 
D E 2-0700 "@) DO 3-8373 
40 South Clinton St., Chicago 6. Illinois 








ARE YOU GOING TO FLORIDA THIS YEAR? 
The OCEAN GRANDE APARTMENTS — one, 
two and three room apartments. A full block 
right on the ocean in Hollywood Beach, 
Florida. Caters to the Automotive Trade. 
Write—Wire—Phone 
OCEAN GRANDE APARTMENTS 
Mrs. Harry D. Sloane, Resident Manager 
3300 N. Surf Road Hollywood, Fia. 
Phone 9251 











have never been hit. 


NUMBER ONE 


BUSINESS ADDRESS 716 HURON 


WHERE THE HECK YOU BEEN? 
WE'RE MISSING YOU!!! 


Prices are down to where you can buy them and make money. Remember this 
is still the only sale where you can buy post-war cars, with a guarantee they 


Over a hundred cars every Thursday 
SALE HELD IN TOLEDO'S MILLION DOLLAR SPORTS ARENA 


No Sale—Thanksgiving, January 17th or February 28th 
DOC GREINER AUCTION 


Remember we reserve numbers — Bring letter of credit with you 
Write for free sample of last week's prices 


MAIN STREET 


PHONES: ADAMS 6397 or GARFIELD 639! 











P.O. BOX 174 


CHEVROLET DEALERS 


We will buy new untitled Chevrolet cars and trucks at $125 over your invoice. 
Can take combination deals from combination dealerships. 
“We guarantee that these cars will not be re-sold above OPS ceiling prices.” 


Call or Write 
GEORGE KINCAIDE, New Car Sales Manager 
or 
DICK DELLENBACH, New Truck Sales Manager 


JACKSON CHEVROLET COMPANY 


PUEBLO, COLORADO 


PHONE 1371 











Knoxville, Tenn. 
Every Tuesday—Phone 
Lenoir City (Tenn.) 9143 





Maney Motor Co. Auto Auctions 
DEALERS ONLY 
Always a Buyer for Your Car 
Murfreesboro, Tenn. 
Every Thursday 
Phone 111 
11 A. M. 
Member: NATIONAL AUTO AUCTION PROTECTIVE ASSOCIATION, INC. 


Huntsville, Ala. 
Every Friday 
Phone 3188-5 














Fredericktown. Ohio 


Send Automotive News to Address Below 
for One Year $8 [_] or Two Years $14 [_] 
for which check is attached [_] or send bill ["] 





AUTOMOTIVE NEWS, PENOBSCOT BLDG., DETROIT 26, MICH. 
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Take off the blinders 


An “eye-opening” claim only K-F dealers can make: 


Kalser-Frazers Hentyd « 
runs on small change and a key! 


Kaiser-Frazer dealers have an answer to today’s high cost 
of living! 

Every rise in living costs means a boosted demand for 
Kaiser-Frazer’s Henry J—the only full-size car that offers 
true low-cost transportation! 

A penny a mile runs the smart. Fashion Academy Award 
winning Henry J — because its powerful Supersonic 
Engine delivers up to a whopping 30 miles to a gallon! 


Hay. sedan 


In fact, savings on initial cost, gas and oil. maintenance, 
upkeep and other costs can add up to $600 the 

very first year! What a selling point in today’s 
price-conscious market! 

And teamed with the Henry J —lowest-priced in the 
low-price field —is the glamorous Kaiser, most luxurious 
in the Juxury field! With that combination K-F dealers 
should be in clover! P.S. They are! 


“Eye-opening” reasons why you should look into the K-F franchise today! 


| A discount rate far more generous than the industry 
average! 


2 Complete protection against price decline and model 
design change! 


3 A price range that starts with the 1951 Kaiser, hottest 
car on the road...and goes clear below the lowest 
price field with the sensational new Henry J, now 
more than ever... the car for today! 


4 Attractive retroactive cash rebates to fleet buyers. based 
on volume purchases. The only fleet plan of its kind 
in the industry. 





5 Passenger cars and only passenger cars to sell... no 
by-products or specialized vehicles! 


6 100° reimbursement for retail labor on warranty work. 
Kaiser-Frazer values owner loyalty and good will 
but doesn’t forget the dealer! 


1 A cash bonus plan that’s tops in the industry! The 
bonus starts with the first car you sell... 
pyramids with volume...and becomes retroactive 
to the first car! 


Built to better the best on the road! 


and take a ood look at Kalser+Frazer | Write, wire or call Walter deMartini, Vice P 


in Charge of Sales, Kaiser-Frazer Sales Corp., 


° Willow Run, Michigan. 
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